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Shoe Versus Pig-lron Economics 


HIESE are days for frankness and every adult- 
minded individual can stand a punch in the eye if 

it leads to something more than discoloration of 

the optic. A square facing of mathematical and financial 
facts will do the business world good. We especially 
need to keep in touch with the simple multiplication table 
one man’s work times earnings equals buying power 
from which can be subtracted one pair of shoes. It is 
pretty evident to everybody that no-man working minus 
no-wage equals zero, out of which no-shoes can come. 

Here’s a letter from Eldred M. Keays of Milwaukee. 
He writes: 

“The quintessence of ballyhoo from a high-powered 
advertising man is in the statement ‘overproduction is 
under-consumption.’ I buy two pairs of shoes a year and 
I always have bought two pairs of shoes a year and I 
always will buy two pairs of shoes a year. Nothing can 
change the system for me because I don’t wear out more 
than two pairs of shoes a year and being an ordinary 
human being, I don’t want to throw good shoes away. It 
would do American industries a huge amount of good if 
they gave more attention to pessimism. The American 
temperament evidently requires a certain amount of hot 
air in order to function. The best thing that can happen 
to the shoe business would be a harangue so logical about 
declining profits in the shoe business that some of the 
weaker operators would promptly decide to go out of 
business and stay out.” 

Mr. Keays believes in spreading the gospel of pessi- 
mism. Most every industry in America has its surplus 
of optimists and the shoe industry is no exception to 
that rule. There is, however, a vast difference between 
constructive pessimism and squeezing out all hope of 
profit and opportunity by frightening new venture away. 

This shoe business of ours is not as yet a hard-fast in- 
dustry. Every attempt to organize a retail mercantile 
business on the basis of “I will only buy what will as- 
suredly sell and only in the sizes that will move to the 
last pair,” has died for want of imagination. There 
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must be a measure of risk in ordering leather, making 
shoes and buying them for a very style-finicky and fit- 
fussy public. The business is so constituted that it has 
a large element of chance in every operation. 

A shoe is not pig iron. It is an exceedingly difficult 
sales article. It warrants a price and a profit not mea- 
It is a business that lives 


It is a 


sured on the pig iron scale. 
in spite of your two pairs a year, Mr. Keays. 
business that has learned a lot in the last ten years and 
has much to learn in the next fifty. It has its eco- 
nomic weak points in thinking in terms of fashion and 
Those are 
We are 


in human likes and dislikes, but why not? 
elements that do not progress by fixed formula. 
in no sense pessimistic on the American public in its 
Fashion as such helps 
It takes time 


desires for footwear expression. 
rather than harms business as a whole. 
and talent to solve new fashion-economic problems. 


O* one thing we can thoroughly agree with you. The 
best thing that could happen to the shoe industry 
would be an understanding that the purpose of business 
is profit. Volume as volume is not to be compared with a 
profit on every pair sold. There is spoilage in shoes as 
there is in fruit. The multiplication table teaches that 
so many pairs at a profit minus non-salable numbers 
gives a net profit return to the man who seriously under- 
takes to render a complete service. He asks enough 
for his goods in the first place to cover the positive 
losses that are part of every shoe business. 

There is a need, however, for a research laboratory 
so that more merchants may know facts and figures and 
how they lead to a profit. There is a great waste in 
fashion and some of it cannot be helped. There is 
greater waste in economic ignorance, and that can he 


helped ! 


Editor 





hoe Styles That 
Win Sweepstakes 


Fashionable Society at the Races Stamps Its 
Approval on White Kids and Smart Com- 
binations of Suede, Buck, Lizard and Calf 


By MADAME HAMILTON JEFFRIES 


Fashion Editor, Boot and SHOE RECORDER 


T Belmont Park, last week, the 
A running races were in full swing. 
Society plays the races with a 
seriousness that is characteristic, and 
society dresses for the occasion. Next to 
Palm Beach and Paris, the big racing 
events, attended by all of the socially 
elect, are the proving grounds for high 
style footwear and apparel. 

Clever town suits, the newest hat and 
underarm bag which complements the 
footwear, are all a matter of before 
season study. 

The women at the races are wearing 
pumps and demi-oxford types in foot- 
wear with tailored themes carried out in 
individualistic combinations. White kid 
is perhaps the outstanding note in foot- 
wear and is worn with light dressy en- 
sembles. 

The black suede and kid combination, 
piped in silky gun metal and red, is being 
worn to complement the grey covert town 
suit. Chocolate and white buck or ooze 











Above: Racing 
thrills at Bel- 
mont Park, 
where sport 
and style share 
smart society's 
interest. 


White kid 
pumps, worn 
with light dressy 
ensembles, are 
in the forefront 
of fashion at the 
smart Belmont 
Park racetrack. 


are also to be seen, while boroso or white lizard with grey ¢g 
metal lustre have been used to punctuate all black or black ai! 
white costumes. 

Blues with a purplish cast may be seen in important combinati 
with the rough tweed coat featuring a suede belt ; and the one pit 
dull black Bolero suits with patent belts tell of the continuance 
the flared skirt line and belted waist. 

Box heels on demi-oxfords are worthy of comment and, with tlic 
informal tweed coat and skirt, are not only correct but unusual|y 
smart. There is no doubt that the box heel and the sixteen eight!:s 
leather or imitation leather heel will register heavily for fall and 
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winter. Smart Spanish Louis and semi-continental heels 
are seen on the smartest women. 

The chic and careless necklines on the new blouses 
in novelty chiffons and irregular dimities, together with 
the jacket suit, open a field for the intense summer sea- 
son on pumps and novelty oxfords in white kid and 
pastels. Kid or linen is the correct shoe for the sheer 
fabrics of midsummer acceptance. 

The uses of fabrics in footwear will continue into the 
fall season and the new acceptance of the shoe fabrics 
and delustered silk hose has brought to prominence the 
lisle hose which are being worn at the 
sporting events with tailored clothes. 
\Vith calfskin shoes and Prince of Wales 
oxfords, these stockings are very smart. 

The unlined hat, the varied berets and 
French sailor hats are bringing into 
fashion the jaunty and perky silhouette. 
Now that the brimmed hat is back in 
vogue, shoe manufacturers may exploit 
other types of daytime footwear than the 
pump, but frankly the pump line with the 
small tailored buckles will still vie with 
the novelty oxford and other higher cuts 
of fall footwear. 

Never have pump lasts been so cor- 
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4 
rect as these last two seasons and never 
have women worn pumps with such satis- 
faction. The high sided pump line has 
been extremely popular during these last 
few years and now that the Eastern 
toe and modified lasts are selling over the 
country, the hazard of the one top line is 
pretty well eliminated. Printed silks in 
the brown and beige tones are being 
shown in jacket suits. 

Many of the racing set are favoring 
the silk jacket suit which is complemented 
by the dark brown brimmed hat and the 
demi-oxford. Some of the advanced 
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patterns in oxfords take as the theme the Wales or 
open throat effect oxford, three or four eyelets being 
employed to carry out the trim line. 

The seamless oxford with U throat detail is perhaps 
the important shoe for early acceptance. Smart women 
are already wearing this type footwear with the woolens 
and top coats styled for the advance seasons. 


The white season has been retarded by un- 

seasonable weather in most sections of the 

country. Therefore whites promise to run 
longer than ever before. 


Let’s All Go Places 


vy and Buy Th 


Over 30,000,000 People 


Need Vacation Footwear 


in The Next Eight Weeks 


= total vacation and tourist business of the coun- 
try has been compared with leading industries by 
Roger Babson, who says: 

“The tourist business is 6 per cent greater than the 
total volume of lumber products; 51 per cent greater 
than oil production; 11 per cent greater than the meat- 
packing industry; 45 per cent greater than the printing 
and publishing business; 185 per cent greater than the 
baking industry; 222 per 
cent greater than the 
shoe business; 11 per 
cent greater than the 
clothing business; and 
equal to the gigantic 
iron and steel indus- 
try.” 




























Punched 
hole shoes 
like this give 
promise of 
being big 
vacation 
sellers. 
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HE quick turn of the weather early in June 
changed the buying selection of shoes almost over 
night. Summer shoes swung into the picture 
with a zest, and the shoe departments found it necessary 


Ings 


to quicken up deliveries of all types of summer footwear. 
It is as anticipated that the lighter shades and sum- 


mer numbers will have picked up considerably durin 
the next few days. 


Whites and whites in combination, pastels in kid ani 


fabrics tapestries, linens, and rayon weaves, are showin 


in sandal and open shank types, in pastels and white 


combinations. The sudden fashion of wearing the thi: 


hat without linings and renewed interest in pastel sill 
for daytime dresses, makes possible the importance « 
the sandal and slipper type footwear. 

The steady selling of the spectator types changed by 
line or saw edge, the sudden fancy for the perforat: 


moccasin in white and colors, and the comfort appei! 
of the perforated one strap leaves a clear and direct roa! 


open to feature novel and wearable leisure footwear. 
It is not enough to stock one type of open patterne 
footwear. Women want and will have combinations « 
kid straw of linen and embroidery, linen and rayon, 
well as the pastel kid and buck suede or antelope, a1 
kid or calf. Sandal accomplishment has reached 1 
bounds. The twist of the strap, the adjustment of 


line and the treatment of a counter must be thouglit 
out by the buyer as different sections and different 


clientéle appreciate different treatment and colorin 
Much merchandise can be sold in the specialty shop « 
the department store shoe salon by having a rovin 
model feature different ensembles for vacation «© 


—— 
- 
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Strap beach slippers in 
awning striped duck are 
among the season’s best 
sellers in beach and lei- 
sure footwear. 


NORDEN 











beach wear accenting 
the shoes. 

One of Fifth Avenues 
smartest shops obtained 


astounding sales as the model 
interested customers who had 
already purchased other types 
of daytime footwear but could 
not resist a few pair of the 
tricky yet reasonable leisure or 
playground types. 

The swing to perforated types gives the clerk a won- 
derful opportunity for a serious sales talk on the com- 
forts of a ventilated shoe, and the advertising of the 
shoe department should also carry an appeal to comfort 
style and health when featuring the unlined and _per- 
forated types. 

At all sports events one notices the pastel and white 
frocks featuring the darker stockings and the white 
footwear. 
pated that the practice of wearing white footwear with 
silk ensembles of the darker grounds will be followed 


This is a very smart fashion and it is antici- 


hy many well dressed folk. 

If the merchant keeps the white shoes in the fore- 
ground both in advertising and in window and store 
displays and if each clerk is instructed to suggest that 
the store have some attractive numbers in white when 
the sale has been paid or charged, then will we take 
advantage of the great opportunity to sell the extra pairs 
of whites which should be in each and every wardrobe. 

Many customers do not think of white footwear un- 
less their attention is called to its need. Yet every 
woman knows that white shoes are necessary in the 
wardrobe. Summer footwear has become a matter of 
choice rather than accenting or matching and shoe pat- 
tern has much to do with the sales of extra pairs. 

Because of the hazard and short season, summer foot- 
wear should be studied from a merchandising angle 
rather than just fashion. Also the events of the terri- 
tory about should be carefully watched so that mark 
down and table merchandise is not featured too early 
in the season. 

Merchandising of style at a profit is one of the im- 
portant essentials for successful retailing in this age of 
fashion supremacy. 
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Many thousands of these 
specialties will be sold to 
vacation seekers the 
country over during the 
next two months. 


“lo retail stores of 
America get more 
than one-quarter of the 
tourist dollar.” So says Dr. 
Julius Klein, in a_ recent 
radio broadcast. Vacation 
season this year will provide 
a much needed stimulant to 
retail selling. There is a 
stronger appeal this year for 
a trip by car and tent. 
There is no explaining why, 
in a period of business depression, that the millions of 
people whose salaries have not been affected, become 
more pleasure and vacation-conscious. And with others 
perhaps it is the need for forgetting business.” The 
great value of sun and sunshine and the healthy change 
of two weeks or more on vacation is too obvious to need 
explanation. 

There is profit in the tourist trade, particularly in 
types of shoes to be worn in active vacationing. One 
state alone values its tourist business at $200,000,000 
and there are forty-eight States operating tourist bureaus 
to interest visitors and to supply a group of vacationists 
to farmers, boarding houses, stores and even the road- 
side stands. There is an association called the National 
Stand Owners Association that estimates that there are 
between 110 and 125 roadside stands. This industry 
alone did a total of $500,000,000 worth of business. 

Vacation travel is a spending period and produces 
revenue for all transportation—railways, steamships, 
busses, air lines, and on foot. Dr. Klein says: 

“In some of our resort regions, the average expendi- 
ture per day per person (as nearly as it can be com- 
puted) seems to be about $8.00, while in others it runs 
to $15 and $20 per day. The general average would 
appear to be about $10 per day. 

“Investigators estimate that 30,000,000 to 40,000,000 
of our people each year, spend a long enough time in 
various resort places to swell the volume of retail busi- 
ness there. So it’s figured by certain statisticians that 
something like $3,000,000,000 a year is expended by our 
migrating American population within our own country. 

“The unwarranted idea still persists in some quar- 
ters that the hotels and the various transportation agen- 
cies get most of the benefit from the expenditure by 
travelers. But the facts do not bear that out. Experts 
have studied the matter carefully; they have made 
what statisticians call ‘pie charts’ (those round things 
divided into segments, to make the ‘dish of data’ more 
palatable), and these show just where the tourist dol- 
lar goes. Transportation accounts for only 7 to 10 per 
cent of it. A little more than 17 per cent is expended 
for hotel accommodations or other rooms.” 
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Summer Sales Pressure 


T seems almost proverbial that shoe merchants take 

it for granted that their business during the sum- 
mer months must be conducted at a loss, and we have 
heard more than one dealer say that he might as well 
“close up shop” during July and August. 

“During periods of depression,” recently explained 
George Eastman, the ‘Kodak king of Rochester,’ “it 
has been my policy to increase and extend my adver- 
tising.” Or, in other words, if one will adopt Mr. 
Eastman’s rule, he will push business harder when it 
is dull and not merely boost it along when sales come 
easily. 

Why should long days and warm days depress the 
shoe business? We happen to know many shoe mer- 
chants who do not accept this vagary and who do a 
good shoe busirfess right through the year, summer 
included. 

Here are some points for the shoeman right now 
to remember. First, this is already proving to be a 
big white shoe season and some manufacturers report 
that they are unable to fill their stock orders on white 
shoes. This applies to footwear for men as well as 
for women, misses and children. What appears cooler 
and really is cooler than a white costume and a pair 
of white shoes? Get this across to the public through 
your newspaper advertising, tied up with your window 
displays. Always show white shoes, too, no matter 
what other style a customer may call for, for the power 
of suggestion is most effective. 

And then, too, sport shoes are essentially summer 
shoes. Both men and women are buying more sport- 
type shoes this season than ever before, and their wear 
is not confined to the golf links, tennis courts or 





country clubs. They are mighty good looking with : 
summer business suit worn on the street, and are a 
attractive as a sport-model automobile. Tan shoe 
for men will also make for extra sales, and it is th 
extra pairs that must be depended upon to keep up th: 
summer volume. 

Summer selling depends more upon psychology thai 
during any other period of the year. How often on 
observes store salesmen and clerks in shirt sleeves on : 
hot day. Far better to remove both vest and coat, als: 
suspenders, and wear a summer shirt of white or coo 
color, with belt. No one ever appears well dresse: 
with suspenders showing. Too much like harness. 

Some really up-to-date shoe stores serve cool drink: 
to customers on feverish days, and have plenty oi 
restful chairs, palms and flowers to lend an air of at 
tractiveness to the otherwise dull shoe warehouse 
For what other than a warehouse is the average, prosaic 
shoe store? Keep up your advertising. Make it timely, 
attractive and, above all else, don’t talk about “cut 
prices” just because it’s summer. You are entitled t 
a profit in summer just as you are every month and 
week in the year. Keep your nerve up; don’t b 
diverted by weather from a fixed policy of building 


on solid ground. 


yw 


Errors in Fitting 


WO observations by merchants with businesses 
thousands of miles apart, have a real significance 
Both were on the subject of the arts and crafts of shoe 
making. 
Al Gude of Los Angeles made the statement in out 
office: “Skilled shoemaking is greatly needed for too 
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many patterns today neither fit nor satisfy.” Is the 
machine destroying the art of good shoemaking ? 

The other observation comes from Fred Page of the 
Daniel Neal Shoe Store in London: “Mass production 
is creating difficulties with its volume output, that bring 
to merchants acute merchandising problems. It might 
help matters if we could revive the old pride of crafts- 
manship, but I am afraid that that would be akin to the 
task which our old friend ‘King Canute’ attempted. 
As regards this country, the demand for handmade 
goods has been gradually declining, and one of the 
reasons for this has, I feel, been the very heavy taxa- 
tion with which we are burdened. Those people who 
could at one time afford to pay high prices for hand- 
made goods can no longer do so, with the result that 
many of our craft-industries are dropping out. We 
need a determined effort on the part of some of the 
merchants to create a desire for an appreciation of 
better merchandising.” 

Careless last and pattern work is a most disturbing 
factor when the final shoe gets to the fitting stool. 
Certain patterns this season have been abominable fit- 
ters. One of the leading stores whose patterns are often 
imitated, purposely designed a sample which looked 
ilright but which in the fitting was all wrong. The 
natural law of imitation was thereby made a boomerang 


careful study. Many a pattern built “at custom” is 
valueless in volume. When an intricate pattern is 
imitated, be careful of its fitting value and fitting 
controls. 

One case of a strap pattern is’ still remembered. One 
merchant bought 6000 pair, to find that the straps were 
so short that only the leanest feet could get a fitting. 

Proper development of pattern and a last so that it 
is practical in 4/B and in 8/C is something requiring 
technical skill and fitting tests. The arts of good shoe- 
making need to be encouraged if for no other reason 
than that preservation of those principles of good shoe- 
making must now be translated into mass production. 
There is a lot of difference between shoes for “custom 
wear” and those for “mass sale’ and there should be 
no fundamental error in the fitting values of each. 


Bt 


New Viewpoint for Salesmen 


REAL salesman sells his customer something he 
needs, not what the salesman wants to sell him. A 
careful study of the customer’s necessities and ability 
to dispose of what he buys is all important. The profit 
possibilities in the transaction make for mutual wel- 


and the originator of the pattern is now enjoying fare. An overloaded customer is a sore customer. An 
a hearty sleeve-laugh. overstocked store is the breeding ground of hate. 

Be that as it may, imita- Manufacturers, wholesalers, 
tion of patterns without and retailers, alike, must 


test as to their fitting values get a new viewpoint. Get 
—Good News— 


is folly indeed. When so 
much obvious imitation of 
$18 shoes in $4 lines is 
heing done, the fitting value 
in the cheaper shoe needs We have, by applying ourselves to 
our own business and continuing to 
carry the better grades, increased our 
business each year since the arrival of 
chain stores in our city. 
There is one point I believe that 
has been overlooked and that is this: 











away from the striving for 
big gains and volume. Think 
more of clean selling and 
making money for all 
hands. 























The chain store, by offering a grade 
of merchandise at prices that compare 
favorably with the mail-order com- 
panies, has brought customers to buy 
locally that before bought away from 
home. In doing this the chains have 
done more to further the “buy at 
home” movement than any plan that 
has been tried here, and we have found 
that once a person has started to buy 
in town, no matter where, we get an 
opportunity to sell them a pair or 
two, where otherwise we would never 
have a chance. 

Chas. E. DeHart, 
Royer & DeHart, 


Laramie, Wyo. 
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Approve Plans for Boston Fair 


Officers and Directors Receive Reports Indicating 
Record Attendance of Merchants 


HAT registration of retail 
the Boston 
Fair, 


merchants at 
Shoe 
opening July 7, will be larger 
than at any of the fairs in the past 
is the expectation of its officers 


and Leather 


and directors, who base this pre- 
diction on reports received from 
traveling salesmen in all parts of 
the country and from manufac- 
turers who have recently com- 
pleted swings around the circle of 
their trade territories. 

Much testimony to this effect 
was given at a recent luncheon 
meeting of these officers and direc- 
tors, who gathered in the Boston 
Chamber of Commerce to here re- 
ports of their committee chairmen 
and to put their final O. K. on all 
plans for the four major events. 

The unusual runway show, with 
its accompaniment of vaudeville 
and pageant scenes depicting the 
history of the industry. 

The harbor outing and shore 
dinner, scheduled for the first dav 
of the show, under the direction of the three local shoe 
travelers’ associations. 

The golf tournament with an array of valuable prizes, 
at the Woodland Golf Club, Auburndale, also on the 
first day. 

The meeting of, retail shoe merchants from the six 
New England States for the purpose of organizing a 
large regional association, to be affiliated with the 
National Shoe Retailers’ Association. This meeting will 
be in the forenoon of the second day of the show— 
July 8. 

The Style Revue Committee, headed by Albert N. 
Blake, is choosing shoes which can be bought safely. 
I‘reak patterns and materials, designed merely to attract 
attention, have been barred and the committee has con- 
centrated on lasts, patterns and materials which they 
believe should be on the shelves of most merchants be- 
fore the fall selling season opens. Furthermore, this 
committee has endeavored to choose materials and pat- 
terns in about the proportion in which they should be 
bought. 

The models, chosen by Miss Molly Hurly of Brockton, 
will wear costumes, and even accessories, to be furnished 


24 


C. T. HEALD 


President of the Boston Shoe and 
Leather Fair 


by William Filene’s Sons Co., of 
Boston, one of the outstanding 
stores of the country, whose buy- 
ers are now engaged in getting 
together correct fall costumes for 
morning, sport, travel, afternoon 
and formal wear—the divisioi 
which has been decided on by the 
committee. 

The five ages of shoemaking in 
America are to be shown as a spe 
cial runway feature in recognitio1 
of the Tercentenary year and oi 
over 300 years of shoemaking in 
Massachusetts. The fiv: 
periods into which shoe 


astern 
distinct 
seems to 


making history 


sharply define itself are to be de 


very 


picted in a series of interesting 
tableaus, framed as a canvas oi 
large proportions. 

The first period, that of th 
landing of Thomas Beard, the first 
shoemaker in America, with 
background of the wooded heights 
of Saugus Head across the Harbor 
from Salem, embraces characters 
that had to do with this particular episode; Governo1 
Endicott, a member of his Council, Thomas Beard, and 
his journeyman, Isaac Rickman, with sailors from th« 
“Mayflower.” It is intended that after the showing of 
the tableau, the characters will make their way down 
the runway in order that the costumes of the period, 
which are to be very accurately carried out, may bi 
shown. 

The second episode is that which depicts the kitchen 
period in the history of the industry, when the settlers 
devoted the long winter evenings to the production of 
footwear. This scene shows a colonial kitchen with 
the women of the family binding the shoe uppers whil: 
the men are sitting at their low benches around the fire, 
completing the shoemaking. As in the first instance, 
these characters will make their round of the runway in 
order that the costumes may be brought into close in- 
spection. 

The third episode, that of the famous ten-foot shops, 
is to be shown in a most realistic manner, a duplicati 
of one of the well-known ten-footers near Boston being 
apprentice, 


and in it the master, his 


[TURN TO PAGE 53, PLEASE] 


constructed, 
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A smart new style for early fall selling—the TEK. It radiates the beauty 
of quality characteristic of all shoes made by Stanley Duttenhofer. The 
active feet of modern women demand this fine grade of footwear that is 
so lasting in comfort and style. The TEK is here illustrated in Downey 
Black Kid with contrasting trim; carries a 1442/8 heel. Correct for 


street wear. 


THE STANLEY DUTTENHOFER SHOE CO. 
CENTRAL PARKWAY CINCINNATI, OHIO 


CHICAGO OFFICE: 
Charlie Osler, Great Northern Hotel 


“SAUABLE FO THE LAST PAIRD 
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THE BUSINESS > > > 
CRIME COURT 


By HAROLD WHITEHEAD 


To hold a sale or not to hold one is a burning issue right now i:. many 
merchants’ minds. It’s also a leading issue in the case of the People 
against Perley Martin, here recorded. 


Opposing counsel present their arguments in this week’s installment 
and the decision rests with the jury. Next week the verdict and the 
Court’s disposition of the case. Who wins? Perhaps the evidence in 
this case may point the way for a solution of this summer's sale problem 
in many a retail shoe store. 


indeed he was hardly seated before Judge Braddock entered. Flinn gave 

his legal opponent a sidelong glance but otherwise neither took the slight- 
est notice of the other. In a few minutes the legal ritual of opening the Court 
was performed and Judge Braddock looked at the district attorney and bowed 
slightly, indicating that the Court was ready to hear the summations in the cas: 
of The People against Perley Martin. 

The district attorney seéemed somewhat nervous, but in a few minutes he was 
displaying all his well known skill and energy. Looking at the jury, and sittin: 
on the edge of the counsel table, he began his address. 

“Gentlemen of the jury. The importance of this case makes it imperative that 
you gentlemen have a clear and impartial understanding of the factors involved 
Unfortunately, much of the evidence brought out in examination and cross- 
examination is irrelevant; nay, more, it tends to becloud the real issue. I hav: 
no doubt the Court will instruct you in this matter, yet my duty to this sovereign 
state prompts me to clarify the evidence so that you may be able to render a fai: 


\ TTORNEY CRABB hurried into the court room at the last moment: 


and impartial verdict. 

“What are the pertinent facts in the case? To begin with, let me state the 
fundamentals. The prisoner, Perley Martin, is accused of the economic crimes 
of interfering with the well being of the other merchants in this city and by his 
sales tactics upsetting the normal and economically sound buying habits of th: 
people. Now these are broad and serious charges, and if they are not fully sub 
stantiated it is your duty to acquit the prisoner; more particularly so on account 
of the high standing of the prisoner in the community and his well known activi 
ties in schemes of civic betterment. 

“T have made the charge against this man two fold. It is now my duty to 
particularize. I will show how the well being of other merchants has been under- 
mined. This man Martin has adopted the policy of running special cut price sales 
in a quick sequence. It has been shown in the evidence that he has had sales 
running for over seven months of the year. Now you will contend, possibly, 
that it is the man’s own prerogative; that if he wishes to run a series of sales 
on one flmsy pretext or another it is his affair only. Let us see. 

“The public accepts certain logical and legitimate reasons for bargain sales 
To close out end-of-season stocks, which if not sold at once become useless, is a 
recognized one. While some goods may be stored from one season to another, 
there are other goods which, on account of changes in fashion, natural deteriora- 


tion, and so on must be sold at the best price they will bring. We are not con- 


cerned in this case with the question of turnover, but only with the one of th 


Boot AND SHOE RECORDER 
26 combining Tue Su0£ RETAILER, June 21, 193 





legiti 
“A 
to th 
Certa 
add, 
office 
speci 
style 
tion | 
matte 
that } 


AN 


a boo 
face < 
“N 
the pr 
them, 
conte 
dition 
cut pi 
then, 


once | 


Boor a 
combin 


~ 


7 


a 


» 


‘ee  iiitimameins 


Boe 


A verdict sought “‘on the evidence.” 


legitimacy of cut price sales without genuine reason. 

“Another reason for bargain sales which is acceptabl- 
to the public is to reduce stock prior to stocktaking. 
Certain other sales are recognized by the public. I may 
add, gentlemen of the jury, that the district attorney’s 
office does not recognize the economic morality of any 
special sales with the possible exception of end of season 
style goods; and even in this case there is some ques- 
tion as to the economic status of poor buying. This 
matter is not before you gentlemen, yet I mention it so 


that you may gage the general attitude of my office.” 


N interruption occurred at this point when Attorney 

Crabb yawned audibly and at the same time knocked 

a book off the counsel table. A smile twitched on Crabb’s 
face as he apologized to the Court. 

“Now, gentlemen, so long as sales are held with which 
the public is satisfied there is a logical reason for holding 
The State 
contends that confidence is unimpaired under such con- 


them, and there is nothing wrong with them. 
ditions. But if a merchant holds sales, bargain sales. 
cut price sales and can give no valid reason for them, 
And 


once the public becomes suspicious of the special sales 


then, gentlemen, the public becomes suspicious. 
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of one merchant, that same suspicion is extended to 
other retail merchants, who thereby suffer through the 
economic criminality of the transgressor. That is pre- 
cisely what the prisoner, Martin, has done. 

“Allow me to read you a list of some of the names 
given to his sales.’ Flinn cleared his threat, picked up 
a sheet of paper and began to read. “Saturday Bargain 
Sale. Mill End Sale. Mid-Season 
Sale. Birthday Sale. Big Bundle 
Sale. Then there is a January 
Sale, and practically every month has its month’s sale. 
I‘actory Cost Sale. Vacation Sale. 
rial Clearance Sales for different kinds 


Friendship Sale. 
Anniversary Sale. 
Bid-for-Business Sale. 


And then there is 
a whole lot of Spe 
. but why 


of goods. There is a Two for One Sale 


go on? Surely I have given you enough examples to 
show that these bargain sales are not genuine. They 
are mere tricks to fool the public. 

“The more intelligent element of the people have 
become suspicious of such practices. But, unfortunately, 
the tactics of the prisoner have made this more discern- 
Thus the prisoner has 

direct the of this 
When they advertise a genuine sale, what is the 

[TURN TO PAGE 50, PLEASE] 


ing element wary of all sales! 


-aused financial loss to retailers 


city. 





Gor sHOEs are better 
than par if they are equipped 
with Diamond Brand Visible 
Fast Color Eyelets. Good shoe- 
making is apparent for such an 
important detail is seldom over- 
looked by makers of quality 
footwear .. . The lustrous finish 
of the Fast Color celluloid sur- 
face adds to the distinction and 

elegance of the leather. 


iB ER 2 
> % 


DIAMOND BRAND Visible FAST COLOR EYELETS 
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oo Ca F, LATCH-STRING IS OUT! New 
Englid l-welcomes you and your friends this 
summer .». the occasion of the Tercentenary of the 
Massachusetts Bay Colony ... and_also the three- 
hundredth anniversary of dee Shoe and Leather 
Industry, which great event will bé celebrated by 
the Boston Shoe and Leather Fair July 7, 8; 9 in 
| Fpotel Statler. 
| | : It is a pleasure to join with Gov- 
. Ti Frank G. Allen and Mayor James M. Curley i in 


extending a most hearty, and cordial invitation to 


| a to Boston during the week ‘after the Fourth. 


‘ Some of the highlights of our pro- 
cram ‘are set forth in the following pages ... we want 
you to be our guests... everything possible will 
be done to make your visld pleasant and profitable. 


Cordially, 
é rem Of ew 


President, 
Boston Shoe and Leather Fair 
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New England on Display! 
OF vrs entire floors 6f Bptel 


Statler will be devoted exclusively to the dis-, 





play of New Pisoni made shoes. 


. In the Ball Room and adjoin= 
ij ing Foyer there will be exhibits of allied trade- 


products, leather, ornaments, buckles, cartons, 
etc. 


In the sample rooms you will 
find full lines of correctly styled models that 
justify New England’s claim to 300 years of 
leadership in high grade shoemaking. 




















New England on Parade! 


ee CF times during the Boston 
Shoe afk Jéather Fair, New England's interpreta- 
tion of the leading styles for Falk and Winter will 
be shown on the’ runway in the Imperial Ball Room. 


\ 


r 


| Attractive mannequins will display 
the outstanding offerings for morning, afterneon 
and evening wear, and in addition the Revue will 
inclade an exhibit of children’s footwear for all oc- 


casions. 


A striking feature will be a series 
of tableaux giving a clear picture of the four im- 
portant eras in the development of the New 


England Shoe and Leather Industry. 


Snappy vaudeville, and other fea- 
tures, will help to make the 1930 Style Revue one 


of the finest that has ever marked a trade exposition. 












Over the Hills — 
and Down the Harbor! 


ame 930 IS A BIG YEAR in the 


shoe ne in addition to marking the three-hundredth 
year of New England Shoemaking . . . it also is the thirtieth 
year of the Boston Shoe Travelers’ Associations, On. Monday, 
July 7th, this organization, aided: by ‘the Boston Shoe Asso; > 
ciates and the Southern Shée Salesmen’s Association, will 
have a glorious harbor trip and a fegular New England Shore 
Dinner and Clambake, to which all visiting buyers are ~ 


cordially invited. 


A special steamer has been engaged and- 


will leave Rowe’s Wharf at 1:30. Points of interest in the 
Harbor will be visited, later landing at Pemberton, where 
the/remainder of the day may be spent in sports, bathing, 


and at the Clambake. 


On the: same day, the usual Boston Shoe 


~) and Leather Fair Golf Tournament will be held at the 


\S “Woodland Golf Club to which all retailers who are golfers 
are invited. You can play golf in the morning and still have 
time to enjoy the Harbor Sail and Shore Dinner. A long list 
of prizes will be offered. Bring along your golf clubs and 


your appetites . . . we'll provide the caddies and the eats. 











California Holds Convention 


for Business Only 


Experiment of Business Meeting Without Style Show 


or Sample Rooms Apparently Successful 


holding a shoe convention without sample rooms, 

entertainment or any of the features that 
ordinarily hold the stage, started with a bang on June 9 
when a small, compact body of enthusiasts assembled at 
Hotel del Coronado, just across the bay from San Diego. 
They came by train, by auto and by air. With none 
of the delay that marks the opening of most conventions, 
the shoe retailers went right at it. President Secombe 
talked briefly but pointedly on the needs of the organiza- 
tion and emphasized the great necessity for strengthen- 
ing and enlarging. 

The first luncheon meeting was peppy and enjoyable. 
Representatives of the traveling salesmen delivered ad- 
dresses which are well received by the merchants. The 
outstanding feature was a talk by Rev. Frank Lindner, 
after the mayor of San Diego had welcomed the con- 
ventioneers to the city. 

Doctor Lindner is a clergyman with a business mind 
and gave the shoe men something to think about for 
some time to come. Many retailers voiced the opinion 
that he would make a mighty good shoe man if he 
could be persuaded to enter business. Among the many 
fine points made by Dr. Lindner was the declaration that 
people do not want to be sold or served in the sense 
those terms usually imply. They want to be fitted with 
shoes and dealt with sensibly and sanely, in a manner 
that will mean a profit to 
all concerned. He called 
attention to the youth of 
the land and the fine way 


C ALIFORNIA’S “great and noble experiment” of 


Fact Finding Age, Says Geuting 


sanely in this changing world” was his parting thouglit. 

Secretary-Manager Stone, at the afternoon session, 
gave a chronological résumé of the tariff situation, re- 
viewing in a carefully prepared talk, with statistics, all 
that Congress had and had not done. How the action 
of our lawmakers will affect the shoe business he said 
he would leave to the merchants to decide. 

“Draw your own conclusions” said Mr. Stone, “after 
hearing the statement I will make to you.” If, and 
when the President signs the tariff bill, the effect, he 
thought, might be an increase in the price of shoes to 
consumers. “It remains to be seen if increased cost of 
hides and leather will be absorbed by competition and 
improved methods of manufacturing, or if the duty on 
hides will make prices higher.” 

Mr. Stone cited some of the perils that may come into 
the path of merchants in the future. He told of sales 
taxes already voted in two states and intimated that the 
same sort of legislation may be attempted in other states. 
In his forceful way he told the shoe men of the Capper- 
Kelly bill now reported out of committee and said it 
behooves dealers to hold together a strong organization 
to fend against threatened laws that might wreck busi- 
ness. The fine manner in which Indiana merchants are 
fighting the return goods evil was stressed and interest- 
ing exhibits shown. Questions and answers then ensued 
and Mr. Stone cheerfully and willingly answered many 
queries from the retailers. 
All of which showed that 
there was a feeling of in- 
terest in the convention 


it is adapting itself to 
changed conditions. With- 
out too high a note of 
optimism he stated that 
much of the sag in busi- 
ness was due to the point 
of absorption having been 
teached by the automobile 
trade, the building trade, 
and the fact that foreign 
nations had about reached 
their limit and needs for 
loans. Optimism alone 
will not do the job,” he 
said. “Thinking and 
teadjusting is the thing. 
Live thoughtfully and 
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“lo is a fact finding age in business, and the 
truth will ultimately prevail,” said President A. 
H. Geuting, of the N. S. R. A., in a message to Cali- 
—_ shoe merchants in convention at San Diego last 
week. 

“The shoe business is a semi-professional business. 
It is a good deal like that of an optician. It is not the 
cost of the glass and the cost of the frames upon which 
the optician can successfully merchandise; it is the 
degree with which he can accurately fit glasses to the 
particular trouble of the eye. 

“Shoes have no value unless they are fitted with com- 
fort and to the well being of the foot. This is their 
whole basis of value, and when accompanied with good 
leather, good shoemaking and good service, insuring 
proper fitting, etc., such service will save the average 
family budget many dollars per year. 

“This is what association work must accomplish. It 
can’t be done by some one store, it must be practised 
by all good retailers. So we must lift up our business 
to the standard that it deserves.” 


33 


that foretold a great meet- 
ing and a profitable one. 

Paul Jesberg conducted 
an open forum on mer- 
chandising that brought 
out a great showing of 
interest and liberal discus- 
sion. The first day’s 
session adjourned with the 
expression generally 
heard that it was going to 
be a “great convention.” 

Continuing open 
forums, the second day, 
an increased attendance of 
merchants discussed many 
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The TRAVELING 
SHOE SALESMAN 


“a < 


M4 STREICHER, formerly pro- 
prietor of his own shoe store on 
Geary Street, now represents the Roth 
Shoe Company, Cincinnati, and the 
Sigman & Cohen Shoe Company, 
Brooklyn, on the west coast. 


AVE WOLF, a former member of 
. the Riesenberg, Wolf & Peck Co., 
is selling Red Cross shoes in the fol- 
lowing southern states: Louisiana, Ar- 
kansas, Mississippi, Alabama, Tennes- 
see, Georgia, Florida. 
This is old territory for Mr. Wolf, 
as he has traveled this section for the 
past twenty-five years. 


ICHARD P. BOOTHBY of St. 

“ Louis, vice-president of Ault- 
Williamson Shoe Company and also of 
the Ault-Shackford Shoe Company, ac- 
companied by William G. Kropp, their 
Pacific Northwest representative, re- 
cently covered the key cities of the 
Pacific Northwest and expressed him- 
self as well pleased with outlook for 
increased business in this section. 


L H. ESPEY, formerly with the Pe- 
* ters Shoe Co. in southeastern 
Kansas territory, recently accepted a 
osition with the Si-En-Tiffick Shoes, 
nec., a subsidiary of the H. C. Godman 
Co. of Columbus. He will cover Wash- 
ington and Oregon for that line. The 
Si-En-Tiffick Shoes, Inc., was chartered 
for the purpose of distributing the new 
line of women’s welt arch support foot- 
wear made by the Godman organiza- 
tion. (UTPS) 


(5 LENN GOLL, who was formerly 

~ with Stanley Duttenhofer, is trav- 
eling for Red Cross in the States of 
Michigan, Indiana and Kentucky. Mr. 
Goll has traveled these states for the 
pass bg gt ay 

Ja - Davis, who was for 
with Excelsior Shoe Company of Fhe 
mouth, is now traveling Pennsylvania 
and New York for Red Cross, outside 
of the metropolitan New York City 
district. Mr. Davis is a man of wide 
experience and has spent all his life in 
the shoe business. 


(, FORGE S. SANDERS succeeds 
George S. Wilson as traveler in 
the northwest for the A. J. Sweet 
division of the U. S. Shoe Co. He had 
been with Krippendorf-Dittman Shoe 
Co. Ed Trench, who has traveled Wis- 
consin for the latter company, will add 
Sanders’ former field. Sanders’ ter- 
ritory will be Minnesota, the Dakotas. 
He will carry also the Holter line of 
a An — and sone room 
as m opened at 750 PI 
building. (UTPS) — 


Company, 
announced two 
new salesmen 
who will carry 
t he Flexridge 
and Imperial 
Shoe lines. 
Charles Lan- 
phier, formerly 
with the Scheif- 
fele division of 
this company 
and well known to the trade, will have 
the New York State territory, except 
New York City proper, and also New 
Hampshire, Vermont and Maine. 
George W. Young, who has had a 
broad experience in the shoe business 
and who has been in the retail branch 
recently, will cover Arkansas, Kansas, 
Missouri, Oklahoma and Texas. 


Charles Lanphier 


AVID W. BRILL, one of the best 

known shoe salesmen in the Cen- 
tral West, who represented the Brown 
Shoe Co. at Cleveland for 25 years, is 
on the road with a chauffeur. He is 
covering northern Ohio, western New 
York and western Pennsylvania and 
taking his samples right along with 
him where the retailer can view them 
at his own shop. Mr. Brill, whose of- 
fice is at 258 Arcade, represents the 
regular unitized line of Johansen Bros. 
of St. Louis and also the popular priced 
line put out by their new factory 
branch at Centralia, Ill., the Born Shoe 
Co., under the trademark of JoBo shoes. 





A Record Trip 


Recently, E. T. McBreen of the 
Duane Shoe Co., New York City, 
returned from one of the most 
remarkable trips in the history of 
business traveling. 

In a brief period of ten days he 
covered nine states, including 
Wisconsin, Illinois, Iowa, Indiana, 
Ohio, Michigan, Pennsylvania, 
New York and New Jersey, and 
managed to make over 300 calls 
before returning. 

Mr. McBreen’s extensive cover- 
age at this time ties in with a 
new expansion program adopted 
by Duane which calls for the es- 
tablishment of new representa- 
tion in the South, Southwest and 
Middle West. 

Durirng his trip Mr. McBreen 
had an opportunity to interview 
many of the leading merchants in 
these territories. 











NEWS 
of the ROAD 


D* J. H. STYLES, JR., of Kansas 
City, Mo., has become actively 
associated with the Cantilever Sales 
Corporation with headquarters in New 
York City. 

Doctor Styles will devote all of his 
time to the promotion of Cantilever 
shoe sales throughout the country. He 
will function particularly in the presen- 
tation of the advantages and comfort 
of the flexible arch to institutions, clubs 
and groups in the cities which he visits. 
In some instances he will conduct foot 
clinics in the stores. But most of his 
work will revolve around outside pro- 
motional work. 

Doctor Styles is believed to be par- 
ticularly well prepared for the duties 
he is undertaking. He has been an 
active orthopedic practitioner for 
fifteen years, has lectured extensively 
in the leading colleges of his profession 
and is a prolific popular lecturer and 
writer on subjects related to the foot 
and its problems. 


OE GROSS is now covering the Ore- 
gon territory for Washington Shoe 

Manufacturing Company, with head- 
quarters at the Portland Hotel. He 
reports good sales on their “Ideal,” 
“Classmates” and “Society Girl.” 

Floyd A. Piper, representing the 
Pacific Goodman Shoe Company of San 
Francisco, is now covering the Inland 
Empire territory and makes his head- 
quarters at the Spokane Hotel, Spo- 
kane. 

Harry H. Runyon, representing the 
Hamilton-Brown Shoe Company, has 
opened permanent headquarters at the 
Imperial Hotel in Portland. 

Charles H. Slemons, representing 
Roberts, Johnson & Rand, reports a 
nice increase in sales for Star shoes in 
the Oregon territory. 


HAT veteran ex-shoe_ traveler, 

Chris Briel, known far and wide in 
the South, has a daughter who has 
achieved literary fame. Her little book 
of poems has merited high praise. In 
it Miss Lois Briel dedicates one poem 
“To My Father.” The title of the book 
is: “Kiss O’ Hollow Hours” and is is- 
sued by Chapel Publishing Company 
of Boston, Mass. 


| gptten M. FELIX, well known and 
prominent in the field of traveling 
shoe salesman, has returned with the 
sales force of The Big “K” Shoe Co., 
of Cincinnati, and will represent their 
high grade, better fitting men’s “Bilt- 
more” leather slippers and ladies’ “Re- 


lax” comfort shoes in the territory 
which he covered for years, south of 
the Ohio River. Mr. Felix has a host 
ef friends, who will be glad to welcome 
im. 
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CUT-PRICE”’ 


SHOES 


for Summer Camp 


The HOOD SIAK—A 
general shoe for every 
type of outdoor use, light 
enough fortennis,rugged 
enough for camping. In 
men’s, boys’, youths’ and 
women’s sizes. 


The HOOD HUSKY 
—A leader in the moder- 
ate price all-around out- 
door shoe class. Built in 
the special Hood Com- 
fortToe pattern.In men’s, 
boys’ and youths’ sizes. 


The HOOD GYMSHU 
—An especially con- 
structed athletic shoe for 
women. Extremely popu- 
lar for camp athletics. Its 
trim appearance will ap- 
peal to every athletic girl. 


Boys and Girls 


IRST of the big Summer buying waves for canvas 
shoes is the Summer camp business . . . and what 
an opportunity to turn over the better quality, 


profitably-priced Hood Canvas Shoes. 


Summer camp shoes must stand mountain climbing, 
rocky, stubbly going, and hard playing of tennis, base- 
ball and other camp games. Nothing short of the best 
construction features will do... so this is the time to 
make the most of the famous HOOD Hygeen Insole, 
comfort toe pattern, and the comprehensive line of 
thick, tough, springy, protecting, long-wearing Hood 
outsoles—and, of course, the bigger profits that these 
exclusive Hood features bring. 


Be sure your stock of Hood Canvas Shoes is complete... 
telegraph the nearest Hood dis- 
tributor — your order will be 
shipped same day it is received. 


Look fot the Hood Arrow 





” 


Inc. 


HOOD RUBBER COMPANY, 


Watertown, Massachusetts. 





HOOD MAKES CANVAS SHOES « RUBBER FOOTWEAR ¢ TIRES « RUBBER SOLES & HEELS ¢ RUBBER FLOOR TILING 
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Telling the Outstanding Story of 
Work Shoe Wear and Comfort! 


: wy 





































WO great organizations cooperate to establish the highest 


standard of wear and comfort in work and field shoes. Na 
This Wolverine Shell Wolverine, America’s largest horsehide tanners, solves the any 
Horsehide Field Shoe ‘ i Wolver 
22 Sa 2 problem of tanning Shell Horsehide, the most durable work nee 
Sie aed as ak shoe leather . . . and produces uppers that stay soft, remain 
thru all weathers. ‘ . ae ‘ and fac 
scuffproof, resist barnyard acids and seam-ripping. U. S 15.00 
Rubber Company contributes Uskide Soles and U. S. Spring - 4 
0 N 
Step Rubber Heels, to add a further measure of longer wear : “ 
in 
and softer comfort. 0 % 
Michig: 


Horsehide 
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| Establishing the Wolverine Dealer as 
“The Place to Buy Work Shoes" 























“WOL) =RINE 


“anos. Oy =< 




















—J 


Men who kneel at 
their work are par- 
ticularly pleased with 
the soft yielding com- 
fort of the Wolverine 
Flexible Sole, that 


National advertising tells the simple truth—and sales climb ¢ bends lke rubber. 





seventy-three per cent in three years. Millions now wear 
Wolverine Shell Horsehides, ankle lengths to knee highs .. . 
in farm barnyards, on the trail of the deer, in railroad yards 
and factories. Identify your store with this outstanding story, 
as 15,000 other dealers have. Write and compare the Wolverine 
Work Shoe and the Wolverine Local Sales Plan with any other 
line in the field. Wolverine Shoe & Tanning Corp., Rockford, 
Michigan. 


USKIDE 


REG. U.S. PAT. OFF. 


SOLES 
Spring Step RUBBER HEELS 
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ATTRACTS 
A TTENTION? 


No. 1029 


In stock in 
black only 





Feature this shoe in your window and watch the 
young fellows gather. 


Made expressly for them, it is sure to attract 
attention wherever displayed. 


Note the natty effect of the square metal 
diamonds—the single buckle strap of 
Scotch grain—and the dressy ap- 
pearance contributed by the black 
calf toe and saddle. 


Retailing at five dollars, this 
shoe is sure to be a hit. 


In stock in black only. 


lint Bros.Co. 


HUDSON TF MASS: 
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NATIONAL NEWS 


SATURDAY, JUNE 21, 1930 


EVERY WEEK 








More Shoes Made in April 


Men’s and Women’s Footwear Production Both Increased 


Over Corresponding Month in 1929—Total Output 
Slightly Lower 


WASHINGTON, D. C.—Production of 
footwear in April showed but little 
change from the total for the same 
month last year, according to figures 
just released by the Department of 
Commerce. The total April production, 
based on reports from 1158 factories, 
was 28,877,523 pairs, a decrease of 
only 1.7 per cent from the April, 1929, 
total of 29,381,836 pairs and an in- 
crease of nearly 1 per cent over the 
figure for March this year. 

In men’s and women’s shoes, pro- 
duction in April of this year showed 
an increase over April, 1929, the April, 
1930 production of men’s shoes being 
7,272,522, as compared with 7,201,144, 
in the same month a year ago. Pro- 
duction of women’s shoes increased 
from 10,737,452 in April, 1929, to 11,- 
118,018 in April of this year. The 
decrease was chiefly in boys’ and 
youths’, misses’, children’s and infants’ 
footwear, in fabric shoes, barefoot 
sandals and play shoes. 

Production during the period Jan- 
uary to April, inclusive, 1930, shows a 
decrease of 4.6 per cent as compared 
with the corresponding period in 1929. 
The figures on which these figures are 
based represent approximately 95 per 








Department Store Sales 
Even Up in May 


Washington, D. C. — Depart- 
ment store sales in May were 
about equal to those of the cor- 
responding month a year ago, 
according to preliminary reports 
made to the Federal reserve sys- 
tem by 551 stores located in lead- 
ing cities of all Federal reserve 
districts. 

Sales during the first five 
months of this year were 3 per 
cent below the level of a year 
ago. New York Federal reserve 
district showed a 5 per cent in- 
crease in the preliminary May 
figures; Richmond a 3 per cent 
increase, and Boston and Min- 
neapolis showed gains of 1 per 
cent. Other districts showed 
losses. 











cent of the total output of 
other than rubber in the 
States. 


footwear 
United 
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Uncertainty Ends 
as Tariff Measure 
Passes Congress 


WASHINGTON, D. C.—Passage of the 
Hawley-Smoot tariff bill by both Houses 
of Congress, followed by President 
Hoover’s announcement that he will 
approve the measure, ends the long con- 
test and uncertainty over the question 
of a tariff on hides, leather and shoes 
and assures the industry of a measure 
of protection which, if not entirely 
satisfactory to all of the interests af- 
fected, nevertheless recognizes the prin- 
ciple that American shoes and leather 
are entitled to protection from the com- 
petition of foreign markets. 

Regardless of their views on the 
benefits to be derived from the duties 
provided in the new tariff measure, it 
is believed that shoe manufacturers and 
tanners generally will welcome the end 
of tariff uncertainty. 

Following is a schedule of the rates 
of duty imposed upon hides, leather, 
shoes and kindred products under the 
Fordney-McCumber tariff of 1922 (first 
column) and the Hawley-Smoot bill 
(second column) : 

Hides and 
skins - 
Chamois leather............ > 
Leather for “pianoforte, piano- 
forte actions and player- 
piano actions”..........++.- 


Glove leather, finished in the 
white or in the crust....... 20% 


[TURN TO PAGE 40, PLEASE] 


skins, raw—cattle 
Free 
20% 


20% 








Summary of Production Figures for April and First Four Months 


Kind 
Boots and shoes, total 
High and low cut (leather), total. . 
Men’s 
Boys’ and youths’ 
Women’s 
Misses’ and children’s 
Infants’ 
Athletic and sporting 
Satin, canvas and other fabric 
Slippers and moccasins for house wear 
All leather 
Part leather 


Barefoot sandals, play shoes, and all other footwear 
*The separate classification “Moccasins” has been eliminated and the quantities so reported have been distributed to the other 


indicated by this footnote, based upon descriptions 


April 

1930 
... 28,877,523 
. 25,335,106 
7,272,522 
1,661,592 
11,118,018 
3,342,696 
1,940,278 
169,479 
270,705 
2,496,245 
416,982 
2,079,263 
605,988 


supplied by the manufacturers. 


Number of Pairs 


April 
1929 
29,381,836 
25,704,396 
7,201,144 
1,733,809 
10,737,452 
3,819,241 
2,212,750 
165,784* 
285,500 
2,473,974* 
553,329* 
1,920,645 
752,182 


Per cent of 
increase or 
decrease 
Jan.-April 
1929-1930 
—4.6 
—5.3 
—3.5 
-10.6 
—2.6 
—13.6 
at 
11.1 
0.7 


Jan.-April 
1929 
115,234,850 
103,315,782 
29,383,317 
7,383,528 
43,560,476 
14,805,625 
8,182,836 
581,268* 
1,133,794 
7,662,402* 
1,889,515* 
5,772,887 
2,541,604* 


Jan.-April 
1930 
109,935,282 
97,873,973 
28,367,456 

6,604,315 
42,427,990 
12,796,016 

7,678,196 

646,008 

1,141,589 

8,154,164 

1,448,793 

6,705,371 

2,119,548 


—23.3 
16.2 
—16.6 


classifications 
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Effective Men’s Shoe Window 








An interesting arrangement of men’s shoes that attracted a lot of at- 
tention recently in one of the windows of the Oldfield Boot Shop in 


Erie, 


Pa. 








Chicago Stores Feature 
White Shoes 


Cuicaco (UTPS)—Judging from 
display and demand it is going to be a 
“white” summer in footwear. Hardly 
a merchant here but has his windows 
spread with snowy white shoes in every 
conceivable style. Recently attention 
was called to the fact that many per- 
forated models were showing square 
and diamond shaped perforations. Now 
there is on display in several well- 
known windows, a snappy shoe with 
triangular perforations in a white kid 
strap slipper and also in a clair calf 
sport model with Russian calf trim. 

Marshall Field recently ran a full 
page advertisement calling attention to 
their shoe department and an interest- 
ing part of it was a paragraph calling 
the attention of the public to the leath- 
er used in their shoes. ‘Finest leath- 
ers are in our shoes,” says the ad. “As 
is known by all experts, any piece of 
raw leather contains only a certain few 
‘cream cuts.’ To our patrons it is 
significant that only these super selec- 
tions are purchased for Field shoes.” 
This is directly in line with the recent 
policy of many large dealers in bring- 
ing to the attention of the public, not 
only the style features, but the quality 
of leathers in their shoes. 

The response attained by the adver- 
tisement, according to Fields buyer, in- 
dicates that their customers fully ap- 
preciate the above fact. 


William H. Dittmann Dies 


St. Lovuis—William H. Dittmana, 
former vice-president of the Dittmann 
Shoe Co., died at his home in St. Louis 
last week at the age of 78. 

For more than a half century he 
had been prominent in the city’s social, 
industrial and civic life. For several 
years he was vice-president of the 
Fourth National Bank and he was one 
of the organizers of the Germania 
Trust Co., having served in the capacity 
of vice-president and president. 





Orders Pick Up in Milwaukee 
Factories 


MILWAUKEE, WIs. (UTPS)—Shoe 
factories here report a gradual pick- 
ing up of business in most sections, 
with the southwest in the van as far 
as orders are concerned. The south, 
as a whole, is not buying yet as it 
should, and the Pacific coast states are 
behind last year’s bookings by quite a 
figure. Firms report a pretty fair mail 
order business but salesmen’s book- 
ings are not what they should be. 
Some firms have called in their sales- 
men in relays and then sent them out 
with the new lines. 

Money is still tight in many sec- 
tions of the country, but collections 
have been picking up in the last few 
weeks. The sport shoe business is 
fairly good but not as favorable as 
expected. The favorite color in 
women’s shoes is mode beige at this 
time. Arizona and New Mexico seem 
to lead the entire country as far as 
placing orders is concerned. The year 
as a whole is behind that of 1929 but 
an increase for the balance of 1930 is 
looked forward to by most manufac- 
turers. 


Schiff Sales Increase 


CoLuMBus, OHIO (UTPS)—Sales of 
the Schiff Co. operating 169 retail shoe 
stores throughout the East, North and 
West, for the first five months of the 
year were $3,817,644 as compared with 
$3,022,506 for the corresponding period 
last year, which is a gain of 26.31 per 
cent. Sales in the month of May were 
$1,075,783 compared with $883,498 in 
May, 1929, which is a gain of 21.76 
per cent. The announcement was made 
by Robert Schiff, president of the com- 
pany and shows the remarkable earn- 
ings of the chain. 

Mr. Schiff also announced that five 
aditional units were opened in May. 
They are located at Appleton, Wis.; 
McKeesport, Pa.; Wyandotte, Mich.; 
Trenton, N. J., and Batavia, N. Y. 
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Hot Weather Sells 
White Footwear in 
Cincinnati Shops 


CINCINNATI (UTPS) — “Cincinnati 
men are becoming shoe conscious,” 
states H. C. McLaughlin of the Potter 
Shoe Co. “The proper shoe for the 
occasion is the growing sentiment.” 

That radio broadcasting has don 
much to bring about this agreeable con 
dition is self evident, he believes. Pot 
ter Shoe Co. and retailers in genera! 
report men’s sport shoes especially 
strong just now. 

The hot weather has brought out 
white kid; linens are strong, wit! 
pumps predominant in all women’ 
shoes. Crepe, satin brocade and moire 
for the June graduate and bride ar 
heavy sellers. Some kid is being sold. 
Oxfords and pumps stressing combina 
tions of tan and white, beige and white, 
opalescent and white, with tan lead- 
ing, are the popular sellers in sport 
models. Deauville types are very good. 
Sandals in white and beige and white 
and black are selling even better than 
last year, according to T. C. Lough- 
nane of Pogue’s. 

T. C. Summers, Stetson Shoe, Sin- 
ton Block, reports black and white 
sport pumps their lead, with white and 
color combinations very good. 

Business during the first three 
months held up well with last year’s 
output. May is generally conceded 
slightly under the line. 


Uncertainty Ends as Tariff 
Measure Passes 


[CONTINUED FROM PAGE 39] 


Seal, sheep, goat and calf 
leather, dressed and finished, 
other than shoe leather 

Upper leather—Cattle: , or 80°% 
Grains and finished splits.. 15% 
Wax and rough splits F 15% 

Calf and kip 15% 

Sheep and lamb, 
linin Free 10%; 25% 

Goat a ed Free 10%; 25° 

Lining leather, calf and kip 
only Free 

Patent upper leather Free 

Upper leather, n. s. p. f. Free 

Shoe leather Free 

Leather cut into shoe uppers, 
vamps, etc., n. s. p. f. Free 

Leather cut into soles 

Rough tanned leather: 

Skins for morocco, tanned 
but unfinished 
Rough tanned leather, n. s. 
pw & 15% 

Harness leather 12%% 

Belting leather 12144% 

Pigskin leather 10% ; 25% 

Free leather, n. s. p. f. ...... 15% 

Moccasins 20% 

Boots and shoes: 

Men’s and boys’ 20% 
Women’s and misses’ 20% 
Children’s 20% 

Slippers 20% 

Harness, saddles and saddlery, 

n, 8s. p. f. 15% 

Shoe laces 
ished 15% 

Bags, baskets, satchels, pocket- 
books and other boxes and 
cases of leather or parch- 


10% ; 25% 


or other manufactures of 

rawhide or parchment, fur- 

nished with traveling bottle, 

drinking, dining or luncheon, 

sewing, manicure and sim- 

ilar 50% 
Manufactures of leather, raw- 

hides and parchment, n. s. 

p £ 35% 


The abbreviation n. s. p. f. in above tab! 
stands for “‘not specifically provided for.” 
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Sport Shoes Well Displayed 








ee 
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Men’s sport shoes are foremost among the best summer sellers and 


leading stores everywhere are featuring them prominently. 


Here 


are some of the popular patterns and types of lasts as shown in the 
Hurley shoe store in Cortlandt Street, New York 








York Shoe Men Guests of 
Department Store 


YorK, Pa.—Members of the York 
Shoe Retailers Association were guests 
on June 2 of Charles H. Bear, Jr., of 
the C. H. Bear & Son department store 
in this city, at a luncheon, following 
which the monthly business meeting of 
the association was held. Mr. Bear 
attended the meeting and emphasized 
the benefits of a trade organization 
such as the local shoe retailers’ asso- 
ciation. He also told of business con- 
ditions generally as he has gleaned the 
facts from contact with large stores in 
other cities and from the records of 
various trade organizations. 

Calvin J. Mench, secretary of the 
Middle Atlantic Shoe Retailers Asso- 
ciation, attended the meeting and gave 
a short talk. He told of plans for 
the Perfect Foot Contest being con- 
ducted by the association and called 
attention to the annual convention 
which will be held next year at Atlan- 
tic City. 

Edward A. Hirschman, secretary of 
the York Chamber of Commerce, in a 
short talk complimented the shoe deal- 
ers on the splendid organization they 
have and urged them to go even fur- 
ther into the trade association work. 
He urged them to start a clearing 
house for figures on the retail shoe 
business in York, so that in the future 
the individual merchants, without 
knowing what stores are selling the 
shoes, will be able to tell just how 
many shoes of a certain price and color 
are sold in the city. He pointed out 
the advantages to the small retailer of 
knowing the size of the market in 
which he is merchandising. 

At the meeting the association made 
plans for its annual outing, which will 
be held on July 17. The place has not 
as yet been selected, but the entertain- 
ment and program committee has al- 
ready arranged a program of activity 
which promises a busy afternoon and 
evening. The members of Harrisburg 
and Lancaster Shoe Retailers Associa- 
tions have been invited to attend the 
affair. 
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Wholesalers Discuss 
Returned Merchandise 


Boston, Mass.—At a luncheon-meet- 
ing of the New England Shoe Whole- 
salers Association, held at the Boston 
Chamber of Commerce rooms last 
Wednesday, there was an interesting 
discussion of the general situation in 
the wholesale shoe trade, including the 
matter of returned merchandise, col- 
lections and credits. From reports pre- 
sented, it developed that, while the evil 
of return merchandise by retailers ap- 
parently is not as serious in New En- 
gland as in some other parts of the 
country, at the same time there is a 
noticeable increase in the return of so- 
called worn shoes. On this question the 
association members will take drastic 
action. 

The discussion was participated in 
by President Byron S. Watson, Greene, 
Anthony & Company, Providence, R. I., 
and M. P. Gaddis of the International 
Shoe Company, George Lane of Lane 
Bros. Company, and Ralph B. Jones of 
C. A. Goodnow Shoe Co., Boston, and 
E. Walter Smith of H. E. Smith & 
Sons, Inc., Worcester. 

Opinion as to the actual wholesale 
trade situation differed, some houses re- 
porting no improvement in demand as 
yet and others reporting a slight gain. 


Fall Predictions at Cleveland 


CLEVELAND.—E. A. Clark, manager 
of Stone’s shoe stores at Cleveland, 
who seldom goes far wrong on his pre- 
dictions, is forecasting darker reptiles 
for fall. Suedes in both black and 
brown will show some activity again, 
but satin mat kid will be the big thing. 
Black patents probably will not come 
up to the demand of some former years, 
but will be good in certain shoes, es- 
pecially the patent opera group. Dark 
blue, green and brown will sell in cer- 
tain types of shoes. Buckle effects 
will be smaller rather than larger this 
fall and toes must be narrow. 

Kramers Shoe Store at 309 Prospect 
Ave., is being remodeled following their 
recent fire. Walls and display window 
background is being made of light tan 
in a stucco finish. Trim is in light 
green. The placque system of shoe dis- 
play will be used as heretofore. 
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, R&G.U.S. PAT. OFF.” ° 
Scientific Health Shoes 
« forChildren , 

Insure Normal Feet 











Your Customers Get 
so Much for so Little 


1. Scientific Health Last 
2. Genuine Goodyear Welt 


3. Perfect Fitting Shoes 
91 different sizes in stock 
12/2 AA to D 
8Y,/11 A to D 
5144/8 B to D 
3/5 CtoD 


Shark Skin Tips 


Sole Leather Counters and 
Box Toes 


Grain Leather Lifts in Heels 
with Leather or Rubber Top 


Full Grain Calf and Elk 
Leathers 


. Seton’s Patent Leather 
Spartan Gold Spot Soles 
All Straps French Corded 


Twelve Styles Carried in Stock 
Unbranded 


. All Styles One Price 


Write Us 


"THE JUVENILE SHOE CORPORATION 


OF AMERICA. 


Aurora Missouri 


The only exclusive Coodyear Welt organization 
in the St. Louis district. 









WHERE TO BUY 
Men’s Shoes 
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P SHOE 


(P) M. A. PACKARD CO., Makers 
BROCKTON 


| NETTLETON 
Shoes of Worth 
A. E. NETTLETON CO. 


H. W. COOK, President 
Syracuse, N. Y., U. S. A. 
MEN’S FINE SHOES EXCLUSIVELY 































































Stacy Adams Co. 

Manufacturers of 

MEN’S FINE 
SHOES 


Brockton, Mass. 
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RADE ONLY” 


EAST WEYMOUTH.MASS. U.S.A. 











87 STYLES IN STOCK 


EMERSON SHOE MFG. 
ROCKLAND, MASS. 


WRITE TODAY FOR CATALOGUE 


Deel 


KUMFORT:- SHOE 


co. 














Move to Form New England Body 


One Big Regional Association of Shoe Merchants Represening 
the Six States to Be Discussed at Meeting 


Boston, Mass.—The banding to- 
gether of retail shoe merchants of the 
six New England States in a big 
regional association, to be organized 
at a meeting scheduled during show 
week in Boston, was forecast in an an- 
nouncement made recently at a gather- 
ing of officers and committee chairmen 
of the Boston Shoe and Leather Fair. 
This meeting will be held in Hotel 
Statler, July 8, the second day of the 
show, and will be backed by the Na- 
tional Shoe Retailers’ Association, 
with the active cooperation and sup- 
port of the New England Shoe and 
Leather Association. 

More than 1800 retail shoe mer- 
chants have been invited to attend 
from this section of the country, an- 
nouncements of the meeting having 
been sent out from the office of James 
H. Stone, manager of the N. S. R. A. 
in Chicago. A further notice of the 
meeting, with invitation to attend, will 
be sent out somewhat later by Presi- 
dent A. H. Geuting of the same asso- 
ciation. Mr. Stone, in his formal an- 
nouncement of the meeting, says: 

“The retailer of shoes is today con- 
fronted with many problems involving 
the successful operation of his busi- 
ness. 

“Among these are a few of out- 
standing importance, such as: The 
new tariff on hides and skins and 
leather and shoes and the effect, if 
any, these duties have in the immediate 
future on the wholesale and retail 
prices of shoes. 

“The possibility of sales taxes on 
retail stores being imposed by the 
legislatures of the ew England 
States. Such tax laws already have 
been passed and are in operation in 
Kentucky and Georgia. 

“The control of the evil of customers 
returning shoes without justification 
and making unreasonable requests for 
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Colorful Season with Sport 
Theme Predominant 


Philadelphia — William Geut- 
ing, who has charge of women’s 
department of Geuting’s, says 
that the summer line of the house 
is more colorful and beautiful 
than that of any previous season. 

The sports theme is featured 
in brown and white and black 
and white and the store carries 
a large line of woven shoes, with 
hand whipping and plaiting. 

“Multi colored and interwoven 
kids and white and beige slippers 
and pastel shades of silk are 
selling well,” Mr. Geuting says. 
“There is also a heavy demand 
for cloth shoes in silk, and in 
white and natural linen, which 
can be dyed to match summer 
frocks. We are selling a wide 
line of women’s active and spec- 
tator sport shoes and the fad 
for women’s woven shoes has 
brought a heavy sale in this line.” 

















BooT AND SHOE RECORDER 
combining THE SHOE RETAILER, June 21, 1959 


adjustments, practices whi, have: 
developed to a degree that no” serious - 
ly affects profits, and which 1 erchan‘ts 
in Indianapolis and other ‘+jes are 
eliminating with the coope tion of 
their Chambers of Commerce 44 tfieir 
local newspapers. 

“These and other problem: ne- 
diate importance, such as ch res, 
price competition, promoting > of 
men’s shoes, cooperative acti me} 
chants in their own commu. , can 
only be met by organized et. tv. he 
truth of this is apparent from the re- 
sults which merchants in many sections 
other than New England have secured 
by banding together. 

“In surveying the six States com- 
prising New England your national 
organization regrets to find that no 
one of them, except Massachusetts is 
organized. ‘This is a regrettable con- 
dition, particularly at a time when as- 
sociated effort of merchants for their 
welfare and advancement in business 
is so necessary. 

“Recognizing the imperative need of 
having an organization of retailers in 
New England which would apply itself 
to the problems of retail shoemen, and 
also the desirability of one to cooperate 
with the manufacturers, wholesalers 
and tanners of New England in work- 
ing together for mutual advancement 
and profit, your national association 
has taken the initiative in a movement 
to organize a New England Shoe Re- 
tailers Regional Association, to repre- 
sent the retail trade of all six States. 

“It is proposed to create this regional 
organization at a meeting to be held 
in connection with the Boston Shoe and 
Leather Fair. 


Harold C. Keith to Give Radio 
Talk 


New York—Harold C. Keith, presi- 
dent the George E. Keith Company, 
Brockton, Mass., and of the National 
Boot & Shoe Manufacturers Associa- 
tion, will speak from Station WABC, 
New York, on Saturday evening, June 
21, 8.15 to 8.30 p.m., Eastern daylight 
saving time. 

Mr. Keith’s talk will be one of the 
series of talks on the “Romance of 
American Industry,” arranged by The 
Columbia Broadcasting System in col- 
laboration with the American Trade 
Executives Association. Many shoe 
manufacturers in different sections of 
the country will find it of interest to 
listen to Mr. Keith’s address. 

The following stations are scheduled 
to carry Mr. Keith’s talk: WAB(, 
New York; W2XE, New York (short 
wave); WNAC, Boston; WLBZ, Ban- 
gor, Me.; WFAN, Philadelphia; 
WCAO, Baltimore; WMAL, Washing- 
ton; WHP, Harrisburg; WJAS, Pitts- 





burgh; WFBL, Syracuse; WKB\, 
Buffalo; WKRC, Cincinnati; WOW), 
Fort Wayne; WISN, Milwaukee; 
WIBW, Topeka; WWNC, Asheville; 
WTAR, Norfolk; WDBJ, Roanoke; 
WDOD, Chattanooga; KLZ, Denver: 


KHJ, Los Angeles; KFRC, San Fran- 
cisco; KVI, Seattle-Tacoma; KOL, Se- 
attle; KFPY, Spokane; KOIL, Omaha. 






















@ sarpa 


Offering new production 


leather 
users 


SALPA is a_ revolutionary leather 
product, “tanned-in-the-fibre*.” In 
its patented manufacture, new 
leather cuttings or trimmings are re- 
duced into their constituent fibres, 
which are subjected to a de-tanning 
process. The fibres are then 
re-tanned, producing an unusually 
uniform result, since each individ- 
ual fibre is directly subjected to the 
tanning agent. The fibres are then 
“re-hided*” (or recombined), and 
Salpa is produced in all usual thick- 
nesses, in widths up to 64 inches, 
and in any practical length. It is 
given any of the leather finishes. 

It is natural, therefore, that Salpa 
should be like ordinary leathers 
in appearance, feel, smell and other 
characteristics. In some respects its 
wearing qualities are superior, par- 
ticularly as regards scuffing. 

Salpa prices are competitive with 
ordinary leathers. Users report sav- 


ings of 10% to 50%, largely due to 


LPA 
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y possibilities to all 


the tremendous reduction in waste 
when cutting, for Salpa is shipped in 
rolls or sheets. It is uniform in thick- 
ness, color, finish and quality, from 
side to side and end to end. There 
are no grub holes, scratches or other 
customary imperfections to be 
avoided. Therefore a multiplicity 
of patterns can be cut from layers 
of it, simultaneously, with a motor- 
driven knife. Salpa can be used in- 
terchangeably or in combination 
with ordinary leathers in all the usual 
leather-working processes, including 


sewing, pasting and stamping. 


Shoe Findings 

Salpa is now being used for sock, 
quarter linings and inner soles. It 
also can be had in any grains, such 
as snake and lizard, giving it a wide 
application on women’s shoes. If 
desired, Salpa can be furnished 
lined integrally with various ma- 
terials, thus effecting additional 
economies for the manufacturer. An 
assortment of samples suited for the 
shoe trade will be sent on request. 

Write, wire, phone or call for fur- 
ther details of this remarkable con- 
tribution to the leather industry. 
American Salpa Corporation, 261 


Fifth Avenue, New York City. 


*Copyright 1930, American Salpa Corporation 
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WHERE TO BUY 
Men’s Shoes 
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“A MAN’S DECISION” WEtp 


Say 
THE We 


a6 


Men’s 
Fine 
Shoes 
Old 
Colony 
Shoe Co. 
Brockton, 
Mass. 


SHOE 


Boston—183 Essex Street 
N. Y.—915-917 Marbridge Bldg. 
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WHERE TO BUY 


Women’s Shoes 
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Ultra-Smart Sandals 


Complete color 
combinations 
Unusual 
Profits 
Write direct 


BIARRITZ SANDALS, INC 
33 West 27th St. New York 








CUSHION SHOES 


FOR WOMEN 
THE JOHN EBBERTS SHOE CO., INC. 
IN Buffalo, N. Y. STOCK 
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WHERE TO BUY 


Shoe Forms 


EO er 


Jatry Forms 
7 for Shoes and Hosiery 


made of white, 
transparent or colored 


THY For FAIRYLITE 
Shoe Form Co., Ine., Auburn, N. Y. 
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WHERE TO BUY 


Sport Footwear 
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BASS MOCCASINS 








Shoes for a Queen 














Miss Suzanne Pollard, daughter 
of the Governor of Virginia, was 
presented with a pair of sport 
shoes after she had been crowned 
queen of the Apple Blossom Fes- 
tival at Winchester, Va., recently. 
Presentation was made from the 
float of Natural Bridge shoes 








Shoes to Match Costume 
Popular 


Des MOINEs, Iowa, (UTPS)—Linen 
shoes in white, beige or dyed to match 
one’s costume are proving to be the 
leading summer shoe fashion at Youn- 
ker Bros. department store, according 
to H. L. Barlass, buyer. The fad to 
have them dyed in the summery pastels 
to carry out the ensemble idea has dis- 
tinctly “taken” in Des Moines, he de- 
clares, so much so that the color idea 
bids fair to outshine the forecast white 
season. 

As for shoe styles, pumps rank first. 
In the linens, they come with either 
plain or embroidered vamps. Strap 
shoes hold second place in popularity 
with oxfords coming in third. 

White is now selling freely, but vol- 
ume in white shoes has been held back 
by the continued cool weather in this 
section. Strangely enough black kid 
shoes continue to sell, maintaining the 
strength they have shown throughout 
the spring. In colored shoes light beige 
is strongly in favor, termed in this 
store a light parchment to distinguish 
it from darker beiges. 

Mr. Barlass attributes a portion of 
the popularity of the linen shoes, aside 
from their dressy appearance and the 
novelty of having them in costume 
colors, to the fact that they have been 
offered at popular prices. 


To Occupy New Store 


BRIDGEPORT, CONN. (UTPS)—Blum- 
berg’s Shoes, Inc., 109 Wall Street, now 
operated by the firm of Lee & Skane, 
will move into new quarters at 998 
Main Street about July 28, according 
to M. A. Skane. Men’s and boys’ shoes 
only will be handled. 


44 


J. C. Hart Company Opens 
New Store 


INDIANAPOLIS, IND. (UTPS)—Some- 
thing new in shoe stores, in fact a de- 
cided departure from the old style shoe 
store, was opened on Wednesday, June 
4, by the J. C. Hart Shoe Company, 
better known in this city as “The 
Fashion.” The new location is on th: 
Monument Circle in the southeast seg- 
ment, in the new Circle Tower build- 
ing, and it has been the first mov 
“The Fashion” has made in thirty-fiv: 
years. 

Hundreds of visitors called at the 
new store, nad many of the local shoe 
merchants sent their congratulation 
in the form of floral tributes. The dis- 
play windows of the establishment are 
back with prima vera, a South Afri- 
can wood, said to be the first used in 
Indianapolis. It is trimmed with verda 
another rare and expensive wood. Fix- 
tures of the window are in birdseye 
maple and borders of the window are 
trimmed in black, green and white 
marble. The window floors are cov- 
ered with a costly velvet. 

The ceiling and walls are finished 
with a peach shade, trimmed with gol, 
silver, green and black. The lighting 
fixtures are of modernistic design in 
silver and gold banded, with torchiers 
to match, and add to the beauty of the 
shop. The front of the store resembles 
a modern drawing room and is fur- 
nished with tapestried walnut furni- 
ture. No unsightly shoe boxes mar the 
pleasant surroundings. 

In the center section of the shop is 
a small sportswear department, decor- 
ated in flesh color and furnished with 
red plush overstuffed furniture. The 
merchandise is stored in green boxes, 
which harmonizes with the carpet and 
furnishings. 

A small “slipper nook” is at the rear 
of the large room. It is furnished with 
tapestried love benches, with stools to 
match, and the decorations are in lilac 
enamel and green with mulberry vel- 
vet draperies. To the rear, in an aux- 
iliary room, is the office and a stock 
room furnished in silver, gray and oak. 

The Laird Schober and Pincus To- 
bias brands of shoes, will continue to 
be sold. Edgar Hart is president and 
Edward Hadley, is secretary treasurer 
of the company. 


Baird Leads Shriners 


CoLuMBus, OHIO (UTPS)—John J. 
Baird, manager of the Columbus store 
of Hanan & Co. and a past president 
of the National Shoe Retailers Associ- 
ation as potentate of Aladdin Temple, 
nobles of the Mystic Shrine of Colum- 
bus, led a party of 300 Shriners ard 
their wives to attend the annual mect- 
ing of the Imperial Council at Toronto, 
Canada. Mr. Baird is a representative 
to the council and entered into the (e- 
liberations of the Imperial Body. 


To Direct Gerwin’s Depart- 
ment 


OAKLAND, CAL. (UTPS)—W. 
Teass is in charge of the shoe depart- 
ment, operated by M. Blitz, in the 
newly reopened Gerwin’s department 
store at 477-13th St., Oakland. Ger 
win’s succeeds the former Swan & 





Gerwin department store. 
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Tell Mothers About It 
...And Watch Your Business Grow! ! 


AS an advertising idea and, more important, as a certain builder ; dy 
of good will, this Fairy Try-on System is outstanding. With 4 « Ni re e : ¥ 
it you can fit children’s feet in a new, convincing way. Instead of le — g gh 
trying on shoes to get the correct size, you fit the child’s foot with ic rk P e"3 

a transparent Fairy Last. bs 


The mother knows that the fit is right, because she can see the ; Ss te! w, 
child’s foot as it will lie in a shoe of corresponding size. The length, 
the position of the toes, the width—all are perfectly visible—through 
the transparent Fairy Last. The correct size 
is thus determined, beyond question, before the 
shoe is taken from the shelf. Think of the 
possibilities for building up your children’s de- 
partment! Write for free booklet. 


SHOE Form Company, Inc., Auburn, N. Y. 


Licensed Manufacturing Branches 


Excel-Fairy Form Co. United Last Co., Ltd. 
seeing Ie Believing” E. Saugus, Mass. Montreal, Que. 
A colorful pares containing 60 


Tai ry Try ae ae 


CORRECT Steen ae Sas 
FOOT-FITTING SYSTEM | 








Greeley’s House Slippers 


aS 


Ladies’ Black Vici Kid 1 
Strap Slipper, Quilted Sock, 
Sewed, Turned, Leather Sole. 
Right and Left Last. 
Whole Rubber Heel. 
12 pr. lots, $1.35; 
36 pr. cases, $1.30 
per pair. Stocked. 


MAIZE SHOE CO 
Le IM HW 195 €0. 
IN STOCK 


We'll Fill Your Orders Today! 


A Beautiful 
A. W. GREELEY “Smoothstep” Prete of 


12 Duncan St., Haverhill, Mass. ! SMOOTH STEPS 
) f and 
’ = STITCH STEPS 


Y » ~ in Patent, Elk, 
be White and Colors 
© NEW YORK’S NEWEST ° § — IN STOCK 


1000 ROOMS, BATHS and SHOWERS 5 2 Redon Goethe 
SERVIDORS—CIRCULATING “oe Send a Trial 
ICE-WATER $ $ “nell Order 
N EVERY ROOM 2 
a . DAILY . B254 — Patent; champagne Kid at = —— 
The NEW Hotel § Strap; Elamway Smoothstep. 1-5. BIG side aanar 


80 cts. selling “Sun- 


‘ beams."" Give ter- 
4 B2S5S—Red kid; champagne Kid ritory and refer- 
ti ences in writing. 
| ‘ap. - . Correspondence 


confidential. 
2% 10; Net 30 Days. 


\ 7th Ave. at 5ist St.- - - New York J a _MAIZE SHOE co., Rochester, N. Y. 
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WHERE TO BUY 
Men’s &@ Women’s 
Slippers 
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MEN’S FINE 
HAND TURNED 
SLIPPERS 
Manufactured 


Prices from by 
$2.15 te $3.50 W. S. CHASE & SONS 
Haverhill, Mass. 








Boston Office: Room 501, Statler Bldg. 











Boudoir Slippers In Stock 
UNUBUAL VALUES 


Kid Turns...$1.40 
“Every Pair 


SCHWARTZ & HERDER, INC. 
Speciaiists in Comfort Ballet Cesare 
241 No. 11th St., Philadelphia, Pa. 














#6TOOK 
ee 
LIPPERS 


Gamples and prices ovine 6 b 
al known. 
swan sHon C0. Inc., Baltimore, Md. 
Mew York Ofico—Reom rfid Marbridge Side. 








The New 
Summer-Time 
Hand-Made Sandal 


(Two Weeks Delivery) 
L. B. EVANS’ SON CO., Wakefield, Mass. 











Harry W. Lucas to Manage 
Vulcan Last Branch 


BrocKTon, Mass. — Announcement 
has been made by Col. A. L. Mercer, 
president of the Vulcan Corporation, to 
the effect that Harry W. Lucas has been 
appointed manager of the Mawhinney 
branch of the Vulcan Corporation, lo- 
cated at Brockton, Mass. Mr. Lucas 
succeeds Paul S. Jones. 

Colonel Mercer stated that the Vulcan 
Corporation thought a great deal of 
Mr. Jones and are extremely sorry to 
have him leave the executive staff of 
the Vulcan. He stated that Mr. Jones 
has purchased the Masterson Brothers 
business and will continue in business 
for himself again. Mr. Jones has been 
with the Vulcan Corporation ever since 
the Mawhinney Branch was purchased 
by Vulcan in 1928. 

Mr. Lucas, the new manager, lives in 
Holbrook, -Mass. He has been in the 
last business most of his life, and at one 
time was superintendent of the Sturgis- 
Jones factory. He was in the experi- 
mental and development departments of 
the United Last Company for several 
years. Mr. Lucas is_ thoroughly 
familiar with men’s, women’s and 
children’s lasts. He should be very suc- 
cessful in building up the women’s and 
children’s end of the Mawhinney branch 
business. He joined Vulcan a few 
weeks ago to have charge of the wom- 
en’s end of the business at Mawhinney 
Branch. Mr. Lucas is well known in 
the East and should be very successful 
in carrying on from the point where 
Mr. Jones leaves off and developing the 
other phases of this business. 

Vulean Corporation have raw ma- 
terial plants in Antigo and Crandon, 
Wis., last factories in Portsmouth, 
Ohio; St. Louis, Mo.; Johnson City, 
N. Y., and at Brockton. They also have 
wood heel factories at Portsmouth, 
Ohio; Effingham, IIl., and Johnson City, 
N. Y. The Vulcan Golf Club factory 
is at Porthmouth, Ohio. The general 
offices of the corporation are also lo- 
cated at Portsmouth, Ohio. 





New York Looks for 
June Increase 


New York—While business for 
the most part was disappoint- 
ing for the month of May, 
New York shoe retailers are en- 
tering June with complete stocks 
of seasonal merchandise and ex- 
pectation of a substantial in- 
crease. 

Shop windows are full of 
beiges, pastels, linens and white 
shoes, and a great deal is ‘ex- 
pected of white and sport types 
particularly, in the coming weeks. 
Many interesting models are 
seen in the exclusive shops. Per- 
haps the most elaborate of these 
is an evening slipper worked out 
by Delman, shown in rhinestones 
and amethysts in a lace design 
at a cost of nearly $1,000. These 
slippers are not intended for 
mere window display, but are 
made for actual ballroom wear, 
and Delman expects to get orders 
for several duplicates from his 
customers. 











Perfect Foot Contest 


RICHMOND, VA. (UTPS)—tThe shoe 
department of Spiegel’s shoe store, of 
Roanoke, Va., is cooperating with the 
Chamber of Commerce of Wildwood, 
N. J., in securing a queen and six at- 
tendants for the annual baby parade 
by sponsoring a perfect foot contest. 
Girls between the ages of 18 and 
22 may enter the contest, provided 
they wear shoes of size 5B or smaller. 
The winner is to represent Virginia 
and will be the guest of Wildwood for 
six days, with transportation and 
chaperonage provided. 

The baby carnival opens on August 
12 and continues for six days. The 
perfect foot contest is a feature pro- 
moted by the Middle Atlantic States 
Shoe Retailers’ Association in connec- 
tion with the baby’ parade. Other 
States which will have representatives 
are Delaware, New Jersey, Maryland, 
Pennsylvania and the District of Co- 
lumbia. 


Sport Shoes Strong Sellers in 
Indianapolis 


INDIANAPOLIS, IND. (UTPS)—The 
sale of sport and golf shoes so far this 
season has surpassed the same period 
in 1929 by nearly one hundred per 
cent, according to some of the leading 
shoe merchants of this city. All previ- 
ous records have been broken, and 
from the present outlook the business 
will continue all during the summer. 
Men’s tan footwear is also reported 
going over big and in fact better than 
was at first anticipated. Several of 
the merchants have been obliged to 
send repeat orders for merchandise. 


Baltimore Department Sold 


BALTIMORE, Mp.—The New Adams 
Co., business located at 313 West Lex- 
ington Street, Baltimore, Md., which 
included a shoe department and its 
companion hosiery department, has 
been purchased by Harry Feltman of 
Paterson, N. J., and Robert D. Cogan 
and H. I. Lebowitz, of New York. 
After extensive remodeling to build- 
ing housing the establishment, the new 
owners will open a similar business. 
Cogan, who was formerly associated 
with J. P. Mourin & Co., of Providence, 
R. I., will be general manager of the 
new firm. 


Announce Dissolution 


WARREN, OHIO—Edwin A. Neal will 
henceforth conduct the business of Kin- 
naman & Neal of Warren, Ohio, under 
his own name, The Neal Shoe Store. 
Dissolution of the partnership of Kin- 
naman & Neal took place on June 1. 
Ed. Neal has been in the shoe business 
for some 40 years, during which time 
he spent 15 years on the road selling 
shoes. His store will continue to handle 
high-grade footwear. 


Co-Operative Co. Organized 


LYNN, Mass.—About 500 Lynn shoe 
workers have signed agreement to take 
stock, at $100 per share, to operate the 
Bond factory in Lynn for making 
— style shoes for the chain store 
rade. 
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FRONAD BOX TOES 


Trade-mark 


Product of Adams Mfg. Co. Established 1829 


A Quality Turn from 
the factory of 


GRIFFIN, WHITE SHOE CO. 


343 Classon Ave. 
Brooklyn, N. Y. 


Ironad Boxes 
preserve the true 
lines of the last. 


DAVIS BOX TOE CO., “signee 
oe Brooklyn, N. Y. 
IRONAD BOX TOE AGENCIES 
CANADA NEW ENGLAND CHICAGO CINCINNATI 
McDowell & Lincoln | Davis Box Toe Co. Howard Irwin et Te & Wortman 


362 Notre Dame St., W. 21 Lincoln St. 208 No. Wells St. Sycamore St. 
Montreal Boston Chicago Cincinnati 


























Hotel Claridge 


BROADWAY AT 44th STREET 
NEW YORK CITY 





Catering to the 


SHOE and LEATHER 
INDUSTRY 


Largest and Most Comfortable Sample Rooms 
in New York 


Moderate Rates. Under New M , Not alone new in construction and 


, equipment, but new in conception of 
Wire Reservations at Our Expense service and comfort to its guests. Di- 


rected by S. Gregory Taylor, who has 
made such enviable successes of the 
Hotels Montclair and Buckingham. 











A New and Better Hotel for Times Square 





ENJOY THE BEST! Modern, scientific Single Rooms 
equipment and management make with tub ond shower 
it possible for you to enjoy the best *3, +4 and +5 


in. New York at the Hotel Lincoln. Beuble Rooms 


Each with Bath Sere 


1400 Rooms and Shower *4,55 and +6 
NEW YORK'S NEW $3 . 5 al $4 ” 7 a e , XZ A few terraced rooms and suites, 


\ exceptionally large closets, on 
H O T F [ an attractive monthly basis, 
Telephone Lackawanna 1400 3 ' 


RADIO IN EVERY ROOM 


L N * O | N CENTRAL UNION BUS TERMINAL 


ss , LOCATED IN THE DIXIE HOTEL BUS CONNECTIONS FOR ALL POINTS IN THE UNITED STATES 
Eighth Avenue, 44th, 45th Streets, Times Square 


BooT AND SHOE RECORDER 
combining THE SHOE RETAILER, June 21, 1930 














| /p 





WHERE TO BUY 


Men’s & Women’s 
Slippers 


TOT TT BT, Oe 





Soft Sole Slippers 
Colors in Stock 
75ec. $1.25 $1.85 

Bend for 
Samples 


STAR FOUiwoatt MFG. CO. 
6-14 Ne. Fourth St., Philadelphia 








Mii — Av Absolute Fact 
(HORC 


\ SLIPPER 
ie" 


Prices: 
60e to $1.65 
per pair 
HORCO SLIPPERS are made better 
—and sell better—than any other 
slippers on the market. 


Samples on Request 


VINCENT HORWITZ CO., Inc. 
64-76 West 23rd St. New York City 














PARISTYLE FOOTWEAR MFG. CO., INC. 


Factory and Salesroom 
40-46 West 25th St., New York City 


Oatalog 
sent on 
request 


High Grade Turn Mules and D’Orsays 
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WHERE TO BUY 
Work Shoes 
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SPECIALISTS IN f& 
MEN’S and BOYS’ 


Goodwill Shoes 


“For Hard Service and LongWear 


5) 


WB Werk and Service Shoes In Steck 
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WHERE TO BUY 


Store Fixtures 
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Conference Amendments 


Allied Sub-Committee Makes Few 
Changes 


NEw YorK—An informal meeting of 
the National Shoe Retailers Associa- 
tion Color Committee, headed by Mil- 
ton G. Harper, acting chairman, was 
held at the Hotel Astor on June 16. Its 
purpose was to amend the conference 
report prepared April 29 for the guid- 
ance of the shoe retailers in their fall 
1930 buying. 

Color and dress authorities from the 
fashion magazines were in attendance. 
Four of the leading shoe buyers of New 
York City told of their buying experi- 
ence. The BooT AND SHOE RECORDER 
sat in as official observers. These divi- 
sions of style were under consideration: 

Women’s shoes—Types for general 
use, street and service, business, shop- 
ping and town wear. The only change 
in schedule was the emphasis on a na- 
tion-wide interest in the eastern type 
of last—which has developed since the 
recent style conference and a greater 
increase in demand for low heels from 
15/8 down—with the new shapes, Span- 
ish Louis and Continental Louis. An 
expression from the dress authorities 
that red would be in the picture in fall 
apparel was considered—no recommen- 
dations made because of the difficulty 
of reconciling red shoes with red 
dresses. 

The types of women’s shoes for af- 
ternoon wear for early fall—the new 
schedule reads: 1. Pumps (trimmed 
pumps and gore pumps). 2. Demi- 
Oxfords (the new classification of an 
eyelet pattern on pump last). 3. Straps. 
4. Oxfords and ties. An insertion of 
the Demi-Oxford developed because of 
the nation-wide interest in low cut one, 
two and three eyelet fronts. 

In afternoon wear it was acknowl- 
edged that black would be at least 50 
per cent of the fall demand. Two 
browns were emphasized—Prado and 
Leaf Brown and caution was given on 
Greenwood because of the greater sig- 
ficance of brown in furs and coatings. 

In the evening classification—no 
change but the necessity of watching 
a new dress influence through contrast- 
ing rather than harmonizing colors. 
For example—when a woman wears a 
scarf in a contrasting color, the shoes 
are tinted to the color of the scarf. 
There is a possibility of the introduc- 
tion of beige as a smart evening slip- 
per. 

These minor amendments reaffirm the 
major importance of the original styles 
conference report, which holds true as 
a guide to the buying of shoes and veri- 
fies the conclusion of the official styles 
committees which met in April. 

The thought was expressed that the 
shoe industry might well watch the 
Paris openings in August for “the 
capricious thing” which might have a 
high style influence. 


Shoes in Luggage Shop 


MIAMI, FLA. (UTPS)—The Luggage 
Shoppe of Miami has opened up a new 
shoe department and is offering a line 
of $4 and $5 shoes for women. The 
location of the new business is most 
excellent—the corner of Seybold Ar- 
cade and Flagler Street, in the heart 
of the retail district. Herman Kay is 
manager of the shoe department. 
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Whites Sell in St. Louis 


St. Lours—Outstanding in the de- 
mand for summer footwear are white 
kid and linen shoes, both in embroi- 
dered and plain effects. A majority of 
stores report the demand for this type 
of footwear unusually strong. Stores 
carrying bags to match the shoes hae 
had extra sales, due to the acceptance 
of the new vogue of carrying bags t 
match the shoes. 

Whites are especially good with a] 
stores announcing a slight bettermen: 
in the demand. Sport shoes, both spec 
tator and active types, have had a: 
unusually heavy call in the wanted 
footwear for the approaching vacatio: 
period. The brown and white com 
binations, together with the black and 
white effects, are sharing equal hon- 
ors in the selling. 

It is expected that with the vacation 
days just ahead that footwear designed 
for summer play wear will show an 
even better acceptance than has been 
experienced during the past fortnight. 
Perforated and punched pattern appar- 
ently have the call in the style selection 
of smartly dressed women. 

There is no abatement in the de- 
mand for black footwear. Its strength 
continues with equal vigor of the past 
few months, and indications are that 
it will projec titself into the fall style 
procession in no uncertain terms. 

Black linen has had some call in the 
ultra-smart shops. One or two stores 
have mentioned patent as being among 
the black family. Business has been 
only normal, with some indications of 
a spurt created by Memorial Day holi- 
day. 


“Show Case in White” Sells 
Shoes 


CANTON, OHIO (UTPS)—W. R. Ol- 
son, manager and buyer for the shoe 
department of the Stern and Mann com- 
pany, Canton, attributes his success in 
the early moving of his stock of white 
slippers for graduation to his “Show 
Case In White” which is attracting to 
his department so many new customers. 
This case, occupying an advantageous 
position just at right angles to one of 
the store entrances and directly in 
front of the shoe section, is dazzling 
-in the sheer whiteness of his displa) 
against a black background and aug 
mented by a white floodlight. 

A modernistic white and silver di 
play-shelf centers the case. Blac! 
velvet covers the floor in careless fold 


A huge graduation bouquet of whit: 
flowers and silver leaves, showered wit! 
myriads of narrow white ribbons 
fastened to an upper corner of th 
case. The white ribbons cascade dow: 
in all directions to attach themselve 
to four white graduation diplomas tie: 
with white bows, to white shoulde: 
flowers, to two white shoe boxes tied 
with wide white ribbons, to a fluff) 
white chiffon handkerchief, to whit: 
hose rolled into “roses,” to white and 
crystal beads, to white shoe ornament: 
and lastly to four pairs of white slip 
pers, two of them on the silver displa) 
steps and two resting on the black ve! 
vet floor. 
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WHITE shoes are the finishing’ 
touch to a light and. dainty sum- 
met costume . . . In the same: way . 
Repco Heel ‘and Edge Enamel is. 
the finishing touch to white shoes — 
and is just as essential to the shoes 


_as the shoes are to the costume. 


The daintiest white shoe of finest ° 
leather or fabric is shabby unless the 
heel and edges are spotlessly white. 
Well dressed: women will not wear 
shabby shoes. For over ten years. 
Repco Heel and Edge Enamel has 
been the accepted standard for giv- 


ing shoes the finishing touch. 




















Ici is a smooth liquid enamel which is easily applied to heels and edges. It contains neither 
- varnish: nor. shellac, nor is it gummy or streaky. It is made in all popular colors: white, 


‘ivory, champagne, light Bry, etc., and is made in two forms, both Regular and Waterproof. 


“BOSTON, MASSACHUSETTS 
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WHERE TO BUY 


Dancing Sandals 


Sh ee 





Popular Aesthete San- 
dal in Faun and 

Gray suede. Also, 

full line of danc- 

ing footwear 

and accessories. At once 
service. Send for catalog. 





Coast Representative: 
MR. A. F. WINSLOW 
5177 Casper Avenue 


Eagle 
Lee Angeles, California 
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WHERE TO BUY 
Ballet Slippers 


ell lie die et 


* KENDALL 


NEW HARD * 
TOE BALLET 














te KENDALL SHOE COMPANY > 
HAVER, Ag 





Soft Toe 
Turn 
Ballets 

Black Kid 

 Mileses & 


. F. MALOTT SHOE CO., Manufacturers 
1915 Girard St., Chicage 








In Stock Black Ballet 
Slippers 


Ladies’ $1.25 pair 
Misses’ $1.20 pair 
Child’s $1.15 pair 
BLOG SHOE CO., INC. 
147 Duane Street, 
New York City 








Rights and Lefts 
Two Grades 


lee, Chi. 


In Stock 
135 West Monroe 


result? Such a sale is under suspicion 
by the very people they wish to at- 
tract. Instead of the real bargains be- 
ing appreciated, the public questions 
them and the store offering them.” 

The jurymen were leaning forward 
in their interest in the clever case the 
district attorney was building up. 
Flinn noticed with satisfaction that he 
was swaying the jury; he gave a sar- 
castic glance at Crabb and continued. 

“Not only has the prisoner hurt the 
pocketbooks of his fellow retailers by 
his disgraceful methods, but, even more 
serious still, he has cast discredit on a 
reputable practice. It has got to such 
a pitch that some of our older and 
more conservative merchants have 
about decided that they cannot afford 
to run any special sales at all. A se- 
rious state of affairs, gentlemen, and 
one for which the prisoner is respon- 
sible. 


66 NFORTUNATELY, some of the 

smaller merchants, looking at 
the size of the prisoner’s store, have 
concluded that his methods must be 
right. The result is that we have an 
extension of this vicious practice, and 
a further undermining of public con- 
fidence. Gentlemen of the jury, this 
criminal practice must be stopped, and 
it is in your hands to stop it. 

“Now the shrewd counsel for the 
prisoner has tried to make out that 
such methods build up business. I 
submit simple honest statements of 
facts to offset the undoubtedly clever 
presentations of tricky half truths and 
of undiluted confusion of trickery 
with truth.” 

Crabb sat upright with a jerk and 
ran his hand through his red hair. 
Flinn waited for a moment to see if 
his thrust was going to draw a retort, 
but Crabb merely pressed his lips 
firmly together and said nothing. Flinn 
then proceeded. 

“The witness Perks stated that trade 
slumps after a bargain sale. He fur- 
ther stated that the public did not buy 
as usual between sales. This is so, in 
spite of it being a seeming contradic- 
tion to what I previously said. There 
is an unthinking element of the public 
who do, and doubtless always will, fall 
for the cut price lure. Such people 
naturally will wait until a sale to buy 
their meager wants. Consequently 
business will be brisk during the sale 
but quiet afterward. It will be quiet 
for two reasons. First, because the 
bargain hunters are not interested in 
good sound values at fair prices, and 
also that the more thinking element of 
the public has become suspicious of the 
cut-price merchant and has transferred 
its patronage to those stores which 
have built up their business on good 
values every day. 

“Suppose one of you gentlemen of 
the jury—” 

“Objection, your Honor. Surely you 
will not allow the district attorney to 
involve the members of the jury in this 
matter. I never heard such flagrant 
abuse of authority.” Crabb stood 
there, red faced with anger. 

Judge Braddock rapped for silence 
and then rebuked Flinn in cold terms 














for his breach of legal etiquette. Flinn 
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The Business Crime Court 


[CONTINUED FROM PAGE 27] 


flushed uncomfortably and after a 
vicious glance at Crabb, mumbled an 
apology. Then, turning to the jury, he 
continued. 

“Suppose, gentlemen, that a maker 
of—shoes or gloves, let us say—had an 
established price for his commodity. 
Then suppose that this man Martin put 
them in a special sale, or a number of 
special sales, which would be more 
likely, at a cut price. How would that 
maker feel about having the market 
value of his goods reduced? You re- 
member in the evidence it was shown 
that cutting the price of an article 
made it more difficult to get the fai: 
price for it later on. It is therefor 
evident to you, gentlemen, that th: 
scoundrel Martin has harmed manufac 
turers as well as retailers and the pub 
lic in general. 

“Equally serious is the fact that h 
uses his buying power to force makers 
to make up imitation stuff at special! 
prices. This merchandise is of neces 
sity shoddy and unsatisfactory, and so 
creates further suspicion of the integ 
rity of our merchants. The witness 
Swartz has proved to you how he and 
other merchants have a large slice ot 
their legitimate profit taken away 
from them by this unscrupulous prac 
tice. 

“One more word and I am through 
The prisoner himself is slowly losing 
his business. On his own admission, 
his business has fallen off since he es- 
tablished the criminal practice of fre- 
quent cut price sales. Everybody, 
therefore, is harmed by the practices 
of the prisoner, from himself to th« 
poor woman who has to make ever) 
penny stretch as far as possible and 
who in the laudable desire to use her 
tiny store of money as thriftily as pos- 
sible, wastes it on the shoddy and lov 
priced rubbish sold by this miserable 
man Martin. 

“Gentlemen, I leave the welfare of 
the State in this action with every con- 
fidence in your sound common sense 
and fairness.” 





LINN sat down amid a buzz of whis- 

pered conversation. It was evident 
that he had made a strong case against 
Martin, and a smile crept over the dis- 
trict attorney’s face as he glanced 
around the old court room. 

However, Crabb rose to his feet and 
waited a moment for the whispered 
murmur to cease. Then he sat on the 
counsel table and looked direct at each 
man on the jury until he had noted all 
twelve. Then he began to speak. 

“Gentlemen of the jury: I feel that | 
should congratulate the district attor- 
ney on his ability to make such a 
plausible case out of such ridiculously 
stupid material. He wastes his time in 
this court, he should be writing fiction. 
In case his skillful use of the English 
language should have carried an air 
of plausibility to your mind, I believe it 
will be better for me to tell you a few 
plain facts to offset the string of inuen- 
does and fact twistings of the district 
attorney. 

“To begin with, I call your attention 
to the district attorney’s queer re- 
marks about the various names which 
my client has used to give his sales 
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some individuality. He legitimatizes 
August Fur Sale with his blessing, and 
the only reason he does so is that it is 
hoary with age and decrepit with over 
use. It must be evident to you gentle- 
men that the only objection to the 
names used by my client is that they 
display an up-to-date attractiveness. I 
submit that my client should be _con- 
gratulated for his ingenuity in adding 
a note of modern persuasiveness to his 
advertising appeal. 

“Then the next objection: that we 
run too many sales. Ah, gentlemen, we 
plead guilty to the charge that we run 
too many sales for the comfort of our 
easy-going and mentally sluggish com- 
petitors. We have shown skill in find- 
ing real bargains, and even more in 
going to makers and getting them to 
make up special values for us. And 
because we are able to do this we ask 
the maker to give us a price that will 
recompense us for the ideas which we 
provide, and for the selling expense 
which we save that maker. And then 
what do we do? Put those goods in 
stock and charge the public full price 
for them, and pocket the extra profit 
created by our skill in buying? That 
is what the district attorney, in his 
weird reasoning would have us do; but, 
no, we do not believe that is the best 
expression of good business or good 
citizenship. Instead, we mark those 
goods at a price which passes the sav- 
ing on to the public and thus allow the 
customer’s dollar to stretch a bit fur- 
ther.” 

Crabb laid his brief carefully on the 
table, and then smiled at the jury. It 
was evident from the expression on the 
faces of some of the jury that Crabb 
had scored against the district attor- 
ney, even if only to rouse a question of 
doubt. Crabb then looked deliberately 
at the witness Perks, who was in the 
room. Then with a slight shrug of his 
shoulders he turned again to the jury. 


‘oT BE district attorney has made 
great capital out of the evidence 
given by a certain young person by 
name of Perks. I am sure he is a very 
estimable young man. . . . Probably he 
is very good to his mother. But he 
poses here as an expert, and as such 
tells you gentlemen that my client is, 
in his opinion, guilty of the charges 
made against him. It is strange that 
he never discovered this criminal trait 
in my client until after the district at- 
torney—or some other mysterious per- 
son, visited him and told him of the 
naughty things my client had done. 
When so prompted he was ready to do 
as he was told! He may deny this, but 
on his own admission he does nothing 
until instructed by the retailers who 
paid his salary. We mustn’t blame the 
boy for that; he needs the money. He 
had three small jobs in retail stores, 
which for one reason or another he did 
not, or could not, hold. I have heard 
that an expert is a man out of a job; 
perhaps this lad found it hard to meet 
the keen competition of business, so 
sailed to the safe and easy harbor of a 
secretary’s job. This youth is of the 
opinion that my client is a criminal. 
What his opinion is worth I will not 
say; you shrewd business men of the 
world can gage the value of his opin- 
ion better than I.” 

Crabb again turned to the now un- 
happy Perks, who sat there flushed 
with mortification. The jury followed 
Crabb’s gaze, and the effect of the 
brilliant attorney’s words on the for- 
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mer witness was noted by them. After 
blowing his nose vigorously, Crabb 
went on. 

“And the witness Swartz. He spoke 
of selling goods to my client at spe- 
cially low prices. Well, what of it? 
The man didn’t have to take the busi- 
ness, did he? My client merely proved 
himself a capable buyer, and he made 
savings which he passed on to the pub- 
lic during one of the special sales com- 
plained of. To offer such testimony is 
nonsense unless it is to show the capa- 
bility of my client as a business man. 


oT BE advertising manager for our 
leading newspaper has told you 
that for years may client has been his 
biggest advertiser; that the publicity 
has paid is evidenced by the fact that we 
have paid our bills to the entire satis- 
faction of the newspaper. Further, the 
public appreciates the values offered 
during the sales, because, as the dis- 
trict attorney went out of his way to 
prove, my client’s business was better 
during the sale periods than at other 
times. And as to the general economic 
value of this practice of running nu- 
merous sales, I have only to mention 
that my client is doing as big a business 
as he did when he started these sales, 
while during the same time many re- 
tailers have had to go out of business. 
Certainly, some retailers have done re- 
markably well during this same pe- 
riod, but we do not claim to have all 
the merchandising brains in the city. 
We are glad of the fine and worthy 
competition which helps to keep us on 
our toes. 

“One more point and I am prepared 
to leave the case in your hands. It 
has been said that other people have 
tried to imitate my client’s methods 
but have made a failure of it. That is 
quite true. Indeed, I suggest to the 
district attorney that he use his office 
to stop these inefficient copyists from 
hurting the good name of my client. 
These miserable retailers who never 
had an idea of their own, and who can 
only steal the ideas of better men than 
themselves and then prostitute those 
ideas by making them the dress in 
which to cover up a scheme to sell in- 
ferior goods at unwarranted prices, 
should be driven from the city. I thus 
publicly challenge the district attorney 
to do his duty regarding them. 

“The plain truth of the case is that 
my client has shown himself a shrewd 
and capable merchant, full of mental 
energy and business getting imagina- 
tion. He has roused the jealousy of 
others by his success, and this con- 
temptible method has been adopted to 
discredit him. I gladly leave it to you 
to clear his name of this stupid and 
harmful calumny.” 


A FLURRY of applause ran through 
the court room as Crabb sat down. 
Judge Braddock rapped sharply for or- 
der. As silence was restored the Court 
gazed coldly around the room. Some- 
one gave a nervous cough; the silence 
became oppressive. Then it was that 
Judge Braddock spoke. 

“The jury has heard the evidence 
presented by the opposing counsel; it 
has also heard the summing up by 
those gentlemen. In considering the 
evidence it will be your duty to distin- 
guish between relevant and irrelevant 
facts. While both counsel have dis- 
played skill in the presentation of the 
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Brooks’ Toe Slippers 


In Stock 


Women x Onildrea 
3s Black Kid....$2.80 $3. $2.70 
Satin... 8.15 8.10 8.06 
Prices Slightly Higher 


BROOKS SHOE MFG. CO. 


Philadelphia—Swanson & Rit- 
ner Sts. 


Les Angeles—1162 So. Hill St. 


TH 


BALLET SLIPPERS 


No. C870—All sizes in stock for 
immedia ri 











Athletic 
914-34 N.Marshfield Av.,Chicago 


8 8 8 6 


WHERE TO BUY 
Children’s Slippers 
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IDEAL BABY SHOE CO. 


MRS. A. L. DAY 
387 Fourth Avenue 
New 
1061-65 Merchandise Mart 
hicago 
1307 Washington Ave 
St. Louis 


883 Mission Street 
San Francisco, Cal 


Factory, Danvers, Mass. 
Send for Catalog 


“KEEP THE FEET HAPPY” 
Children’s Fine Footwear 
MADE WITH THE SKILL OF 
TRUE CRAFTSMEN 
MANY STYLES IN STOCK 
CREATED ONLY BY 
SHAFT-PIERCE SHOE CO. 


FARIBAULT, MINN. 
SPECIALISTS SINCE 1892 
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Burkley Shoe Co. 
1156 No. Main St. EF 
Breekton, Mass. 
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WHERE TO BUY 
Spats 
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GREATEST SPAT LINE 
OF THE INDUSTRY 


Tailored just a little nicer but priced considerably lower 


IMPERIAL SPAT MFG. CO 


She 


DENVER COLO USA 








IDEAL 


Spats and Shoe 
Ornaments Create 
Customers and 

Confidence 

are the oldest 
mfgrs. of spats and 
rhinestone shoe orna- 
ments in the Middle 
West selling direct to 
the dealers. 


MANOLIS MFG. CO. 
4348 No. Crawford Ave. 
Chicago, It. 


We 











"Shandard” 
Standare 
s 


Ss 


The world’s finest spat 
—backed by one of the 
greatest national ad- 
vertising campaigns 
ever run for Spats— 
supported by display 


a handsome box. 


Priced to retail 
$1.50 to $5.00 
Write for | 


| 
| 
| 
cards, newspaper mats, | 


samples. 


Watch “Standard” Spats in 1930 | 
S. Rauh & Co., 650 Sixth Ave., New York 





CHURCH’S 
Imported LINEN Spats 


in white, grey and tan, also SAILCLOTH 

spats. 

Used for formal and theatrical affairs. 
LYONS & COMPANY 

122 Daane St... New York, N. Y. 
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BETTER SHOE FITTING 
SERVICE 
Saves Sales 
Makes Good Shing Basy 
S21 6. Galtns Breet Ou Syracuse, N. Y. 
THE BRANNOCK DEVICS 
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Hide Exchange Makes Progress 
in First Year 


NEw YorK—“The first year’s opera- 
tion on the New York Hide Exchange 
exceeded the annual prodrction of 
hides produced by the big pzckers in 
this country,” said Mr. Milton R. 
Katzenberg, president of the New York 
Hide Exchange in a statement issued 
a few days ago. 

“The Exchange has completed its 
first full year of operation and it has 
been proved during that time that the 
mechanism set up was adequate and 
efficient for the trading in hide futures 
along similar lines as trading on other 
commodity exchanges. A summary of 
the operations for the year shows that 
the total sales amounted to 269,120,- 
000 pounds, representing an approxi- 
mate value of $43,500,000. 

“When the Exchange commenced 
trading on June 4, 1929, it marked the 
initiation of the first hide futures mar- 
ket in the world, and since the time of 
opening it has been faced with a con- 
templated tariff on hides and a general 
slowing up of business throughout the 
world, but in spite of this, remarkable 
progress has been made. With the 
increasing support which is mani- 
fested, the Exchange should steadily 


| develop. 


“That the Exchange is functioning 
satisfactorily and is beneficial to the 
industry has been voiced by Mr. 
Fraser M. Moffat, president of the 
Tanners’ Council of America, in an 


| address at a recent Tanners’ Conven- 
| tion. 


“Other important developments ini- 
tiated by the Exchange and favorably 


| received are the compilation and dis- 
| tribution of comprehensive statistical 


information on hides and leather, and 
the establishment of official hide stan- 
dards, also the issuance of educational 
bulletins explaining the various ways 
advantages that 
could be derived from trading in hide 
futures. A representative of the Ex- 


| change was also sent out on visits to 


various cities to acquaint the people 
with the functions and purposes of 
the Exchange.” 


Keller’s Opens in “Frisco” 


SAN FRANCISCO, CAL. (UTPS)— 
John J. Keller, whose chain of shoe 


| shops began with one store in Fresno, 


Cal., some fifteen years ago, a few days 
ago opened his first San Francisco 
shop, Keller’s at 809 Market Street, 
with M. C. Kidd as manager and with 
ten employees. Four different lines of 
women’s shoes are carried, as well as 
hosiery. The store is very attractively 
furnished and lighted. The entrance 
is ceilinged with silver leaf; with black, 
brilliant vitrolite framing the door and 
the show windows. The window dis- 
plays are well arranged against a 
background of black velvet curtains. 

“Jack” Keller also has the shoe de- 
partment at Benjamin Hersh’s women’s 
ready-to-wear shop at 975 Market 
Street, Robert Callahan being manager 
of that concession. Also at Moss’s, 
now named The Wonder, where H. R. 
Schucker is manager of Mr. Keller’s 
shoe concession. 

Beside these three San Francisco 
locations, Keller for two years past 
has operated two Oakland shoe de- 
partments. 


New York State Convention 
Plans 


Rocuester, N.- Y.—Inquiries for 
room reservations are beginning to bh 
received by the convention committee 
of the Rochester Retail Shoe Dealers 
Association, on whom the work of con 
ducting the September convention ha: 
fallen. President William Pidgeon 
Jr., of the Rochester association, wh: 
has been ill at his cottage at Pebbl 
Beach on Conesus Lake, is recovering 
and he expects to be in good shape be 
fore the active work of arranging th: 
convention approaches. 

A program of speakers and leader: 
of round table talks has been tenta 
tively arranged. Chairman John 
Slater of the Board of Directors of 
the State association is keeping in 
close touch with President Pidgeon, a 
is also President Ernest N. Park, of 
the State association, who has a Park 
Brannock store in Rochester conducte: 
by his son, Ernest R. Park, and is ir 
town nearly every week. The officer 
predict one of the best conventions 
held since the formation of the as- 
sociation in 1919. 

The sessions will be held September 
8 and 9 at Hotel Seneca 


The Business Crime Court 
[CONTINUED FROM PAGE 51] 


case, it is only right that I should say 
that in my opinion much has been 
given that had no place in it. 

“The matter -on which you have to 
decide is not only whether the mar 
Martin is guilty of the economic crim: 
of running frequent sales to the harn 
of other retailers, to manufacturer: 
and to the public generally, but 
whether the methods of publicity use 
were such as to deceive the public ani 
thus cast discredit on the advertising 
of special sales by competitors. 

“Numerous opinions have been sub 
mitted to you. But you are not cor 
cerned with opinions unless backed up 
by unquestioned authorities or by in 
controvertible facts. There are wide di! 
ferences of opinions as to the value o! 
different marketing policies, but you 
are not to consider whether one policy 
is good or better than other marketing 
policies. You are to say whether or no! 
the prisoner is guilty of harmful busi 
ness practice. If a man wishes to fo! 
low a business procedure that is not s 
effective as some other, that is hi 
affair and the State has nothing to sa: 
about it. But if his practice injur 
others, then we step in and say, ‘I! 
shall stop.’ 

“You will now retire and consider th: 
evidence, such of it as you deem per 
tinent to the case. Should you desir 
further instructions they will be given.” 

Judge Braddock then adjourned th: 
Court. As he left the room, one o! 
the standing spectators whispered to « 
fellow spectator: 

“Gee, but I’d hate to be on that jury 
I never heard such confusing evidence 
Each side seemed to make out a prett) 
darned good case for itself. It sur 
will be interesting to hear the verdict.” 

“Sure will,” said the other, “but th: 
thing I want to hear is old Judge Brad 
dock’s analysis of the case. That bird 
sure knows how to sort out the facts 
Believe me, I’ll be here bright and earls 





in the morning.” 
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California Holds Convention 


[CONTINUED FROM PAGE 33] 


things of interest and profit. The budg- 
eting of sales brought out a sugges- 
tion that a store could make selling 
a sort of game, and, like golf, set up 
a mark to shoot at. If your score is 
short one day, go out and shoot a 
birdie the next day. One man thought 
straight commission as a wage ar- 
rangement would cause each salesman 
to budget himself. People are glad 
when you sell them what they ought 
to have, was one of the thoughts on 
good selling. Ask the woman what 
dress she intends wearing a shoe with 
—red, green, blue, etc. That will. help 
in helping her buy her shoes. 

Selling the new shoes to your own 
sales force was a topic of interest. 
Chester Herold said he studied his new 
arrivals several days before he showed 
them to the salespeople. Then he ex- 
plained all the points, leathers, lasts, 
fitting, and the shoes were tried on mod- 
els from the store. Each man was en- 
couraged to make up his own selling 
talk. No stereotyped talk was encour- 
aged, he said. “Quick selling of poor 
buys” was a subject animatedly dis- 
cussed. “Shall we hold them a while 
and see if they won’t move? No, start 
them right out. Do not wait. Take 
the first loss which is the easiest loss 
at once. Turn a twelve dollar shoe into 
an eight dollar shoe instantly you see 
it is a mistake. We are too slow to 
admit to ourselves that we have made 
an error in buying.” The reaction of 
a woman who buys a shoe at a high 
price and sees it cut the next day was 
also one of the interested points. 
People wait for sales, all agreed. Most 
of the merchants told of getting phone 
calls asking when the next sale would 
be put on. Action was urged to delay 
sales until a later date in the season. 
“Assisted Sales” is a new term applied 
to turnover in selling. Some stores 
have abandoned the turnover. The 
clerk is assisted by a floor man, but 
must complete his work if possible. 

Miss Hilda Rau, of Robert H. Foer- 
derer, Inc., Philadelphia, told the con- 
vention in the afternoon that the style 
situation would be more interesting 
thaan it has ever been for a long 
time, needing watching and study. 
Blacks will be tremendously important 
because of the darker ensemble of wom- 
en’s clothes, Miss Rau said. Browns 
also, the dark chocolates and red under- 
tones being stressed. She cautioned 
against blues, greens and reds, pur- 
chased in too large quantities. The 
oxford will be good this fall because 
of the vogue for suits. Pumps for 
afternoon, she said. 

The closing hours of the convention 
were packed full of good things. A 
spirited discussion of clearance sales 
brought out the concensus of opinion 
—“it’s all wrong, but we have to do 
it.” Then the matter of returns and 
exchanges came in for a lot of denun- 
ciation. The Santa Barbara men 
scored heavily when they told how their 
local organization handled things. One 
of the shoe merchants declared they 
had the only real organization in the 
State. Men’s shoes came last on the 
bill and brought out some fine thoughts. 
The national campaign of advertising 
was fully discussed and _ indorsed. 
Sport shoes have helped to increase 
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business and keep men shoe conscious. 
“We should talk ensemble rather than 
black shoes after six,” said one. It 
was with regret that adjournment time 
was approached. 

Elections resulted in the following 
three-year term directors: Paul Jes- 
berg, Carroll Wills, Harry Locey, A. 
McIntyre, J. I. McGiffin, Al Katchinski, 
Frank Werner and A. Goff. For presi- 
dent, Paul Jesberg; first vice-president, 
C. H. Frontius; second vice-president, 
A. McIntyre; treasurer, Carroll Wills. 

By resolution, unanimously adopted, 
the California Shoe Retailers Associa- 
tion affiliates with the N. S. R. A. on 
a basis of membership in both State 
and national, obtained through payment 
of one membership fee. 


Approve Plans for Boston Fair 


[CONTINUED FROM. PAGE 24] 


journeyman, and the old reader, which 
lent so much interest to the old-time 
shops, will appear as characters. 

Following this, there will be the ad- 
vent of the sewing-machine, Elias 
Howe demonstrating to his invalid- 
wife (who inspired the invention) the 
little machine which was to emancipate 
woman from the “most pronounced 
drudgery of household economy, that 
of hand sewing. 

This is to be followed by a modern 
factory interior. These pictures lend 
themselves wonderfully to the evolu- 
tion of the industry and tell in a most 
colorful way the story of its advance. 

A great deal of time and effort have 
been put into the preparation of these 
scenes, to be set on a movable stage so 
that no time will be lost in carrying on 
the continuity of the scenes; and the 
costuming has been studied in the most 
minute detail. This interesting fea- 
ture of the Fair has been designed and 
carried out by Major Charles T. Cahill 
of the United Shoe Machinery Corp., 
chairman of the Exhibits Committee. 


Panor to Open Fifth Store in 
Des Moines 


Des Moines, Iowa (UTPS)—Sol 
Panor will open his fifth Des Moines 
shoe shop within a short time at 608 
Walnut Street, in a store room now 
being remodeled extensively for the 
purpose. Hosiery is to be featured 
largely in the new shop and a large 
part of the interior will be given over 
to that department. A new type front, 
with modern display windows, is being 
installed. 

With the additional of the new store 
the Panor group will comprise 22 
located in Iowa, Minnesota, South Da- 
kota and Nebraska. 


To Open Winnipeg Shoe 
Factory 


Cuicaco (UTPS)—It is reported 
that manufacturing will soon commence 
in the boot, shoe and leather plant re- 
cently established by the Colonial 
Manufacturing Company in Winnipeg. 
The machinery has already been in- 
stalled, and their power will soon be 
available. 
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ORNAMENTS 
OF EVERY 
DESCRIPTION 





Providence, Rhode Island 











WHERE TO BUY 
Modern Display Fixtures 


Personalized Service 


Solid Genuine Bronze 
Frame; Better grade 
mirror cushioned in five 
rubber; undersiung bronze 
legs; back—Mother of 
Pearl patterns in varied 
colors. 
Price $14.50 
Permanent Display 
Los Angeles 
Display fiztures in glass, 
carved glass, wrought iron, 
bronze, Chrome steel chairs 
and fitting stools — floor 
mirrors. 





METAL ARTCRAFT 
FIXTURE CO., Inc. 
418 W. 41 St. NEW YORK As 
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Women’s Novelties 
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Ail leather impurted Useckho Sandals 
72 pair of a color and pattern to each 


case. 
Sample cases of moulded Berts, Sonia and Rigs, 
be shipped for your in- 


Direct factory representa 
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What's New and What's Said Abou: 


Processes, Plans, Policies and Practices 


ITH the introduction of Darex 

soles and heels, the industry will 
be offered a product that meets the de- 
mand for a sole and heel of durability, 
flexibility and insulation qualities, and 
assures the wearer of protection and 
comfort from both heat and cold, ac- 
cording to an announcement by the 
manufacturers, Dewey & Almy Chem- 
ical Company, of Cambridge, Mass. 

Five years of constant study and 
research, both in this country and 
abroad, have produced Darex soles and 
heels, in whose making rubber latex is 
an important factor. A_ patented 
process of impregnating a special felt 
with this natural juice of the rubber 
tree has brought into being this new 
product, which gives indication of fill- 
ing the requirements of sport soles, 
and becoming a vital factor in increas- 
ing the sale of sports shoes. 

Light and flexible, yet with unusual 
qualities for durability, and insulated, 
Darex has already received the en- 
dorsement of leading merchants, buyers 
and manufacturers who have thor- 
oughly tested this new product. 

It is especially adapted to the sport 
footwear field in that it fulfills the de- 
sire on the part of the golfer for a 
light weight sole and heel that is slip- 
proof on a rain-soaked fairway, the 
slippery green or the wet cement walk 
leading to the locker room. Under a 
scorching sun he gets further protec- 
tion in that its insulated qualities posi- 
tively check that blistering sting most 
likely to be felt, as he starts up the 
fairway to the 10th hole. 

The slip-proof qualities of Darex are 

carried still further to the yachtsman, 
who is assured of protection against 
dampness and the question of safety 
under foot on a slippery deck. 
_ If the enthusiasm which a pre-show- 
ing of Darex is said to have aroused 
in prominent followers of sports is 
any indication, the new product of 
Dewey & Almy meets the requirements 
of an important field. Such a product 
offers an important adjunct to the lines 
of those courting the sport shoe mar- 
ket. Naturally a quality sole like Da- 
rex carries a style appeal in keeping 
with the season’s smartest shoe de- 
signs. 

Dewey & Almy Chemical Company 
are nationally recognized in their par- 
ticular field. Starting in 1919 with 
sound chemical engineering back- 
grounds and ten years of practical 
business experience as their principal 
asset, Bradley Dewey and Charles 
Almy, Jr., two young graduates of 
Harvard and the Massachusetts In- 
stitute of Technology, have built a 
business requiring today plants in 
Farnham, Que.; Oakland, Cal.; Frank- 
furt, Germany; Naples, Italy; London, 
England, in addition to the main plant 
and laboratory at Cambridge, to supply 
the market with its various products. 
Recently they have acquired the Multi- 
bestos Company, nationally known 
makers of brake lining and clutch fac- 
ings. 


A SACHS, proprietor of the New 
* Bootery of Salisbury, Md., out 
of the practical experiences of his own 
store, has invented a sole molding de- 
vice to make fitting adjustments. He 
claims it gives comfort to the foot by 
easing the painful spot. A complete 
kit of pressure plugs relieves bunions, 
ingrown toe nails, Morton’s Toe, en- 
larged joints and sinks the sitchings 
of Turns and McKays. The photograph 
shows Mr. Sachs, his machine and soles 
before and after molding. 


HE makers of Enna Jettick shoes 

are using their Enna Jettick “aero- 
car” in making calls upon shoe stores 
handling their line. A Baltimore dis- 
patch says this car can now be seen on 
the streets frequently and that it at- 
tracts much attention. This “aerocar” 
is of special construction. The front 
car is on the order of a regular coupe, 
while the second section is arranged 
into a shoe sample room. 


ESPRO, INC., has announced a 

new stock for vamp, sock and 
quarter linings, being manufactured 
and marketed under the trade name of 
“Durakalf-Style 1000.” It is claimed 
for this material that, in outward ap- 
pearance, it has the characteristics 
of many of the leathers now be- 
ing used for shoe linings; that it is 
coated much the same as leather, in 
such colors as are in vogue and finished 
in skiver, kid or box calf grain. The 
coating is odorless and, although well 
anchored, is still so processed as to give 
the finished product all that could be 
desired in the way of pliability. If 
soiled it can be cleaned with gasoline 
or with soap and water. If the soiled 
mark is not too pronounced, a damp 
cloth can be used. 

“Durakalf-Style 1000” is put out in 
yard goods which has a clear cutting 
surface for its full width and cutting 
without waste. Furthermore, the ma- 
terial can be plied up and cut in mul- 
tiple with either knife or die, reducing 
the labor cost. 
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HE Premier Shoe Co.,* 

facturers of high grade ° 
brated the formal opening of 
plant and offices at 44th A 
22nd Street, Long Island C. 
on Friday, June 6, 1930. 

This move represents the most sie 

nificant step in the steady progr 
and growth of this company. Mu 
D. Fine began the business in 1919, - 
one year later formed a partnersi 
with Arnold Roth, doing business at 
1 Chestnut Street, Brooklyn. The year 
1921 marked the incorporation of the 
Premier Shoe Co., with Mr. Roth as 
president, Alex Kessler as vice-presi- 
dent, J. W. Kantrow as secretary, and 
Mr. Fine as treasurer. In 1923 the 
firm made its first important move 
to larger quarters, occupying two floors 
at 808 Driggs Avenue. As the business 
continued to grow, more space was 
needed, and three years later they were 
occupying five floors in the same build- 
ing. 
The Premier line of fine quality shoes 
was so well received by the trade that 
it became necessary, it is announced, 
to increase their output to an even 
greater extent resulting in this lat- 
est and most important move to their 
present plant. This plant was built 
originally by Kozak & McLoughlin and 
was later the headquarters of Phillip- 
son Lockwood. It is completely set 
for production, and the Premier Shoe 
Co. will now be able to turn out 1500 
pairs of shoes daily. 

According to Mr. Fine, the sales force 
is leaving to call on the trade with 
a complete fall sample line, containing 
many new pattern ideas which Alex 
Kessler brought back with him from a 
recent European trip. 


RASER-PATERSON COMPANY, 

Seattle department store, reports ex- 
cellent stimulus for the sales of Keds 
by reason of the fact that they are 
holding a Ked Contest for boys and 
girls, with awards of fox terriers and 
pairs of Keds as prizes. There have 
been many calls for the entry blanks, 
and many youngsters are learning for 
the first time the joys and comforts of 
these shoes. Interest is stimulated 
through newspaper advertising. Of 
course, the contest takes the form of 
essays on “Why I Like Keds.” ; 

In addition to the contest, V. E. 
Ridge, buyer and manager of the shoe 
department, reports much enthusiasm 
on the part of boys for the genuine 
horsehide baseballs which are given 
with every pair of leather shoes pur- 
chased in the department. The store 
name is printed on the balls, and the 
youngsters who show up in the back 
lot possessed of one of the baseballs 
prove to be excellent advertisements for 
the rest of the gang, who promptly 
urge on mother that their new shoes 
be purchased at Fraser-Patersons. Mr. 
Ridge is a member of the publicity 
committee for the Northwest Shoe Ri 
tailers Convention. 


BooT AND SHOE RECORDER . 
combining THE SHOE RETAILER, June 21, 1923 











ARE YOUR WINDOWS 
JUST LIKE OTHERS IN YOUR TOWN? 


If they are, you’re not getting your money’s worth from them—and 
they cost you plenty! 


Recorder selling messages will make your window stand out from the 
rest. They make people want to look in your windows because they 
know they will find there the “voice of authority’—in the form of 
printed messages—telling them what’s newest in color, pattern, leather, 
etc., and people will go out of their way to look in your windows. 


NOW READY 
JUNE CARDS 


(3 Colors—Blue—Green—Black) —7x12 
Text of June Cards on request. Appropriats 
3 Snappy Sales Cards Shoes 





- are arriving! 
May we show you what SINGLE SHOW Cc & necessity 
is to be in Vogue this CARDS each onthe 


spring? i 
P § ' with decorative design 
(Either with or without text) 


Price Tickets—IN-STOCK 


A new price tag each month—Samples 

will be sent on request—24 Doz., $4.00; 

12 Doz., $2.25; 6 Doz., $1.25. Above illustrates one of 

June cards—dainty, col- 

SPECIAL OFFER—for clearance orful—Blue color board, 

— broken lots of 2 color price tags from green imprint design, 

Above shows _— modernistic card holders, preceding months tickets—64 prices to text in black 

gold with black trim (3-color festoon base select from—while they last, 12 doz. $1.25 

between frame and plateau); enhance the (minimum order). Check with order, (Price tags duplicate of 

beauty of your window cards—harmonize please. above) 


with the finest of window display fixtures WSS SS SSS SS SS SSS SSS SSS SSS SSBB See ee eee 


COUPON 


BOOT AND SHOE RECORDER, 
189 W. Madison St., Chicago, IIl. 


Please enter our order for the Recorder “Sell- 

ing Messages” card service No. for one 

year, consisting of cards, each month and 
art card holders, with the first month’s 

service, beginning with cards for June for 

which we will pay $——— per year, payable 

$———— per month. 

For cash in advance full year’s service, 5% dis- 

count. 

(If for any unforeseen reason we wish to discon- 

tinue service before expiration of order, we agree 

to pay $1.00 per month additional for each 

month’s card service delivered and agree to re- 

turn card holders.) 

We sell Men’s, Women’s, Children’s shoes and 

hosiery. (Cross out lines not carried.) 

Printed Price Tickets:— 


— —— —— &-— -— — 


Store Name 











Service 12 hand designed cards each month, 
each with different sales messages, 
No. 1 printed in attractive colors, size 7 x 
$500 11 inches; with 100 blank price 
tickets to harmonize with service 
Monthly cards each month (or with prices 
imprinted, selection of prices as 
wanted, 50c. per month additional). 
Also 6 card holders with first month’s 

service. 


Service 8 
No. 2 100 blank price tickets 
$400 ° 


cards 


4 card holders 


Monthly 

Service 6 
No. 3 
$300 

Monthly 


cards 
50 blank price tickets 
2 card holders 





Merchants Service Dept. 


BOOT AND SHOE RECORDER 
Republic Bldg., State and Adams Sts., Chicago, Il. 


Owner 


City 


State 
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The Poiticeman 
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NDURANCE 


Policemen walk more and abuse their rub- 
ber heels more in one day than most of us 
do in a week. United “D” and Button Heels 
withstand this rigid test of durability. Manu- 


facturers have adopted these modern, smart 





looking heels as standard equipment, because 
their tight attachment and flat tread protect 
the style and service that have been built 


into the shoe. 


Look for the 
" Buttons” 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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THIS MAY BE 
YOUR OPPORTUNITY - 











SALESMEN WANTED 


SALESMEN WANTED 


BUSINESS OPPORTUNITY | 








SALESMAN WANTED 


Prominent shoe factory making 
stitchdown shoes from the small- 
est infants’ to the biggest men’s 
shoes, has an opening for an ex- 
perienced salesman on a= strict 
commission basis for the Southern 
territory. Only high grade man 
with established trade amongst 
jobbers and chain stores need ap- 
ply. Line is well established with 
steady customers, and full cooper- 
ation will be assured to the right 
man. Apply in confidence with full 
particulars. Address B-864, care 
of Boot and Shoe Recorder, 239 
West 39th Street, New York City. 


SHOE SALESMEN wanted to carry side 
line Dr. Hunt’s New Corn Cure. Commis- 
sion basis. Business established all over 
United States since 1891. American Chemical 
Co., Dayton, Ohio. 





SALESMAN WANTED for the States of 
Minnesota and Iowa by Manufacturers of 
children’s, misses’ and young women’s shoes, 
carried from stock from AA to D. Applicant 
must own car. Address in confidence, giving 
full details and references. Retail references 
not considered. Address B-861, care Boot & 
ag Recorder, 209 South State St., Chicago, 
Il. 





S ALESMAN— Wanted by Manufacturer of 
High Grade McKays to carry as a side 
line a wonderful value of In Stock Pumps on 
commission. Address B-863, care Boot & Shoe 
— 239 West 39th Street, New York, 








SALESMAN WANTED 


To sell popular line of boys’ qual- 
ity welt shoes. Several territories 
open. Would consider placing as 
side line also. Address B-864, care 
The Boot and Shoe Recorder, 209 
S. State Street, Chicago. 








S ALESMEN, experienced to carry side line 

of in stock soft and hard sole slippers, for 
all territories, lib- 
settlements, state 
Address B-866, 
239 West 39th 


women and children, 
commission, monthly 
territory covered. 
Shoe < s 


men, 
eral 
reference, 
care Boot 
Street, New York, 





Opportunity 
' Shoe Men 


Prominent manufacturing making 
one of the best lines of women’s 
high-grade and orthopedic foot- 
wear, is prepared to offer this ex- 
clusive franchise to responsible 
person. COMPANY WILL AS. 
SIST YOUNG MAN OF GOOD 
CHARACTER. Must have some 
capital, good references and plenty 
of energy. Company will sign 
lease for exclusive store in follow- 
ing cities: Buffalo, Rochester, 
Syracuse, Utica, Albany, Provi- 
dence, Springfield Mass., Worces- 
ter and Boston. State in first letter 
experience, references, capital avail- 
able, address and telephone num- 
ber. Address Ben G. Garver, 
1207 Liberty Bank Building, 
Buffalo, N. Y. 











FOR SALE 








a 5 wanted to carry a complete line 

and shoe eongenite as a sideline. 
Menoiin i Manufacturing’ Co. » 4248 No. Craw- 
ford Ave., Chicago, 





AN Ris ta et pS TO INCREASE 
ARNING POWER 
FS ESMEN 
Calling on shoe trade to sell FIFTH AVENUE 


SPATS. The best popular priced line on the 
market. Box 174, Galion, O. 





ANTED— SALESMEN _ with _ established 
territory to carry as sideline on commission 
basis, full line ladies’, men’s, children’s house 
and _ boudoir slippers. Liberal commission. 
L. Salenfriend & Co., 686 Broadway, New York. 





ReRSe esas of Light Arch McKay 
Shoes has territories open for live wire 
volume salesmen to carry short ‘snappy line 
retailing at $3.00. Real opportunity for men 
who can sell volume accounts, Do not apply un- 
less you are in control of good sized volume 
business. Shoes must be sold in 36 pair case 
lots. Strictly commission basis. Replies con- 
fidential. State references. Address B-862, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 





FOR SALE—Shoe store located in Arlington, 
ass. Highest grades of men’s, women’s 
and children’s shoes. Excellent location. Ad- 
dress Harvey R. Rice, Adm., 8 Rupert St., 
Worcester, Mass. 





Fixtures. Com- 
Very reasonable. 
Box 189, Cham- 


F OR SALE—Shoe_ Store 
plete modern equipment. 
Two National Cash Registers. 
paign, IIl. 





FOR SALE at a reasonable offer, fully 
equipped shoe factory to make 1800 pairs 
of ladies’ Novelty McKay shoes a day within 
15 miles of Boston. Very desirable labor con- 
ditions, reasonable rent, and considerable room 
for expansion. Reasons for selling—owner in- 
terested in another business. Address B-860, 
care Boot & Shoe Recorder, 239 West 39th 
Street, New York, N. Y. 


100% 


N. Y. C.; nine year lease; y 
advertised line ladies’ and men’s shoes $8.50 
to $13.00; can reduce stock to suit; rent 
$9,000 a year; store 20 x 100; will consider 
partner; owner has other interest. Address 
B-846, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 





shoe store, location between 34th 
and 42nd Streets, near 5th Ave., 
selling nationally 





SALES MANAGER WANTED | 





W ANTED—Sales Manager by corporation 
being reorganized. Same is complete with 
this exception. Party must be in a position 
to take some stock; also experienced in styles, 
and able to produce business. Address I! 
Watkin, 1512 Jefferson Ave., Buffalo, N. Y 





LINE WANTED 


WANTED for Detroit and Michigan popular 

priced men’s, women’s or children’s line 
by experienced representative with car. Com- 
mission or salary. Best references. Adiress 
B-865, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 


EXPERIENCED 








salesman having recently 

moved to Los Angeles desires to secure 
popular priced line for Los Angeles 
vicinity. Reply 329 So. Manhattan Pl., Apt 
301, Los Angeles, Cal. 


HILDREN’S shoes for New York Cit 

substantial following; ten years’ experience; 
best references. Address B-859, care Boot \ 
Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 








num charge 75 cents. 


be counted. 


a box number is desired twelve words should be added for the address. 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. 
For all other classified advertisements the rate is 7 cents per word. ‘Minimum charge $1.25. When 
In all other cases each word of the address should 


The rate for all displayed classified advertisements is $5.00 an inch with a maximum of 45 words. 


Mini- 





Classified advertising is payable in advance. 
S* Advertisements for this page must be in our New York office on Friday of the week preceding publication. ™ 
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FOR RENT BUSINESS OPPORTUNITY 





YOU CAN HAVE A BUSINESS PRO- 
FESSION OF YOUR OWN and earn big 
income in service fees. A new system of 
foot correction; readily learned by any- 
one at home in a few weeks. Easy terms 


LADIES Shoe Department in popular price 
Ladies apparel shop. Wonderful location. 
Good West Texas town. Percentage or Flat 
Rental Basis. Address the FASHION SHOP, 
Plainview, Tex. 





WANTED TO PURCHASE 








If you contemplate selling your 
entire or surplus stock com- 
municate with us. Prompt at- 
tention given. 


KIRSCH-BLACHER CO., INC. 


624 Broadway New York 
Phone Spring 1447 





TILTS ATANY ANGLE 


$2.75 Half Gross 


Guaranteed to give 100% 
Satisfaction 


M. D. POLLINGER CO. 
216 Holland Bldg. St. Louis, Mo. 











We are open te 


BUY FOR CASH 


retall stecks of SHOES—GENERAL MER- 
OHANDISE — Unexpired leases «= aesumed 


Window Decoration 
nd maker of 
Artistic Price "Tickets 
Latest in Imported and Domestic Roll 
Paper, etc., in Season. 
Samples mailed free on request. 
EMIL RUBLACK 
140-142 West Broadway 


for training; openings everywhere with 
all the trade you can attend to. No capi- 
tal required or goods to buy; no agency 
or soliciting. Address Stephenson Labora- 
tory, 21 Back Bay, Boston, Mass. 





MERCHANTS’ NEEDS 








Everything for Your Windows 
Futuristic Displays and 
Backgrounds 
Artificial Flowers, Window Fixtures, 
Paintings, Settings, Velour Papers, 
Paper Borders, Robbon Borders, Decorative 
Papers, Puffing, Foils, Flitters, Valences, Drap- 
ing Material, Grass Mats. Send for Fancy 

Paper Booklet. Price Tickets. 
DAVE’S DISPLAY DECORATIONS 
118 West Broadway, New York 











Batablished 1903 New York 


POSTER @ DEUTSCH 
436 Grand &t., New York City 
Phone Dry Dock 0852 














ESTABLISHIO 1690 


LABELS 


and 
SHOE CARTONS 


EXCLUSIVE BUT NOT EXPENSIVE 
SAMPLES UPON REQUEST 








MERCHANTS’ NEEDS 


POMPOMS AND ORNAMENTS FOR 
SOFT SOLE SLIPPERS 
The right merchandise at oa a price. 
Samples sent on 
HY-GRADE SLIPPER SUPPLY co. 
693 Broadway New York City 











STEEL ADVERTISING 
COMMODITIES for 


GOOD WILL 
CREATING 
Butten Heoks 
Beet Hooks 
Shee Herne 
Put Back (seap- : F 
stene) Shakers — ' ee to at" any 


Windew Reachers 
Maple aces =: Window Hooks tn Guat ame Write for general es 
J. L. SOMMER MFG. CO. & " a 
NEWARK NEW JERSEY 
LARGEST MANUFACTURERS IN THE WORLD 





FRANK C. MEYER CO..« 
[330k Cantons a netry (pa 


2©3-271 LEXINCTON AVE , BRODKLYN. NY 


AMERICA’S CREATEST 
SHOE CARTON & LABEL MFCS 








Milbradt 
‘Rolling Step gene 











They ae a lifetime 





Milbradt 
Manufacturing Co. 
Established 1896 


2416 No. 10th Street 
ST. LOUIS, MO. 























VANITY BOWS 














OME H-W chairs are in 
keeping with the most 
luxurious shoe store ap- 
pointments. The consult- 
ing service of our experts 


Wi NDOW | 
DISPLAY Fi ee | 


I SEGALLE SONS 


933 ARCH ST. 
PHILADELPHIA, PA. 
Deletnoee. Md.; Besten, Mass.; Buffalo, 


ARE BUSINESS GETTERS Races reat 
4 SEND FOR CATALOG, adelphis,Pa,; St.Louls.Mo.; Ports 


Successful With the Trade 
Since 1910 


MANUFACTURERS! 


When making up your samples for 
the BOSTON STYLE SHOW, com- 
municate with us for samples of our 
complete line of bows and leather ae TINT we ers. 
ornaments. yucod “Wakefield | 

We sell direct to manufacturers only. : tReet 


Write for samples today. 


VANITY NOVELTY WORKS 


1261 Atlantic Ave., Bklyn., N. Y. nd, Oregon; San Francisco, Calif, 
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MERCHANTS’ NEEDS 








This Complete Set 
No. 563-C.G. 


$66.23 


Consists of 31 pieces 
Combination 


Glass and Metal 
Write for Catalog 27 


showing large line. 
Send for Samples 
Window Fabrics 
and Valances 
Everything in Fix- 











VENUS FOOT APPLIANCES 
VENUS ARCHES 
VENUS ARCH SUPPORTS 
Bverything for the feet. 
Anderson Endrea Foot Appliance Co., not Inc. 


Seourlty Buliding, Madison & Welle Sts. 
CHICAGO, Iilinels 











Do You Know? 


That you can buy or sell it through 
the Classified columns. This 
feature in its service is a time 
saver in meeting immediate needs. 








WOVEN, 


SHOE 
N=) BS 


The DISTINCTIVE and 


PERMANENT MARK 


eo Pee OL E32 D 


WEAVING CO. 


S435-L9OW 347TH ST. NYC 


Pnone WISCONSIN B1I30 





Hospitality 


The Hotel Sinton is famed 
for its friendly, comfortable, 
home-like atmosphere. New- 
ly remodeled, beautifully 
furnished. Every modern 
convenience. Bath and ser- 
vidor in every room. Five 
convenient dining rooms. 
Most desirable location. 125 
sample rooms—the best in 
the country! 


Hotel Sinton 


Cincinnati’s Finest Hotel 


John &.Horgan 


MANAGING DIRECTOR 











CLEVER DESCRIPTION CARDS 


Styles - 


Pink . 
Green 
Bubble Blue 
Beige 
Burgundy 
Purple 
Gold 

Silver 
Bronze 

Seal Brown 
Linen 
White Kid 
Beige Kid 
Ebony Kid 
Black Moire 
Custom Last 


BOOT 


209 So. State Street 


Thirty-two Descriptions 





Ca | 
cd 


Actual Size 


Azure Blue—Heavy Cardboard 


Atttractively Lettered 


50c per Dozen—12 Dozen $3.00 


Check with Order Please 


Merchants Service Department 


Smartly describe your display of 


Leathers - Colors - Hosiery 


Opera Pump 
Regent Pump 
d@’Orsay Pump 
Step-in Pump 
Gore Pump 
Sandal 

Beach Sandal 
Genuine Lizard 
Genuine Watersnake 
Rajah Ring Lizard 
Brazil Lizard 
Genuine Python 
Boroso Shark 

Full Fashioned 
Picot Top 

Sheer Chiffon 


AND SHOE RECORDER 
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iB USINESS 
BO AROMETER 


Business Changes 


DELAWARE—Smyrna—E. G. Walls Co., 
Inc.; boots and shoes; sold or closed out busi- 


ness. 

INDIANA — Gary — M. B. Milgram’s Boot 
Shops, Inc.; boots and shoes; incorporated. 
IOWA — Independence— W. C. Littlejohn; 
boots and shoes; reported succeeded by John 


K. Fonts. 

MASSACHUSETTS—Boston — Boston Store; 
boots and shoes; business certificate filed by 
Boston Shoe Market Corporation. 

Jordan’s Shoe Shop; boots and shoes; busi- 
ness certificate filed by Edward I. Kurland. 

Lawrence—Kaps, Inc.; shoes, etc.; inc. 
thorized capital $25,000. 

Lynn—B. H. Hershberg; wholesale boots and 
shoes; removed to 672 Washington St. 

North Easton—Chapman-Cox, Inc.; nu- 
facturers; capital stock increased by $50, 000. 

MISSISSIPPI — Greenville — L. Abroms 
(“Wolf's Ready to Wear’); boots, shoes, etc. ; 
reported sold to Reva Schwartz. 

NEW HAMPSHIRE—Portsmouth—Shapiro & 
Wagman Shoe Co., Inc.; manufacturers; Aleck 
E. Wagman retired. 

NEW JERSEY—Jersey City—Ephraim Levy 
(“Bergen’s Shoe Store’) (776 West Side Ave.) ; 
boots and shoes; reported sold or closed out 
business. 

Newark—Jerrod’s, 
incorporated. 

Plainfield—Mary Lou Shoe Stores, 
E. Front St.) ; 
capital $10,000. 

Trenton—H. Popkin & Sons, 


au- 


Inc.; boots and _ shoes; 
Inc. (108 
ts and shoes; inc. authorized 


Inc.; (301 Hud- 


son St.) ; boots and shoes; inc. authorized capi- 
tal $25,000. 

NEW YORK—Brooklyn—Louis Diamond (132 
Thatford Ave.) ; boots and shoes; reported sold 
or closed out business. 

Manuet—Charles C. Pappas; boots, 
etc.; sold to Lawrence Holzmeister. 

New York City—Berg Mile Shoe Co., 
boots and shoes; incorporated. 

_ Burton Shoe Stores, Inc.; boots and shoes; 
inc. authorized capital $10,000. 

Gatchell Shoe Co., Inc.; incorporated. 

Kalisky Co., Inc.; boots and shoes; 
thorized capital $1,000. 

Max Marcus (1337 Wilkins Ave.); boots and 
shoes; reported transferred business to his son. 

Mu-Mile Shoe Co.; boots and shoes; incor- 
porated. 

Morris Kaplowitz, 
corporated. 

Twin Family Shoe Stores, Inc. ; 
shoes; inc. authorized capital $10,000. 

HIO—East Liverpool—R. W. Sample; boots 
and shoes; reported selling or sold out. 

PENNSYLVANIA — Masontown — Girard & 
eae boots, shoes, etc.; succeeded by E. M. 

WASHINGTON — Wenatchee 
Christensen (“C & C_ Bootery’’) (‘Olympic 
Slipper Shop”) ; partnership dissolved: “C & C 
Bootery” taken over by C. R. Christensen; 
“Olympic Slipper Shop,” in Seattle, Wash., 
taken over by J. B. Critzer. 

WISCONSIN—Madison — Breitenbach Bros. ; 
hoots and shoes; reported sold or closed out 
business. 


shoes, 


Inc. ; 


ine. au- 


Inc.; boots and shoes; in- 


boots and 


Critzer & 





Failures, Embarrassments, Etc. 


CALIFORNIA—Brawley—Fred Ellis (‘Fred 
Ellis Dept. Store’); boots, shoes, etc.; reported 
extension granted. 

Angeles—Sam Meller (‘‘Meller’s Boot- 
ery”) (4511 South Broadway); reported peti- 
tion in bankruptcy. 

Santa Cruz—C. J. Elbert; 
reported petition 
ceiver appointed. 

DISTRICT OF COLUMBIA—Washington— 
Eva Berman (802 Seventh St., N. W.); boots 
and shoes; reported petition in bankruptcy. 

FLORIDA — Green Cove Springs — L. 
Lawrence; boots, shoes, etc.; reported petition 
in bankruptcy. 

GEORGIA—Atlanta—Charles Shoe Corpora- 
tion; boots and shoes; reported petition in 
bankruptcy. 

KENTUCKY—Louisville—J. H. Walser & Son; 
boots and shoes; reported offering to com- 
promise at 25 per cent. 

MASSACHUSETTS—Gardner—Joseph Gorin; 
boots and shoes; reported petition in bank- 
ruptcy. 

MICHIGAN—Detroit—Nathan Cohen; boots, 
shoes, etc.; reported petition in bankruptcy. 

Harry Newmark (13511 Woodward Ave.); 
boots, shoes, etc.; reported petition in bank- 


ruptcy. 
Flint—Feldman & Schechet ; boots, shoes, etc. ; 
reported offering to compromise at 40 per cent. 
Wyandotte—Albert P. Block; boots and shoes; 
reported petition in bankruptcy. 

EW JERSEY—Orange—Alfred M. Reiss- 
man; boots and shoes; reported petition in 
bankruptcy; reported receiver appointed. 

NEW YORK—Brooklyn—Leopold Isaac (1671 


J boots, shoes. etc. ; 
in bankruptcy; reported re- 


Broadway); boots and shoes; reported receiver 
appointed. 

Jack E. Liedman (722 Fifth Ave.) ; boots and 
shoes; reported petition in bankruptcy. 

New York City—Joseph Dambrob (3850 Third 
Ave.); boots and shoes; reported petition in 
bankruptcy. 

Ever-Right Sales Stores, (454 E. Tre- 

reported as- 


mont Ave.); boots, shoes, 
signed. 

PENNSYLVANIA — Philadelphia — Jacob H. 
Meyers (2523 S. Broad St.); boots, shoes, etc. ; 
reported petition in bankruptcy; reported re- 
ceiver appointed. 

Simpson-—Benjamin Falik; boots, shoes, etc. ; 
reported petition in bankruptcy; reported offer- 
ing to compromise at 10 per cent 

Steelton — Abe Goldsmith — (‘“‘The Working- 
men’s Store”); boots and shoes; reported peti- 
tion in bankruptcy. 

RHODE ISLAND—Woonsocket—-Gedeon Gag- 
non (‘Liberty Shoe’); boots and shoes; re- 
ported petition in bankruptcy. 

TENNESSEE—Elizabethtown—S. A. Haddox 
(“Army Salvage Store’); boots, shoes, etc.; re- 
ported receiver appoin 

VERMONT — Fair Haven— Max Kolodny; 
boots, shoes, etc.; reported petition in bank- 
ruptcy. 

WASHINGTON — Port Angeles— Victor A. 
Swanson (Swanson’s Self Service Shoe Store) ; 
boots and shoes; reported assigned. 

WISCONSIN—Lodi—Frark L. Chase; boots, 
shoes, etc.; reported petition in bankruptcy. 

WYOMING—Greybull—Glazer & Co.; boots, 
shoes, etc.; reported assigned 


Inc. 
etc. ; 








New Shoe Dealers 


Cal.—Ray Bros., Inc., 402 
Ray Bros., 303 W. 


117 E. Philadelphia 


San Bernardino, 
E st. 
Santa Ana, Cal.— 
4th St. 
Nereseenns Cal.—Ray Bros., 
yo Tex.—Manlove’s, 131 E. 6th St. 
Marshall, Tex.—The Cinderella Shop, 105 E. 


Houston St. 
Newman Grove, Neb.—Namen & Rosenthal. 
Jackson Heights, N. Y.—Boulevard Depart- 


ment Store, 85-01 Northern Blvd. 


Inc., 
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Springbrook, Iowa—John Scheckel. 

Vinton, lowa—E. R. Hodge. 

Bakersfield, Cal.—I. Brager, 1317 

Austin, Tex.—Hollywood Dress 
Dept.) 

New ey N. Y.—New Herald Shoe Repair- 
ing Co. 

Siciincla, 'N. J. 
108 E. Front. 

Bristol, _ —W. T. Grant Co., State and 7th 
Sts. (Aug. 1). 

Hot Springs, Ark. 


19th St. 
Shop (new 


-~Mary Lou Shoe Stores, Inc., 


61 


Latest Reports of New Stores, 
Failures, Embarrassments and 
Bankruptcy Proceedings 


-J. J. Newberry Co. (soon). 


aVavra 


> 
4 
> 
4 
> 
4 
> 


Altoona, Pa.—John S. Gingrich. 

Hartford, Conn.—Mark-Off Polly 
Shoe Store. 

Syracuse, N. Y.—I. Miller & Sons, Inc., 432 
S. Warren St. 

Grand Rapids, Mich.—Anderson Shoe Co., 
Monument Square Bldg. 

ass.—The Wooleather Slipper Co., 


Preston 


Independence, Iowa—Kenneth Fouts. 
Elkhart, Ind.—Miller-Jones Co., 203 S. Main 


St. 
Albion, S. D.—Jesse Morrell. 
Davenport, Iowa—Miller-Jones Co., 
2nd St. 
Huntington Park, Cal.—Kay’s Chain Stores, 
6519 Pacific Blvd. 
Granville, N. ¥.—Jolles Shoe Co., 50 Main St. 
Kenosha, Wis.—Thomas E. Crowe, 5712 6th 
Ave. 
New York, N. Y.—Gatchell Shoe Co., Inc. 
Columbus, Ohio—Quality Shoe Stores, Inc. 
Gary, Ind.—Milgram’s M. B. Boot Shops, Inc. 
Eau Claire, Wis.—Hale-Haas Corp. 
Freeport, Mich.—Hammond’s Store. 
Wheeling, W. Va.—Dan Cohen Co., 


307 W. 


Market 


Athens, Tex.—Louis Barshop. 

Cherry Log, Ga.—A. L. Stewart. 

Arlington, N. J.—Neiman’s Department Store, 
531 Kearney Ave. 

Gordon, Neb.—L. E. Taylor, American Bank 


Bldg. 

Alexandria, Ind.—John & Hubert Huebner. 

North English, lowa—H. F. Witte. 

New York, N. Y.—Zenith Clothes, Inc. 

New York, N. Y¥Y.—Kalisky Co., Inc. 

Kingsport, Tenn.—Coldiron-Pierce 
ment Store. 

Jackson, Miss.—Leon Abrams. 

Gorham, N. Y.—Frank 8S. Stevens. 

Birmingham, Ala.—Mrs. N. J. Reynolds, 3904 
Bessemer Blvd. 

Birmingham, Ala.—Arthur Nayweathers, 4225 
lst Ave., N. 

Sheboygan, Wis.—Terminal 
English St. and Penn. Ave. 

Harrisburg, Pa.—Penn Wood Heel Co., Vernon 

. (Mfegr.) 
Fla.—Godman’s, 12 E. Flagler St. 

(new Dept.) 

New York, N. Y.—Burton Shoe Stores, Inc. 

New York, N. Y¥.—Morris Kaplowitz, Inc. 

New York, N. Y.—Twin Family Shoe Stores, 
Inc., Bronx 

Rutland, ‘Vt.—Jolles Shoe Co., Inc. 

Star City, Ark.—T. W. Curzadd. 

Portland, Me.—Cooke & Thompson, 52 Salmon 


St. 
Leeman Ariz.—The D. D. Bootery, 5 Aspen 


Depart- 


Bargain Store, 


‘Hacheneesk, N. J.—W. T. Grant Co. 

Bloomington, Ind.—J. C. Penney Co. (soon). 

Knoxville, lowa—J. C. Penney Co. (soon). 

Cory, Pa.—Montgomery Ward & Co., Barlow 
Block (soon). 

Phoenix, Ariz.—Karl’s Shoe Co., 17 W. Wash- 
ington St. 

* enue Wis.—Rupp & Gorry, 25 S. Pinckney 


, Ky.—Harvey Block. 


Brookfield, Mo.—W. H. Darneal Dry Goods 


Cash Mercantile Co. 


Co. 
Burnsville, N. C.— 
Harrison 


Lynn, Mass.—Appolo Shoe Co., 9 
Court. (Mfgr.) 

Brockton, Mass.—Napier Shoe Co. (Mfgr.) 

New York, N. Y.—Siegel Shoe Shops, Inc. 

Fort Scott, Kan.—V. F. McDaniel, 116 E. 
Wall St. 

Dishman, Wash.—C. C. Mec 

Philadelphia, Pa.— Lindley Outatters, 4922 N. 
5th St. 

Richmond, Va. 

Belleville, N. J. 
field Ave. 

Long Beach, Wash.—McFarland & Griner. 

Satus, Wash.—Satus Trading Co. (soon). 

Minneapolis, Minn.—The Rector Co., Nicollet 
Ave. and 8rd St 

Bloomington, Wis.—G. C. Lucey. 

Wanblee, S. D.—Holland Merc. Co. 

Lyons, 8. D.—Lewis Berg. 

Madison, Wis.—Lurose Shop. 

Sebeka, Minn.—N. C. Goebel & Co. 

Hardy, Ilowa—T. E. Severson. 

Olney, Ore.—H. W. Lindhard. 


Oppleman’s, 303 E. Broad St. 
Landen Bros., 17 Bloom- 





A 
Boot and Shoe 


Recorder 


Serves in 


Getting More Shoes Sold Right; not 
only “more” but “right”; sold for the 
right purpose, to the right wearer, in 
the right fitting, for the right price, at 
the right profit. This is the great 
problem of the retail shoe merchants. 
The chief purpose of Tue Boor anp 
SHoe Recorper is to help solve it; for 
this is the basic problem upon which 
depends the progress of the entire allied 
industries relating to shoes and leather, 
their production and distribution. 








A Buying Guide to 





BOOTS AND SHOES 


Air Mail Shoe Co., Cincinnati, Ohio... 
Air-O-Pedic Shoe Co., Boston, Mass 
Alden, C. H., Co., No. Abington, Mass.. 
Athletic Shoe Co., Chicago, III 
Ault-Shackford Shoe Co., Auburn, Me.... 


- 96-97 


16 
51 
99 


44 
94 
44 
50 
51 
51 
69 


Bass, G. H., & Co., Wilton, Me 

Best Ever Slipper Co., Brooklyn, N. Y... 
Biarritz Sandals, New York City 

Blog Shoe Co., Inc., New York City 
Brooks Shoe Mfg. Co., Phila., Pa 
Burkley Shoe Co., Brockton, Mass 
Burdett Shoe Co., Lynn, Mass 


50 
46 


Capezio, New York City 
Chase, W. S., & Sons, Haverhill, 
Churchill & Alden Co., Brockton, 


Mass. . 


Mass. 
4th Cover 


Clapp, Edwin, & Sons, Inc., E. Weymouth, 
ass. 


Colt-Cromwell Co., New York City 

Coon, W. B., Co., Rochester, N. Y 

Crafts, G. P., Co., Manchester, N. H 
Curtis-Stephens-Embry Co., Reading, Pa.. 87 
Dickerson, Walker T., Co., Cincinnati, O. 
Drew, Irving, Co., Portsmouth, O 
“er Sanley, Shoe Co., Cincinnati, 


Ebberts, John, Shoe Co., Buffalo, N. Y.. 44 
Edwards, J., & Co., Phila., Pa 70-71-72 
Elam, F. S., Shoe Co., Rochester, N. Y.. 74 
Emerson Shoe Mfg. Co., Rockland, Mass.. 42 
Evans, L. B., Son Co., Wakefield, Mass.. 46 





IN THIS 


ISSUE 


SECTION 1—Main Section 


SHOE VERSUS PIG IRON ECONOMICS. . 
SHOE STYLES THAT WIN SWEEP- 


LeT’s ALL- GO PLACES AND Buy 
THINGS 


THE VOICE OF THE RECORDER 
APPROVE PLANS FOR BOSTON FAIR... 


THE BUSINESS CRIME COURT 


CALIFORNIA HOLDS CONVENTION FOR 
BUSINESS ONLY 


THE TRAVELING SHOE SALESMAN... 

NEws O’ SHOES 

WHAT’s NEW AND WHaTtT’s SAID 
AsoutT IT 


SECTION 2—Shoes 


Every SHOE StTorRE NEEDS NEW 
SHOES 


EveRY MONDAY MORNING FILLING 
IN Stock SHOES 
THE SHOE OF THE MONTH CLUB.. 


COLOR GUIDE FOR JULY AND AUGUST 


By Arthur D. Anderson, Editor. 17 

Fashionable Society Stamps Ap- 
proval on Whites 18 

Over 30 Million People Need Va- 
cation Footwear 

Opinions by the Editor 

Record Attendance of Merchants 
Indicated 


20 
22 


And It Proves Successful 
News of the Road 
What’s Doing Everywhere 


Processes, Practices, Policies and 
Production 

Changes, Embarrassments, New 
Stores 


in Stock Section 


For July and August Selling.... 
A Buying System That 


Proved Successful 
Special Shoes Sell Better and 


62 


Gibbon, C. S., Co., Phila., Pa 
-— mane Barefoot Sandal Co., New York 


th Shoes, Holliston, Mass 
Greeley, A. W., Co., Haverhill, 
Herold-Bertsch Shoe Co., Grand Rapids, 
ich. 
Hill Bros. Co., Hudson, Mass 
Hood Rubber Co. Watertown, Mass 
Horwitz, Vicent, New York City 
Ideal Baby Shoe Co., Danvers, Mass 


Johansen Bros. Shoe Co., St. Louis, Mo... 
Juvenile Shoe Co., Aurora, Mo 

Kendall Shoe Company, Haverhill, Mass.. 
Krippendorf-Dittmann Co., Cincinnati, O. 


Maize Shoe Co., Rochester, N. Y 
Malott, H. F., Shoe Co., Chicago, Ill.... 
Menihan Co., The, Rochester, N. Y 
Musebeck Shoe Co., Danville, Ill 
Lynchburg, 


Natural Bridge Shoemakers, 
Va. 


Nettleton, A. E., Syracuse, N. Y 


a Shoe Co., Inc., Norridge- 
wock, 


Old Colony Shoe Co., Brockton, Mass 


Packard, M. A., Brockton, Mass 

Paristyle Footwear Mfg. Co., Inc., New 
York Ci 

Plant, Thomas G., Corp., Boston, Mass... 

Pontiac Shoe Mfg. Co., Pontiac, Ill 


Reynolds, Bion F., Brockton, Mass....... 42 
Richards & Brennan Co., Randolph, Mass. 12 


Rice-O’Neill Shoe Co., St. Louis, Mo. 
2nd Cover 


Schwartz & Herder, Inc., Phila, Pa 
Shaft-Pierce Shoe Co., Faribault, Minn. .51-73 
Smith, Wm. Sumner, Chicago, Ill 

Stacy Adams Co., Brockton, Mass 

Star Footwear Mfg. Co., Phila., Pa 

Stern, R., Company, New York City 

Swan Shoe Co., Baltimore, Md 


Tupper Slipper Co., Brooklyn, N. Y 


United States Shoe Co., Cincinnati, Ohio 
77-96-97-100 


Willits Shoe Co., Halifax, Pa 
Wolverine Shoe & Tanning Co., weet: = 
Mich. 


LEATHER AND OTHER MATERIALS 


Allied Kid Co., Boston, Mass 
American Salpa Corp., New York City... 
Ames, William, Co., Phila., Pa 


Davis Box Toe Co., Brooklyn, N. Y 


a & Almy Chemical Co., Cambridge, 
Mass. Front Cover 


Evans, John R., & Co., Camden, N. J...10-1! 


Goodyear Tire & Rubber Co., Akron, Ohio.14-15 
Graton & Knight, Worcester, Mass. .3rd Cover 


Levor, G., & Co., New York City 





United States Rubber Co., New York City. 8-9 
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Our Advertisers In This Issue 





MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


SHOE STORE EQUIPMENT 


Brannock Device, Syracuse, N. Y 


Beckwith Mfg. Co., Boston, Mass 


“~—— Display Decorations, New York 


Kluge, E. H., Weaving Co., New York City 60 


Gratatn, Cc. L., & Co., Inc., Worcester, 


United Fast Color Eyelet Co., Boston, 
Mass. 


United Shee Machinery Corp., Boston. | Hecht Fixture Co. Chicago, Ill 
Heywood-Wakefield Co., Wakefield, Mass. . 


nity Artcraft Fixture Co., New York 


SHOE ORNAMENTS Rublack, Emil, New York City 


Hy-Grade Slipper Co., New York City... 59 Segall & Co. Phile., Pa 


Reynolds Co., Providence, R. I 


Vanity Novelty Works, Brooklyn, N. Y.. 59 MISCELLANEOUS 


American Tel. & Tel., New York City... 


_ Shoe & Leather Fair, Boston, 


SHOE ACCESSORIES Hotel Claridge, New York City 
Hotel Dixie, New York City 

Hotel Lincoln, New York City 
Hotel Sinton, Cincinnati, Ohio 
Hotel Victoria, New York City 


Kirsch-Blacher Co., Inc., New York City 
Frank C., Co., 


Anderson Endrea Foot Appliance Co., not 
Inc., Chicago, Ill 


Imperial Spat Mfg. Co., Denver, Colo... 52 
Lyons & Co., New York City 

Manolis Mfg. Co., Chicago, Ill 

Rauh, S., & Co., New York City 


Meyer, Inc., Brooklyn, 
| a A , ar 
Pollinger, M. D., Co., St. Louis, Mo 


Shoe Form Co., Auburn, N. Y. Poster & Deutsch, New York City 


Sommers, J. L., Newark, N. J 





Stephenson Laboratory, Boston, Mass..... 





GETTING MORE 
SHOES SOLD RIGHT 


BooT AND SHOE RECORDER PUBLISHING Co. 
239 West 39TH STREET, NEw YORK 
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ROCHESTER 
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SUBSCRIPTION RATES 
The subscription oo? —< the Boor aNnp SHor Recorpsr is $3.00 for one year, which includes 
in the United States, its possessions and Canada. 
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year including postage. 
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PHILADELPHIA 
1201 Chestnut St. 


52 


59 


48 
60 


29-30-31-32 


59 








Next Meek 


you will find 
in the 


Boot and Shoe 
Recorder 


NEW ENGLAND stages her annual 
great market week and we tell 
every national buyer of shoes to get 
his bag ready and face the shoe-mecca 
of America for New England is cele- 
brating her tercentenary. Remember 
the dates—July 7, 8, 9—and their sig- 
nificance this year, for in that week 
there must be determined the leathers, 
patterns and specifications of millions 
of pairs of shoes if fall selling is to 
resume its normal speed and certainty. 
The entire country will be watching 
“Boston Week” for “shoe assurance’ 
that leads to production and distribu- 
tion for fall. 


AAA 


‘TB ten top retail shoe advertisers 
in the United States are O’Connor 
& Goldberg—Chicago, Ill.; Lewis & 
Reilly—Scranton, Pa.; Gilbert’s—Co- 
lumbus, Ohio; Streicher’s—San Diego, 
Calif.; Hahn—Washington, D. C.; 
Krupp & Tuffly—Houston, Texas; Hof- 
heimer’s—Norfolk, Va.; Guarantee 
Shoe Co.—San Antonio, Texas; Cow- 
ard’s—Boston, Mass.; Geuting’s—Phil- 
adelphia, Pa.; Surprising list, isn’t it? 
You must plan to read the story. We go 
still farther in this issue, showing that 
the best institutional advertising is to 
send a satisfied customer out of the 
front door, wearing a pair of the right 
shoes. Advertising brings the people 
inside the door but it takes a dozen 
co-ordinated items to get the customer’s 
money once, twice and thrice. Any 
man interested in making one dollar 
do the work of six should read this 


AAA 











* 


INVISIBLE - 


3 


Ps 
s 


| MIDDLESOLE |\'f 


Progress invented the great loom and banished the spin- 
ning wheel — the same spirit of progress is manifest 


today in ready acceptance of every advancement . . 


Leading shoemen, the country over have acclaimed 
Invisible Middlesole—the outstanding achievement 


in modern shoemaking 


This scientific method of bottom filling means greater 
efficiency for the Manufacturer — more sales for the 


Retailer and much more comfort and wear for the Consumer. 


BECKWITH MANUFACTURING COMPANY 


Manufacturers of Vulco Products 
Statler Building . Boston, Mass. 
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J) DN SECTION 2 


LOES IN- -STOC 


SECTION OF, THE a 


FOOT CSHOE RECORDER 
) (4 JUNE 21, om’ »\ 

WHERE TO BUY 

IN STOCK SHOES 


MEN’S SHOES 


Crafts, G. P., Co., Manchester, N. H 
Colt-Cromwell Shoe Co., New York City 
Herold-Bertsch Shoe Co., Grand Rapids, Mich 
Musebech Shoe Co., Danville, III 


CHILDREN’S SHOES 


Burdett Shoe Co., Lynn, Mass 
Curtis-Stephens-Embry Co., Reading, Pa.. 
Edwards, J., & Co., Philadelphia, Pa 





Elam, F. S., Shoe Co., Rochester, N. Y 
Shaft-Pierce Shoe Co., Faribault, Minn 
Willits Shoe Co., Halifax, Pa.............. ; 


WOMEN’S SHOES 


Air Mail Shoe Co., Cincinnati, O 

Air-O-Pedic Shoe Co., Boston, Mass 

Ault-Shackford Shoe Co., Auburn, Me 

Coon, W. B., Co., Rochester, N. Y 

Dickerson, Walker T., Co., Cincinnati, O 

Drew, Irving, Co., Portsmouth, O ; 
Gibbon, C. S., Co., Philadelphia, Pa.............. ; 
Krippendorf-Dittmann Co., Cincinnati, Ohio 

Menihan Co., The, Rochester, N. Y 

National Bridge Shoemakers, Lynchburg, Va 

Plant, Thomas G., Corp., Boston, Mass 

Pontiac Shoe Mfg. Co., Pontiac, III 

Red Cross Shoe Co., Cincinnati, O 

United States Shoe Co., Cincinnati, Ohio. .77, 96, 97, 100 


SLIPPERS 


Best Ever Slipper Co., Brooklyn, N. Y 
Tupper Slipper Co., Brooklyn, N. Y 








$i 
i 
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COMBINATION 


O6GO Black Ruly Kid, Calf Tips. ... 

SO0GO Same as abov with Arch Support 
Insole aa lte iarelaea ee 

065 Benz Brown Kid 

OSO Black (Mellow) Calf 

OS5 Tan (Mellow) Calf 


O70 Black Ruby Kid. Calf Tips ; 

SOTO Same as above with Arch Support 
Insole oven 

O75 Benz Brown Kid 

OOO Black «Mellow) Celf 

O95 Tan (Mellow) Calf 


WALL STREET 


O88 Tan (Mellow) Calf, Pinked Tip 84.60 
SOBS Same as above with Arch Support 

Insole SERGE SE 4.95 

O84 Black (Mellow) Calf, Pinked Tip... 4.50 
SOS84 Same as above with Arch Support 

Insole 1.85 


WALL STREET 


Of Benz Brown Kid ......... 
OG Black Ruby Kid 


Numbers 
with the letter ‘‘S’’ 


prefixed 


are made with the 
Musebeck Built-in 
Arch Support Insole. 
Any numbers can 
be ordered with the 
Arch Support Insole 
by prefixing the let- 
ter “S'’ and adding 
35e per pair to the 
price. 


PATENTS 
APPLIED FOR 





MUSEBECK 








Wear Straight 
Shoes 


Sell This 
Construction 


and you'll sell more shoes 


Copyrighted 


The Longitudinal Arch 


(A) A thick insole with wedged heel 
seat supporting the oscalsis bene and 
center gravity of the body weight. 

(By) A special wide, strong, guar 
anteed Arch Support shank, wedge shape 
at heel, supports the inner and = outer 
Longitudinal Arch. 


Patents 
Applied 
For 


The Metatarsal Arch 


(() Musebeck WEAR-STRAIGHT  in- 
sole, shaped to give perfect foot balance. 
Result: Outsoles wear straight across the 
bottom instead of wearing thin to wedged 

» at outside ball 
Thick, mellow insole, shaped to 
Metatarsal Arch A permanent solid 
leather arch that fits the normal foot and 
does not collapse 

(E) Imported hair felt, chemically 
treated. An insulation against dampness, 
cold or heat 


TERMS: 
2% 20 Days—30 Days Net 





COMBINATION 


2 Tan Boarded Calf, Overweight Sole... 
20 Black Boarded Calf, Overweight Sole 
GO Black Ruby Kid, Kangaroo Tips. . 

S6O Black Kid, Arch Support Insole. . 

65 Benz Brown Kid . “— i 
SO Black Mellow 
S35 Tan Mellow Calf 


ORTHOPEDIC 


1 Tan Boarded Calf, Overweight Sole. ..8 

50 Black Boarded Calf. Overweight Sole 

7O Black Ruby Kid, Calf Tips....... 

S70 Same as above with Arch Suppor 
rer ee ae 

C7O Black Ruby Kid, Cushion Insole 

90 Black (Mellow) Calf : ; 

9% Tan (Mellow) Calf. 


POLICE SHOE 


Black Boarded Calf, Double Sole 

Heavy Black Kid, Double Sole 

Black sJoarded Calf, Double Sole 
Genuine Stormwelt hae oom 

Same as above with Arch Sup. Insole 

Same as 10 above, with long counter 


SERVICE SHOES 


38 Tan Elk, Double Oak Sole 
58 Black Elk, Double Oak Sole 





MUSEBECK 
SHOE COMPANY 


DANVILLE, ILLINOIS 











Sizes carried in stock, 6 to 12. 
Widths: A, B, C, D and E. 
Sizes made to order in two week: 
on widths AAAA, AAA and AA 
Shoes over size 12, $1.00 extra 
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ONE OF THE 56 
NEW FALL STYLES 


IN STOCK 


MEN’S BLACK CALF 
BLU. OXFORD 
Newark Last . 
C—6/11 D—5 */11 


>) DISTRIBUTED BY % 
ee, ee 


DIXON SHOE CO. 


Menominie, Wis. 


HUTCHESON WHOLESALE SHOE CO. SIDWELL, DEWINDT SHOE CO. 
201 Garrison Ave. 45 So. Wells Street, 
Fort Smith, Ark. G. P. CRAFTS CO. Inc. Chicago, III. 


162 Duane Street, 


ALPER-STEINBERG SHOE CO. New York City SOLNIT & SHAPIRO SHOE CO. 
1321 Washington Ave., 761 So. Los Angeles St., 


St. Louis, Mo. NORTH COAST SHOE CO. Los Angeles, Calif. 


425 Westlake Ave., No., 
Seattle, Wash. 


G.RCRAFTS Co. MANCHESTER, N.H. 
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C and D Widths 


IN STOCK 


The 
TORSON 
SHOE 


HIS smartly fashioned men’s number is a 


yw Full Calf 
town (French Forepart) last, 
It is styled to-the-minute, making an immediate ap- 
peal to men and young men who want distinction in 


Grain 3al Oxford—Down- 


strictly bend outsoles. 


their footwear at an economy price. Get in touch 


with us immediately and prove to yourself what a 
* this Style 941 is. 


sales “go-getter’ 


HEROLD=-“BERISCH SHOE Co. 


SHOE MANUFAC 


TURERS SINCE 1892 


GRAND RABDPIDS, MICHIGAN 











Men’s and Women’s 


In Stock 





English 

















For 
Riding— 
Field— 
Service— 
Aviation— 


Puttees 


Sam Browne Belts 


Write for 
Complete 
Catalog R-8 





Colt-Cromwell Co., Inc. 


ESTABLISHED 1899 


1239 Broadway, N. Y. C. 


Also Imported English Shoes 
to Retail for $10-$12.50 


The Highly Organized 
Tupper In-Stock Ser- 
vice Guarantees 24- 
Hour Delivery on All 


Orders. 
~ Men’s Opera 


lined counter. All colors 
. 6322—Side leather, 
lined, L. D. 
counter 
———- leather, felt lined, 
sole 


all 


No. 


Bridge Slipper 
No. 8095—Allover kid or combina- 
tion kid vamp and patent 
leather quarters, 
$2. 35 


No. 8075—Same style in —. crepe, 
baby Louis heel. Colors 
black coral, nile, French 
blue and orchid. y 
bows to match 


Children’s One Strap 


No. 3192—Kid with sole to 
all wool felt and 
so’k lining. 
blue, brown, green 
5 to 8—$1.20 
8% to 11—$1.40 
11% to 2—$1.60 








wool 
sock lining 


Colors 


No. 6395—Kid with sole to match, 1 


with 


Novel Slip Thru Buckle 


0 


leather counter, lined 


L 
Pr 


TUPPER SLIPPER CORP. 


200 Tillary St., Bklyn., N. Y. 





BooT AND SHOE RECORDER 
combining THE SHOE RETAILER, 


June 2 














GIRLS SHOES By BurbDetTtT 
INSTOCK 


Now is the time for pretty 
clothes and pretty shoes for 
the young. See to it that 
your Dress Turns for girls are 
smart and perfect fitting— 
that’s the kind of shoes we 
have SPECIALIZED in for 
many years—these five styles 
are sellers. 


Complete line on Display at 
Hotel Imperial, New York— 
during July. 








“ZITA” “LARI” 








7182—Patent Leather ‘‘Zita’’ San- 7191—Patent Leather 
ee om nese *kle Strap. itati 
dal. Imitation Turn 573 last, 10/8 — 10/8 oe haat 


covered heel, AA-C, 24-7. $4.20 2%-7. 











4 
n 


“REGENT” 





596S8—Patent Leather Regent Opera 3 i eo) 
Pump. Turn sole 78 last, 13/8 cov- 


* ered heel. AAA-C, 244-8. $4.10 
PONE AEN EVA a 














LYNN 
“MARY ANN” ' “SAVOY” MASS 


59G7—Patent Leather ‘*Savoy’’ 
5928—Patent Leather ‘‘Mary Ann Buckle Strap. Turn sole 740 last, 
Tie.’’ Turn sole 73 last, 10/8 cov- 11/8 covered heel. AAA-C, 2%-7. 
ered heel. AA-C, 244-7. $4.20 $4.35 




















in 
a 


Boor AND SHOE RECORDER ; 
combining THE SHOE RETAILER, June 21, 1930 











R3438 
R4438 


iil! 


Foy 


Patent Buckle Lindy 


Patent Buckle Gypsy Sandal 
Turns 


8% toll 


11% to 2 ls kscowe 


Patent Barefoot 


2-6 DD DW Brccecscces a ¥ 50 
5-8 CS OD Bocvccccee 1.85 


: 


iA a 


Patent instep Strap 
Turns 


4to 8 
8% toll 
11% to 2 A t 


R2265 
R3265 
R4265 


White Kid a Ankie Button 


R150 "7 to ews - $1.35 


Flex-sole 


1 to 5 


R2266 
R3266 
R4266 


5to 8 
8% to ll 


11% to 2 SW Biss 


Patent Winnie 
Turns 


4to 8 B to 
8% toll B to D 
11% to 2 


Patent Frances “= 
R3865 8% toll A to 
R4865 11% to 

R5865 2% to 


R2483 
R3483 
R4483 


FREE NEWSPAPER 
CUT 
SERVICE 
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Mr 6 i, 


IN-STOCK “ae. 


SERVICE 


Smoked Elk Unlined Buckle Barefoot 
Welt 


4to 8 = & &...... 
8% to ll OP Bsccsccs Ge 
R4785 l11l%to 2 B to 


Tan va F a oe even a Five Materials All on 64 Last 


R2669 
4-8, Spartan Soles 
R3669 S8%toll B to soe Sizes 3%-12. D 
¢ 2-12, Damp-Proof Soles 
R3669 Ill'sto 2 B to » ¥ White Calf, B to 
85. 12 White Calf, Bto 
4-8 Beige Elk, Bto 
en 12 Beige Elk, Bto 
Patent, B to 
Patent, 
Smoked Elk, 
Smoked Elk, 
Tan Elk, 
Tan Elk, 


ME EERE EEE 
abhi * 
NENNNPNPNNNN 


Tan Elk, Brown Lizard Tongue and 
Saddle Welt 
R4878 l1l%to 2 BW Biesves $3.35 


Blucher oxfords made in three materials 
Genuine Welts 
R2650 4-8, Patent, B. 
8%-12, Patent, 5. 
4-8 Smoked Elk B to E.... 2.00 
8%-12, Smoked Elk, 
4-8, Tan El 
8 


4-8 29 last, 8%-12 35 
Patent A eee’ ons Welt 
ito 8 to E $2.1 R4866 11% t BD WD Decvcesse $3.25 


8% toll 
Race? 11% to 2 


Smoked = Moccasin Blucher Oxford 
R2668 8 B to E $2.10 
R3668 axe to 11 
R4668 l1%to 2 


Patent Goter Guus Welt 
R4650 11% to2 #£=A to D....... $3.10 


Tan “age Srnetee onus Welt 
R4656 ll%to2 


Camel Elk Blucher Oxford Weit 
Tan Calf ae — Gristle Sole 
R4872 11% to D.. $3.35 


2% to 5 
Ring * we * Cue 


FREE NEWSPAPER 
CUT 
SERVICE 


314-322 NORTH 12th STREET 
PHILADELPHIA, PA. 


——_. 
Reemieeiiaditiie 
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JUVENILE IN-STOCK 
SHOES and SERVICE 



















Patent Buckle Lindy 
11/8 Leather Heel 
47 Last Turn 
R5547 2% to 8 AA tw GC... $3.60 


iT 
Aci 


Patent Pump 






47 Last Turn 
to 8 AAA te C....$4.10 


2% 





Elk Tip and Apron 
48 Last—9/8 Rubber Heel 
R5919 2% to 8 Be WH Boseed $4.58 








. Campus Beige Elk Vamp and Quarter 
Brown 
= 


in 
leat 





Patent Lindy 
8/8 Leather Heel 
Turn 
R569 862% to 6 4A @& D....«. $3.50 





Tan Elk Blueher Oxford 


s 
9/6 Rubber Heel 
to 8 AAA to C....$4.25 





Rs020 «2% 





Patent Winnie 
8/8 Leather Heel 


Last Turn 
R5483 2% to7 AA to 


m~ 


Patent Addie Snap Buckle 
11/8 Leather Heel 
R5557 2% a Last Turn Patent instep Strap 
= we Goseeee 4 $4.08 8/8 Leather Heel 
26 Last Turn 
R5549 2% to 7 SA BW D..<60¢ $3.50 





D...06 $3.85 


Saddie Court 7! Last 
Came! Elk with Tan Calf Tip Saddle and 
Ba 





ck Strap—Grid Gristle 
le We 
R5964 2% to 8 AA to C..... $4.35 





Patent Buckie qete 
11/8 Covered Heel 
47 Last Turn 
R6572 «2% to 8 AAA to C....34.0 















Free Newspaper 
White Calf Buekle Grace Cut Service 
11/8 Covered Heel 
47 Last Turn 
RS654 2% to 8 AG & C...<: $4.50 


J. EDWARDS & CO. 


314-322 No. 12th Street 
PHILADELPHIA, PA. 
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Nationally Advertised 


retail inventories to a 
minimum and making it 
possible for shoe depart- * 


ments to show greater 


PROFITS 


that is why the name of SHAFT-PIERCE is heard increasingly 
often among successful dealers 
With our exceptionally complete assortment, dealers can purchase 
every needed pattern for their juvenile departments. At normal times, 
immediate deliveries are assured 
Acrobat shoes are carried on the floor in widths in many 


CONSERVATIVE * 





























Number One 


styles. The numbers* illustrated, as well as many others, are stocked 
in BLACK, TAN, SMOKED, PATENT, and WHITE, in calf, kid and elk 
leathers. 

_" In keeping with the 


trend for smart foot- 
wear for children, the 


ULTRA - 
MODERN * * 


oxford, in three shades 
of dark elk leather, 
will be added to our 
fancy numbers on the 
floor ready for 
delivery between July 
Ist and 15th 





Number Four 


Acrobat shoes are 
priced exceptionally 
low considering their 
international _reputa- 
tion for excellent fit, 
wear and comfort 
made possible by our 
exclusive patented 
Acrobat process 
Write today for com 
piete details 


We are also the manufac- 
turers of the original and 
only patented utility shoe 
for women. 


Clara B Shoe 





SHAFT-PIERCE SHOE COMPANY FARIBAULT, MINNESOTA. 


LOS ANGELES, CALIFORNIA. 
Specialists Since 1892. 
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‘Pride Goeth Before a Fall,”’ once wrote a Wiseacre. 





Just Forget Pride and Investigate 


ELAMWAY 


(Cemented Soles) 


FOOTWEAR 


Will Make More Money for You and Build a Lasting Business! 


Have Y O U Seen 


the ELAMWAY TACKLESS Shoes? 
Don’t BUY your Fall shoes 


until you have seen our 





Tackless— 
Nailless— 
Stitchless— 


Cemented Sole Shoes for Biz 
Children, Little Children and 


, Infants. 
B3847—Lite Smoked Elk. Elamway B7043—Light Smoke Elk. Big seller 
5-8; 814-11. now. Elamway. 2-6. 


CARRIED IN STOCK 


by the Leading Wholesalers Everywhere. If Your Jobber Doesn’t Have Our Newest Samples, 
Drop Us a Line. No Obligation. 





Ye Ancient Method The Elam-Way 


Five Factories in ” 


Rochester Now 
Making Cement- 
ed Sole Shoes. 


ELAM 


6 () Extra Flexible Cemented 


Trade Mark SOLES. Soles CAN’T come off. 
Smooth Linings. 


Turn—invented 655 A. D. Soles 
easily rip off. Wrinkled Linings. 











F. S. ELAM SHOE CO., Inc. 


Rochester, New York 
Factory A Factory B 
Fred S. Elam, Manager Byron M. Elam, Manager 
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W 


Every Store Needs New Shoes 






for July and August Selling 









— is the time for every good in-stock department to come to the 
aid of the merchant. 
The prime need in July and August in any store is for new shoes 





that have summer “sales appeal.” 





There never was a time in the history of the shoe industry when stores 





were more in-stock buying conscious. 





The right shoe in the right color at the right price is needed in every 





store if a profit is to be made in July and August. 





A national emergency exists and its solution comes through the right 





sort of in-stock service and to that end we have prepared this special sup- 





plement as an aid to getting more shoes bought right. 





Their resale quickly follows because the self-evident characteristic of 





this season’s business is that the public knows what it wants and will buy 








if the right shoes are available at the right time. 





There is likewise a tremendous responsibility placed upon the in-stock 






department to fill a merchant’s order complete. If sixty-four pairs are 






wanted and nineteen pairs shipped, the function of in-stock is a snare and 






delusion. In-stock departments have been organized and so arranged as to 





expedite selection, billing, packing and shipping in small lots with a new 






speed and a new standard of accuracy. 






To buy and sell with speed and certainty becomes the keynote of 







the season. 





a 
a 


XPR ES Ss 
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GOODYEAR WELTS 


IN STOCK 


No. 3160 
Chrome Patent Leather 
Bend Sole 
814/11 , & D 
. 2 

Bm <<, 
9/8 Heel 


No. 3312 
Full Grain Brown 
Elk 


814/11 
1144/2 
24/8 


No. 3310 
Chrome Patent Bend Sole 
11%/2 B, C, D 


No. 3162 
23162 Chrome 
Patent Flex. 
Sole 
$3163 Brown Elk 
23164 Smoke Elk 
$3165 White Elk 
5/8 RB. CC, D 
8%/11l B, C, D 


WILLITS SHOE CO. 


HALIFAX, PA. 





RETAILERS 


MAKE OUR WAREHOUSE 
YOUR STOCKROOM 


WHITE KID 
BLACK KID 
DARK BROWN KID 
PATENT LEATHER 


$8.50 
RETAILERS 





MATT KID 
BLACK KID 
SUNTAN 
WHITE KID 
PATENT LEATHER 
AA to E 





: . BLACK KID 
SEND FOR - gin 


SAMPLES — 
OR Se. v7 QUARTER 


CATALOGUE AA to E 


“MADE IN PHILA. BY MASTER CRAFTSMEN” 


— C. S. GIBBON CO., Inc. 





54 No. 4th St., Phila., Pa. 





—<$—$—$$ 








ALL YEAR 
ROUND 


We will ship sample assortments of 
our best sellers in a variety of colors 
and heels on ten days’ approval. 


£400—Cuhan Heel 
815.00 
per 


2206—High 

Cuban Heel 
821.00 per 
dozen 


£610 
Athletes 
$11.50 


per dozen 


s201—High 
«uban Heel 
818.00 per . 
dozen 2 


GOLD SEAL BAREFOOT SANDALS 
722 Broadway, New York City 


Other styles from $11.50 
to $27.00 per doz 
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IN STOCK 


¢ FLEXR; 
THY SHOE 


REG. us. pat. OFF 


Dr 


IN STOCK 


Announcing an entirely new line 
to retail at S10... All IN STOCK! 


wos «(6“*6 





MATIN—5-Eye Tie 


Built over 416 last with 12/8 leather 
heel, Uskide top 


4393—Black satin kid. 





SULTANA—4-Eye Tie 
Built over 232 last with 15/8 Con- 
tinental Cuban Wood Heel 
—Black satin kid with patent 
trim and interlace. 


Grouse kid with brown Mor- 


occo trim and interlace. 





BENITA—One-Strap Side Buckle 


Built over 205 last with 14/8 Con- 
tinental Cuban Wood Heel 
4377—Java brown kid with brown 

suede trim. 


4378—Black satin kid with black 


suede trim. 


July Ist Delivery 


A 


= 


\ 
~~ Nv Ries 


\ - 





MINTA—One-Strap Buckle 


Built over 232 last with 15/8 wood 
Spanish Heel 


4419—Black satin kid with Hema- 
tite trim. 

4420—Patent Icather with satin kid 
and snake trim. 


4421—Brown kid with mouse kid 
and pearl lustre trim. 


All shoes stocked 
in sizes adaptable 
to their respective 
patterns. — = 


Flexridge Division of 





MAGEE—One-Strap Buckle 


Built over 232 last with 15/8 Con- 
tinental Cuban Wood Heel 


4422—Black suede with satin kid 


trim 





CRESCENT—One-Strap Buckle 
Built over 202 last with 16/8 
Continental Cuban Wood Heel 
4417—Black Satin kid with black 
Morocco underlay 
4418—Java Brown kid with mouse 
kid and brown Morocco trim. 


pari, 
. aay 5} 





MARVEL—5-Eye Tie 
4391-—Black satin kid with black 
Morocco trim. Built over 
415 Last with 14/8 leather 
heel, Uskide top. 
Madrid Brown kid with 
brown Morocco trim Built 
over 415 last with 14/8 solid 
leather Uskide heel 


The UNITED STATES SHOE Company 





CINCINNATI, OHIO 
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FTER several 


years of experi- 





menting, 
Saxon-Cullum, Augus- 
ta, Ga., has worked out 
a stock control system that is paying real dividends in 
the accurate knowledge it supplies. The prime pur- 
pose of this system is to supply the buyers with facts 
regarding trends of the stock, and the bookkeeping de- 
partment with the necessary figures. 

All grades of shoes do not move equally at all seasons 
of the year. Any method of giving buyers definite, ad- 
vance information as to probable price, material and 
size movements, is valuable. Anything that will elimin- 
ate “hunch buying” and substitute “fact buying” in its 
stead, is worth consideration. 


ee io? By. vad 


Every Monday Morning 
Filling in Stock Shoes 


Saxon-Cullum is a good family shoe store with tw 
branches, one at Columbia and the other at Aiken. In 
women’s shoes they have three price groups, $6.00 
$8.50 to $10.00 and $11.00 up. Through this system it 
is possible to trace the history of these and all other 
groups. 

Sizes on stock shoes are filled in each Monday morn- 
ing from the cards. It must be stated at this point that 
stock shoes are being used more and more. 
fact calls for an accurate stock-keeping system. 

3efore presenting this method, let’s give the stock 


This very 


numbering system. This is composed of a key letter, 


followed by the cost of the shoe. These are the key 
letters : 

A. Women’s white kid. 

B. Women’s light shades. 


Grom Ramone 402 1588 









































| Ss \ FACTORY NUMBER 
dst 7 MARK-UP || MARK aan | eaaee et 
\ TERMS | | ; 
: zz | ge 7 7 8 st | 9 | 9 
PAIRS { / 3s i | = , = | 
| sisi * | a4 | 5 | : | 
wiDTH | 1 | 4 | 2 | 24 4 | ; : 
: 
AAAAA | | 
} 
AAAA t 
wid 
AAA aint 
AA \ 
AA \ : 
- i 
A AA | [ 
A l = 
\\ 
A A - | 
B | | = : : : 
| ) | | 
A H Ae | 
Cc ’ \ 4 | | : - : | 
iI a+ 
| | | j } | es \ ro 
, | | \ | | \ \ 
I i , 
“| AUGUSTA. GA. NO. 1 : 
| | 
; : | J 
. | | | | 
| 2 
COLUMBIA. s. Cc. NO. 
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D. 
E. 
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comt 


IES 


n. In 
$6.00, 
stem it 


other 


morn- 
it that 
S very 


stock 
letter, 
le key 








Mol event CElveo Tf 
SToRe|| ORDERED |f RECEIVED I] 7 2/ 


EET pet Pr 
Ty HH 
HT 

















! | | 
ETT] 
PA 


SOR OF AGE SIGNAL : Biack | aa cm —! ad 
= 3 
WEEKS STOCKED = 





C. Women’s dark shades. 

D. Children’s whites. 

E. Children’s blacks. 

F. Women’s all-black kid and reptile. 

H. Women’s all-black suede. 

J. Men’s black calf. 

K. Women’s patent. 

L. Women’s black satin and fancy brocades. 
M. Men’s and women’s house slippers. 
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3 /4/5— “ 
5 {6 |7 8} 9ftol itll 


YELLow —=—=—=—- 
ORANGE 


oe as lle eTleolel IaSSee 
CE IE Fim 


| 'G | 17) 10, 19 fzofs, = 


— : 

\loohh —— 
+ p&t | 22/22/23] 24 28leel ts 
| => + at Rind 2 


i 
i 

N 

+—} 

PURPLE "Par 


ss o On 
} 
PERBRE JelsJelzletel~ 
orm 7 Sie) oln 
stv.e le]*}=/5/ 3/5 sis ala ~ 
SE: 
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L 


we 
- | = TotAt SOL — 
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\\x=t0 
=> 


. Women’s novelty 
colors—red, blue, 
etc. 

. Men’s patent. 

. Men’s brown kid. 








5. Women’s sport. 


*. Women’s evening 








shoes. 





U. Rubber goods, ga- 














loshes, tennis, etc. 



















































V. Children’s house slippers. 

W. Children’s colored shoes. 

X. Men’s tan calf shoes. 

Y. Men’s black kid. 

Z. Men’s sport shoes. 

A stock number looks like this: F. 9-400. 
lated, this means women’s black kid or reptile, costing 
$5.00. The cost is found by subtracting the second 
figure from the first. When the stock number ends 
in an even number, it means a cipher, while an odd 
number ending means 5c. The third figure represents 
10, 20 or 30c., as: B. 9-620 means a cost of $3.20 
B. 9-635 means a cost of $3.35; also, B. 8-520 would 
mean $3.20 and B. 8-535 means, too, a cost of $3.35. 


Trans- 


T will be seen that hundreds of stock numbers can be 
made with each cost. Shoes costing above $6.00, the 
In this case, the first two num- 
bers are added’ together to get the cost. A. 3330 is a 
white kid costing $6.30. It was just as possible to say 
6030, 4232 or 5 134 to tell the same cost. 


minor sign is not shoes. 


These stock 








REASON: 














Dept “A: Size J/#/Q — 


ON 


13:00 _ 


Price_— 


Stock ml YI3S re _| Date 3-7 -3¢ — 
a A 
Clerk = — 


(WHITE) numbers are also stamped on the lining 
nami . of all shoes, so that there is never a doubt 
(PINK) in tracing costs. 

- Supposing a twenty-four pair lot of 
= — (BLUE) light-colored kids came in, which cost 
ADDH NAME. — = $7.50. The first job after checking would 
= (Green) | be to fill in card A. Next the stock sales 
NAME . ~ Gran) card B. The left-hand column of this 
card tells the month the shipment came in. 
a — No. 2 designates February, while the num- 

cn} f= (WHITE) ange i ee ‘lled i ° “nie 
SPECIAL ORDER yer Of pairs 1s filled in under the ate, 
=e This card is a daily record of the same, as 
a reais | it shows day by day, the exact number of 
: nenaaia, tai pairs on hand. The actual sizes are shown 
Side. es aes oo on card A, for when shoes are sold they 

>. iavccniaatiies “Sli Disssidiensinstciesssessiseiaiin . Date... _ crossed off. ° . ° 

“ae pee Cards No. C is the financial history of 
each stock number. It will be seen that it 
mages is an accumulative yearly history. Mark- 
onance | downs are tallied below the line. This 
card is the only one in the group that is 


not original, as it is part of the Remington- 
Rand system. 

No sales checks are used in this store. 
is a series of cards. These cards (D) are made out 
after the buyers turn in their duplicates, so are all ready 
to be placed in the 
boxes when the 
shoes arrive. \Vhen 
a sale is made, all a 


In their stead 


salesman has to do is 
to write in the cus- 
tomer’s 
address, then punch 
the proper keys on 
cash register. This 


name and 


prints an undisputa- 
ble record on_ the 
card. It is obvious 
that the 
ceived has to correspond with the one previously made 








¥ 
a 
| 
i 
5 


price re- 


out on the card. 
To help the office keep the various departments 
[TURN TO PAGE 93, PLEASE] 

















(REVERSE S)DE) 


i | | TTI 


WIDTH 















































Dept. 24? —_——e —_ 
Stock no JU 26 O | cota ad 3-4 
JS. 00 | 


Price 


OUT 
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IN STOCK BEIGE and WHITE LINENS IN STOCK 


Also White and Black in Other Materials 


The Finest for Summer—Linens Desirable for Tinting 
— Menihan Picks the Winners — 





“TIBRBE” ueeranee os Tepe 
Nu Mode Process “CORALIE” “RIQI ETTE RIQT ETTE 
12/8 Heel Nu Mode Process Special Process 15/ - - el 
-543—Beige Linen Sands 18/8 Heel 20/8 Heel Special Process m 
oinne 7 “on - $4.75 B-554— Beige Linen ....85.25 B-469—White Linen ....%4.50 B-556—White Linen 84.50 





“JAYNE” -— 
Nu Mode Process **DALLA"”’ “REGENT” “RAYO”" 
20/8 Heel Nu Mode Process Special Process Nu Mode Process 
B-464— White Linen-Embroid- 20/8 Heel 20/8 Heel 16/8 Cuban Heel 
Se WD ontccsccuee $4.75 Seamless Pump B-472—White Linen . 84.35 Worked Eyelets 
B-466—White Linen ....84.50 B-489—Beige Linen ....84.7 
B-553—Beige Linen .... 4.50 Special Process 


B-468—White Linen . 4.50 











“RAYO"” 
Nu Mode Process “RIQUETTE”’ 
20/8 Heel “g a0 Vu Mode 
B-463—White Lintong (Linen) a... 20/8 Heel ‘ 
4.75 7” 19/8 Heel B-441—Black Silk Moire. 85.25 “RAYO” 
B-399—Mat Kid with Gun B-516—White Silk Moire, Suit Special Process 
Metal Perlustre Trim $5.25 able for Tinting. . 5.50 B-4 ee ee Heel 
426 hite Ki ae -488 lite Kic 
B-433—White Kid ..... 5.25 B-492—Mat Kia 





*REG..NT’’ 
Special Process 
20/8 Heel 
B-432—wWhite Kid ...... $4.75 
B-524—Black Faille (Crepe) 





“REGENT” 









4.85 “DALLA” Nu Mode Process 
B-176—Black Calf (Light Nu Mode Process 20/8 Heel “WARBLER” 
0 ee i. 20/8 Heel B-180—Mat Kid Special Process 
B-542—wWhite Faille (Crepe) Seamless Pump Be-235——Black Silk Moire. ¢ 15/8 Cuban Heel 
5.00 B-538—White Kid ...... 85.35 B-336—White Silk Moire, Suit B-442——White Kid . 85.00 
B-175—Patent Leather .. 4.35 B-539—Patent Leather .. 5.00 able for Tinting..... 5.25 B-672— Black Kid ious 








THE MENIHAN COMPANY ih sac. we 
In-Stock Department ORSSSSSESEY Sy to 8 


ROCHESTER, N. Y., U. S. A. o sepscccsseee ew 


. ° . Twenty-five cents additional 
Makers of Menihan Arch-Aid Shoes for orders of less than three 


pairs. 
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Shoe NEWS 


that is 


GOOD NEWS! 


Now! 
fashionable 


In-Stock 








. THE OLETA 





NO. SGOOZ. . 6.6 ee eee ee  B5.00 
Black Kid 4 Eye Tie, Black Sand 
Snake Tongue, Grey Reptile Inlay 


eut-outs. 57 Metatarsal Arch Rest 
REW Ri 'H. ES I Last, 15/8 Cuban Heel. 
No. SGOOB... 2c cece eee  BH.20 


Chestnut Brown Kid 4 Eye Tie 
Brown Kid Tongue, Brown Reptile 


Inlay, Cut-outs. 57 Metatarsal Arc} 
Rest Last, 15/8 covered Cuban Hee! 


that you can retail 


with a GOOD 
PROFIT! 


No. SGOO0. .ccccccccec sc cHbOO 

at Black Silk Kid One Strap. Slipper 
eo @¢ Patent Strap, Grey Python Patches 
Cut-outs. 63 Metatarsal Arch Rest 
Last, 16/8 covered Cuban Heel. 



























No. SGOOL. . ce eee eee ee B20 
Chestnut Brown Kid One Strap Slip 
per, Brown Kid Strap, Bisque Lizard 
Patches, Cut-outs. 63 Metatarsal 
Arch Rest Last, 16/8 covered Cuban 
Heel. 




















THE IRVING DREW COMPANY 








Boot 
comt 
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Sell them for $8.50 


..-and make a 
real profit ! 


OU couldn’t find more fashionable 
footwear to offer your customers 
... the styles are so new . . . the leathers 


and colors are so smart! 


Drew Arch Rest Shoes have been nation- 
ally advertised consistently in the leading 
fashion-magazines of the country. Your 
customers know the name . . . and they’re 
the kind of customers that “know their 


shoes!”’ 


Perfect fitting ... Drew Arch Rest Shoes 
with their exclusive, hidden Drew Arch 
Rest Construction . . . make friends and 
keep friends. And women who return are 


your best customers! 








THE DUSKIN You'll like the way these Shoes sell... and 


stay sold! 


You'll like the kind of customers these 


Shoes will bring you! 


NO. S78GB...ccccccccce $5.35 
White Kid Lace Oxford, White Lizard 


in mune You'll like the quick, dependable deliv- 
Black Kid’ with’ Black’ Lizard “Trim, ery service D ill give ! 
Neck “mi a is : y service Drew will give you! 


14/8 Leather Heel Goodyear Top. 


Size runs on these three shoes 
as follows: 


AAAA 6 to 9 B 4 to 10 DREW Remember! 


AAA 5% to 10 C 4 to 10 


AA a to 10D 4 to 10 ARCH Resi THESE SHOES ARE IN- 
Shoes for Women STOCK AS WELL AS 


e “keep the foot small” IN-STYLE ' 























PORTSMOUTH, OHIO 
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ARCH FORM 
Everywoman ts your prospect 
Jor this amassing shoe! 


RCH FORM combines low heel com- 

™. fort with high style, high heel beauty 
in one and the same shoe. There are no 
ifs, buts, or ands about it—it’s a fact. 
The amazing “Shock Absorber” cushion 
heel—“like walking on air”—has made 
it possible. It’s Queen Quality’s revolu- 
tionary contribution to shoe construction. 


Experienced shoe men call it the great- 


est advance since “lefts and rights.” In 
addition to this revolutionary principle, 
the Arch Form retains the features of 
main arch support and the metatarsal 
rise. A wire or letter to the nearest ad- 
dress listed on this page will bring a 


salesman to you—now. 





ARCH FORM .. For dress wear 


Super-Flex (Cement) Process . $10.00 
Littleway Process . . . .. . 8.50 


ARCH FORM  . For general wear nosvoN enon vam 
Flexible Shank Welts . . . . $10.00 July 7-8-9 


Firm Shank Welts .... . 8.50 e 
QUEEN QUALITY SAMPLE 
ROOMS 


THOMAS G. PLANT Numbers 405-407 
CORPORATION, BOSTON HOTEL STATLER 


IN-STOCK CENTERS: 





BOSTON ATLANTA 
& 


New York Sales Office: cH FOr 
908-910-912 Marbridge ® Wy 


Building ZLCC71 
° can 
Chicago Sales Office: REG USPAT OF 


209 South State Street 
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~ MOST SATISFACTORY 
FEATURE LINE OF 


SMARTLY STYLED WOMENS WELTS 


3118—WHITE KID 


3119—BLOND KID 
Covered Wood Heels—AAA-D 


3104—BLACK KID—Two Strap, 
Ooze Trim 


3106—-DARK BROWN KID 
Reptile Trim—AAA-E 


3097—MIDNIGHT BLUE KID—AAA-D 
3095—BLACK KID—AAA-EEE 
3096—BROWN KID—AAA-EEE 


3091—BLOND KID—AAA-D 
Covered Wood Heels 


3120—MAT KID 

3121—PATENT 

Beaded Buckles—Covered Wood Heels 
AAA-D 


AIR-O-PEDIC SHOE COMPANY . . 


TO RETAIL AT 


7 10 58 





VvVvV 


MORE THAN 
SIXTY 
STYLES 


IN STOCK 


244-10 AAA-EEE 


Vv 


NINE REASONS 
WHY 


. A perfect fitter. 





2. Air-O-Heel Rest. 


. Air-O-Pedic snug fitting arch. 
. Support for metatarsal arch. 


5. Room for cuboid bone. 


. Ankle hugging patterns. 
. Special steel shanks. 

. Non-binding throat line. 
. Smartly styled welts. 


OUR NEW CATALOG 


ILLUSTRATES THE 
ENTIRE LINE 


3046—WHITE KID—AAA-EEE 
Covered Wood Heels 


3108—MAT KID—Ooze Strap 
3107—MIDNIGHT BLUE KID 
3109—PATENT LEATHER 


3110—DARK BROWN KID 
Covered Wood Heels—AAA-D 


3115—BROWN KID 


3114—BLACK KID 
Reptile Trim—AAA-EFE 


3044—BLACK KID—AA-EEE 
3014—-Same, with Cuban Heel 
AAA-EEE 


3050—WHITE EVE CLOTH—AA-E 


. . 612 ATLANTIC AVE., BOSTON 
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PATENT TWO STRAP 
Black Lizard inlay and straps 
No. 1 Oak Bend Soles 
8% to 1l B-C-D $2.45 
11% to 2 A-B-C-D 2.85 


Flexible water-resisting soles 
84 to 11 B-C-D $2.35 
114 to 2 A-B-C-D 2.75 


PATENT CENTER BUCKLE STRAP 
No. 1 Oak Bend Soles 

844 to 1l B-C-D 

11% to 2 
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CORRECT POSTURE 
SHOES FOR MISSES AND 
CHILDREN TO RETAIL $3.50 TO $5.00 


IN 
STOCK 


vvvvvv 


QUANTITIES 


For orders of less than 12 

pairs of C or D wide, 

and less than 6 pairs of 

A or B wide add _ ten 

cents per pair to list price. 
TERMS 


5% thirty days. 


This remarkable line, com- 
bining fine welt shoemak- 
ing with authentic posture 
features, is a sales stimu- 
lator. Shoe for shoe, Junior 
Air-O-Pedics will compete 
satisfactorily with any line 
in their grade. But the 
extra appeal of correct pos- 
ture construction raises 
them above competition 
and increases sales and re- 
sales. 


Once sold a Junior Air-O- 
Pedic shoe, your customer 
will come back again and 
again. 


NINE REASONS 
WHY 


. A perfect fitter. 

Air-O-Heel Rest. 

. Air-O-Pedic snug fitting arch. 
. Support for metatarsal arch. 
Room for cuboid bone. 
Ankle hugging patterns. 

. Special steel shanks. 

. Non-binding throat line. 

. Smartly styled welts. 


CRNA PF wNe 


COMPANY 
READING, PA. 


87 


, 


vane 


ry 


PATENT BLUCHER 
No. 2 SMOKE ELK No. 3 TAN ELK 
No. 9 BLACK CALF 
Flexible water-resisting soles 
84 to ll B-C-D $2.35 
11% to 2 A-B-C-D 2.7: 


PATENT ONE STRAP 

No. 1 Oak Bend Soles 
8% to 11 B-C-D $2.35 
111% to 2 A-B-C-D 2.75 


TAN ELK BLUCHER 
Flexible water-resisting soles 
8% to ll B-C-D $2.45 
1144 to 2 A-B-C-D 2.85 


VWVVVVVVVVVVVVVvVvVvVvVvVY 


SEND FOR OUR CATALOG 
CURTIS-STEPHENS-EMBRY 








The Shoe of the 
MONTH CLUB 


Every day in every way 
the special shoe sells 
better and better 













HE American public has taken to the Book-oi- ORDERED 

the-Month Club idea as it has adopted no other BEFORE 

orderly system of selection. Over a half- JULY 15 
million people now get a special book selected by a 
competent jury, once a month. Over a half-million ADVERTISING 
people leave to a jury of authors, the power of selec- PREPARED 
tion of their reading matter and pay good money for 
the books. Over a half-million people give ten hours BEFORE 
a month to the reading of a book that was hand- JULY 20 
picked, jury selected and planned to entertain or 
instruct all these people. The success of the plan 
has revolutionized the book business; has increased 
the reading capacity of the public many fold. It has 
made book selling an industry for the many instead 
of the few. 





yy 
\ 


A few attempts have been made to organize “Shoe- CIRCULARS Bu 
of-the-Month” selling. One nationally known institu- ; DISTRIBUTED Wi 
tion selects with great care a special shoe for selling BEFORE 
in a special month. Every merchant is then given an JULY 30 
opportunity to place an advance order for the minimum 
stock he might desire. He is furnished with typical SALE BEGINS 
advertising matter and told when to feature it. August Ist 
Circulars are sent to that portion of the mailing list 


Hoo 


ao) 


interested in high style footwear. 


HEN the month opens, everything is in tune— 
from the window display to the method of sell- 
ing used at the fitting stool. In a week the store knows RE-ORDERS 
whether the ‘“Shoe-of-the-Month” justifies reordering 
from stock. If the shoe continues to be a good seller, Jugust 7 
then follow the fill-ins. If the merchant sticks to the FILL-INS 
calendar, by the end of the month the shoes are sold 
out and he is in line to repeat with the “best Shoe-of- August 14 
the-Month” following. 

This method of special selling, having as its theme 
song the regular and consistent ordering, advertising, 
merchandising and reordering of shoes, makes it good 
twelve months in the year. Each is a special shoe, 
handled in a special way and each campaign is com- 
pletely planned so as to make it one of the easiest 
propositions for a store to handle. 

It is the next development in the hook-up of future 
orders and in-stock so production and distribution may SOLD OUT 


as 


operate in logical and scientific sequence. August 31 
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Color Guide 


for 


July and August 

























Buy to Sell 

Whites first 

Y 30 Beige Claire second 
Combinations third 

S Brown and White fourth 
Tan and White fifth 
Pastel Colors sixth 

y, Dyeable Whites seventh 
Greens and Blacks eighth 


LACK footwear will be at low ebb during the July and 
B August program. Whites are heralded as a volume item 
this season. Sports oxfords, pumps and some one-straps, 
preferably with box heels, are important. 
Red will sell in low price merchandise. Apple green trimmed to 


express a deeper tone or trimmed in a thin banding of contrast 
MEN'S :-—Greatest sport shoe season 


ever—black and white for street and 
business wear with dark suits, tan 


with or without a buckle or strap should sell as an extra pair or 
an accent. 

Beige claire in all types of footwear from price merchandise up 
to quality, should straddle many dress modes. Tan and white or and brown and white for summer 


° ° ° . . ° cnorts > ce . > 
brown and white in combinations and two-tone combinations. ports wear—sell pair of each to 





. . . e . >' ry 
Pastels are so wide and varied that a careful selection of choices every man 


and types is urged. 







Pink and blue combinations are good. 
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The most practical shoes for mi 


The comfort features of such a thorough. 
ly well made arch support welt as 
Pontiae’s PONTI-PED makes it indis- 


pensable. The service that 














,DoNT1dc% - 


| Pontiped| 


























No. 2278 

Royal Brown Kid Cutout Tie. 

Support. Combination Last. 

Leather Heel, Uskide Toplift. Last 

124. 

No. 1678—Same in Black Kid, 
$4.25 


No. 1878—Same in Black Patent, P oat 
84.25 No. 760 No. 1215 
AAA, 5%4-9: AA, 5%-9; A, 5-10; Almora brown calf. Dark brown calf age : 
B, 4%4-10; C, 4-10; D, 4-10 Plump sole with skived edge. Uskide toplift. White calf. Black calf trim. Plump sole 
on eomen Last 145 skived edge. Uskide toplift. Last 145. 
AA, 5-8; A, 4%-8: B, 34-8: ©, 3%-8. 
AA, 5-8: 


No. 2044 
Black Kid. 3-Eyelet Tie. 
Support. Black Patent Tip and Quar- 
Combination Last. 14/8 Leather 
Rubber Top. Last 124. : 
50c. extra for sizes 9% and 10. = ss ‘ 
AAA, 5%4-9; AA, 54-9: A, 4%-10; No. 1216 


B, 4-10; C, 3-10; D, 3-10. No. 12 White calf. Medium brown calf trim 


m4 
No. 2211 i White Eric calf nurse shoe. White Sole and , skiv dg J i as 
Brown Kid $4.50 Heels. Rubber toplift. Last 137, 10/8 heel. Oe GE aves ele. CHNRe Cages. Lest 


IN STOCK AA, 5-8: A, 44-9; B, C, D, 4-9. AA, 5-8; A, 4%-8; B, 3%-8; C, 3%-8 
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rwoman needs 


time wear, in good times or bad 


is built into the PONTI-PED makes it 
economical. Quick turnover and speedy 
in-stock service make PONTI-PED the 


d y o ~ ll | . » Black Kid 2 Strap. Center Buckles. Arch Sup- 
right shoe to push all the time. oe i ts as ae oe 
width, 4-9, in addition to sizes listed below. 
AAA, 5%-9; AA, 5%-9; A, 5-9; B, 4%-9; 

Cc, 4-9 


Write for complete 
IN-STOCK catalog 


These 
S tyles 


IN 


No. W2215—Same in Tropical Tan Kid 85.00 


OT eer . . 84.50 
Medium Dark Brown Kid. 4-Eyelet 


Tie. Arch Support Krown Rajah No. W2030 .. Pa .. . 84.50 
Tongue and Underlay Combination Black Kid 1-Strap. Black Para Calf Applique 
o 10 ge Stray a Appliq 
4 Days Last. 14/8 Leather Heel Uskide and Strap. Arch Support. Combination Last. 
3% 30 Days Top. Last 124, 14/8 Wood Heel. Last 138 


No. 2026—Same in Black Kid, AAA 5%* so . 
$4.25 AA 5%-9 B 4%-9 D 4-9 


50c. extra for sizes 9% and 10. 
AAA, 5%-9; AA, 5%-9: A, 5-10; No. W2025—Same in Black Patent 84.50 
B, 4%-10; C, 4-10; D, 4-10. 
IN STOCK 


No, 2068 
Black Patent Leather. One Strap. Side Buckle. 
Black Suede Underlay. Arch Support. Combi- 
nation Last. 14/8 Leather Heel. Uskide Toplift. 
Last 138. 
AAA 5%-9 A 5-9 Cc 4-9 


AA 5%-9 B 4%-9 D 4-9 No. W2401 


Sun Tan Kid Tongueless 4-Eyelet Tie, Water- 
No. 2075—Same in Black Kid with Kaffor snake Underlay. Arch Support. Combination 
Kid Underlay s Last. 14/8 Wood Spool Heel. Last 138. 
No. 2431—Same in Dark Brown Kid with AAA, 5%-9; AA, 5%-9; A, 5-9; B, 4%-9; 
Brown Suede Underlay e C, 4-9. 


The PONTIAC SHOE MFG. CO. 


PONTIAC, ILLINOIS 
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WHITE KID 
IN-STOCK >> >>> << «<< IN-SEASON 








AIRY 
No. W408 . . 85.25 -- - 
All white kid three eye Fashioned to Fit” 
let tie. Punched vamp 
and quarter. 14-8 covered 
Cuban heel. Goodyear welt. 




















AVALON 
No. W206 . . $4.60 
REGENT All white kid, one button 
‘ one strap 14-8 kid cov- 
No. W301. . 84.60 ered Cuban heel.  (Good- 
White kid regent pump year welt) 
with silver kid piping. 
20-8 covered spool heel 
(Compo) 


MUSETTE 

SUSAN No. w2o1 7 $4.60 
. All white kid six hole tie. 
No. W308. . 84.85 14-8 covered Cuban heel. 
White = kid one button ((ioodyear welt) 
strap with white kid strap 
and vamp collar. 19/8 cov 
ered spike heel. (Compo) 


™., 
FLORENCE 

No. W208 . . #4.60 

PATSY All white kid five eyelet 

1 ré = tie. Dux Bak sole. 11-8 

No. W304 . . 84.85 leather heel with rubber 

White kid with white liz- top lift (Goodyear welt) 
ard trim, up-strap. 19-8 
covered spike heel. (Compo) 


. BEBE 
ONsA No. W405 . . $5.25 
No. W307 . . 84.85 All white kid front gore 
White kid buckle gore tongue pump with white 
pump with silver buckle. and silver kid bow. 16-8 
15-8 covered Cuban heel. white kid covered Louis 
(Compo) heel. (Goodyear welt) 

















D’ORSAY F —_ 


No. W305 . . 83.85 
COMPO SIZES White kid D’Orsay pump re bee 
with 19-8 covered spike f - (LIEF 
AAAS tod heel. (McKay) SIZES 
Ay, 

AA4% to 9 AAAS to 10 
A4 tod AA4Y, to 10 
B3 to9 A4 to 10 

B-C3\% to 10 
D4 to 10 


C3 tod 
/ 


The WALKER T. DICKERSON Co. 
> F 


COLUMBUS OHIO, U 











1@)\2 





Olt 
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Every Monday Morning Filling 
In Stock Shoes 


[CONTINUED FROM PAGE 80] 


straight, each department has a differ- 
ent colored salescard. This makes it 
easy in sorting the daily sales and also 
helps to keep salespersons from ring- 
ing up the wrong department number. 

Two other cards play their impor- 
tant part in this system. 

Each month some 75 to 100 pairs of 


special order shoes are made, so a} 


separate card is necessary for each 
one. Note the long line for size. This 


takes care of those customers who have | 


different sized feet. 

Exchanges are perhaps the most 
prolific cause of making stock records 
inaccurate, hence the “in and out” 
card. A customer buys No. B 4352, 
size 5 AA, at $13.00, from clerk No. 1, 
but clerk No. 6 exchanges this for No. 
B 5260 at $15.00. Clerk No. 1 loses the 
sale and P. M., if any, while as far as 
clerk No. 6 is concerned, it is treated 
as a brand new sale. The difference in 
price must be accounted for. Store ex- 
ecutives going over the various reasons 
given for making the exchanges, come 
across many vital angles. 

From an office point of view, these 
In and Out cards eliminate all wrang- 
ling among the salesforce, as to who 
did or did not make an exchange. 
Salescards come in very handy in set- 
tling any disputes that may arise from 
either a customer or salesman’s point 
of view, for in all cases the office has 
positive evidence of all transactions. 








Shoe Profits Higher 


Includes Leather in Group 
Showing Gains 


Cuicaco (UTPS)—Three days of 
cold and rainy weather over the week 
end of June / had a depressing effect 
on the volume of retail shoe sales in 
Chicago stores. Now with sunny skies 
things are moving forward again. 

Philip L. Clarke, president of the 
Central Trust Company of Illinois, is 
distinctly optimistic regarding the fu- 
ture and in a recent statement he de- 
clared, “In all my years of experience 
1 have never witnessed a situation that 
is so spotted as the present one. Many 
corporations are continuing at a record 
breaking pace and are wholly optimis- 
tic. On the other hand, others are in 
the depths of despair.” 

The Alexander Hamilton Institute 
current bulletin contains some good 
news for the shoe trade and leather 
industry. In an analysis of the net 
profit of more than two hundred corpo- 
rations for the first quarter of 1930, 
it finds that in eight lines profits were 
higher than in the corresponding period 
of 1929, while in seventeen lines profits 
were materially curtailed. 

The groups reporting increased pro- 
fits included the shoe dealers and 
leather manufacturers. Underlying 
business forces are slowly but surely 
orienting themselves in the direction 
of recovery and it may even be said 
that the majority are now headed in 


| the right direction. 
| to recover much more quickly than 
| others, and a few are still down grade, 
Alexander Hamilton Institute Also 





Some lines are due 


but a certain degree of irregularity in 
our highly diversified economic system 
is an old story. 


America Leads in Leather 
Production 


WASHINGTON, D. C.—Some interest- 
ing figures on leather come from U. S. 
Department of Agriculture. 

This country makes more leather 
than any other nation. Its production, 


‘in 1929, was greater than the combined 


production of the next two leading 
countries. 

American tanners handled, in 1929, 
135,848,000 hides and skins. Of these, 
60,132,850 were skins of goats and kids 
and 99% per cent of them were im- 
ported. 

This production of kid, which is un- 
usually large. is due in part to the 
fashion of light footwear, and, also, to 
the popularity of kid leather for wom- 
en’s footwear. 

Business in cow hide leather showed 
a decline. The total tanning of cow 
hides was 19,147,000 in 1929, against 
20,239,000 in 1928. 

Of calf and kip skins, American tan- 
ners used 15,368,000. About half of the 
calfskins were imported. The slaughter 
of both cows and calves in this country 
has been decreasing of late, on account 
of the vegetarian habits of people. 
Only 8,313,000 calves were slaughtered 
in this country in 1929, according to 
the U. S. Department of Agriculture. 








A TYPICAL ORDER FORM—260 SIZES 


To Give You Some Idea of the Range of Sizes Needed by the Human 
Family as Served by the Shoe Stores of America 





Shipping | Order 
Date | 


| Address 


Mfrs.) Our 


No. | No. | 


AAAA 
AAA 
AA 
A 








se Leather | Pattern | 
Description: 





| Width| 1) 15 | 3) 33/4/43 5| 53 
Stock |Stock eet ; 


Last 


Eee rene 


os 
| 6| 63/7 [7a] 8 | 93 9 | 9) 


| Sole | Heel Lining 


| 


| | 
10|103/ 11 |113 


Date... 


.. Shipping 
Instructions 


| 
12/12}| 13 |133) Price {Total 


Finish 


Vamp Tip | Quarter 
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STOCK 


for 


IMMEDIATE 
DELIVERY 





No. 0365—Bridge Model 
po’’ Sole. Pure Silk C 
Crepe lining and 
match. 14/8 ; 
4 : width. IN STOCK in 
No. 0734—Skinner’s Satin Mule. z Pt a”. Gawd f | French Blue 
“Compo Sole. Satin lining. [Reese i \ ae ‘ | No. 0335—Bridge Model 
Black Satin heel seat. 12/8 ’ d ee 7 po’ Sole. Skinner’s Satir 
Spanish Heel. Entirely new type pS ; \ — oe 
of Back Strap, fastened to vamp, . - : : Se ae 
assures perfect fit No. elastic S with Coral lining..... 
necessary C width = only IN _— 7 No. 0395—Bridge Model 
STOCK in Blak with Coral —_—"T ~s & y —e po’’ Sole. Kid with Crepe 
lining Bees 7 > ae. ae and Silk Velvet double | 
$2.75 Compo Sole Satin 
ser sati »e sat 9/ match 8 Spanish he 
Black Satin heel _ seat. . " atch tee Span PRas- 
Spanish Heel. Silk Velvet double width. IN STOCK in Blaci 
bow to match lining. C width . gga a 
E , : only. IN STOCK in Black with ~ i 0. tridge Model. | 
No. 073—I lain Mule Same con- seed Blue, Coral, American Sole Silk Crepe th 
struction as 0736. IN STOCK Beauty, Nile Green lining and Silk Velvet 
same as O736. ... .- $2.25 linings and trims.. $2.50 match. 12/8 Cuban heel. ¢ 
> f eS : No. 0996—Pajama Sandal. ‘‘Com- IN STOCK in Red, F 
No. 0731—Same as 0736 but with No. 0733—Same as 0736 but with ». U9 Jal Sands’ om Nile Green and 
double Rosebud trim. IN STOCK all around collar of Ostrich = po"’" Sole. Kid with full Kid No. 7295—Bridge Model. | 
elles! a 798 Feathers IN STOCK same as lining in contrasting shades. ( el come on Sone 
same as 0736...... eee ee pn, Sole Same as 7265 but 
0736 * vesees + $3.00 width only. IN STOCK in Red, with Kid sole, Crepe lini 
No. 0732—Same as 0736 but with No. 0735—Same as 0736 but with Blue, Green and Lavender. .$4.00 Silk Velvet bow to matct v/X 
side Plume of Ostrich Feathers half collar of Ostrich Feathers Cuban heel. C width. IN sS1ockK 
2 in Red, ler 


IN STOCK same as 0736...$2.75 IN STOCK same as 0736 $2.75 le 
Black. $2.65 


No. 0695—D'Orsay Model 

po”’ Sole. Kid with Crepe 

to match. 12/8 Spanish he: 

width. IN STOCK in Red. Blue 

: / } Gree vavender, Black — and 

No. 5346—Men’s Opera. Padded a j Gam, Lavender = 

Sole and Heel Patent Mehl A4 f “ Same on Round toe last, No. 0095. 

Calf Vamp, Kid lining. Moulde: : = No. 0637—D’Orsay Model. “Com 

counter. Black Sole. Patent pip- iin aekods ‘Retin with 

ing on Vamp. IN_ STOCK_ in 4 y | a, ™, a Sate we 

Patent with Tan, Red or Blue C width IN STOCK in. black 

Vamp; also all Patent... ..$3.00 , 4 Nt net 
‘ ~ with Coral lining ..... .70 

No. 5344—Men's Opera Padded ’ No. 7694—D Orsay Model. I’ 

Sole and Heel. Calf with Moire ~ —_ By = Dechine 

lining. Natural grain sole. IN N _s > ” | anc d sole to 

ae 0. 5291—Men's Mule. Padded | —. — 

STOCK in Red, Blue, Tan; Sole and Heel. Kid with Kid sole Cuben heel. C width. 

Patent ene - $2.5 and heel seat to match. Fawn a gaan 

wool felt lining. IN STOCK in eee ak Aiea dae toe, Sie 

Red, Blue, Tan and Black. .$2.25 No. 7665—D’Orsay Model. P 

7 . Sole. Silk Crepe with Crey n 











No. 539!1—Men's Opera. Padded 

Sole and Heel. Kid with Fawn 

Wool felt lining. Suede sole to 000—Ba to match No. 

match. IN STOCK in Blue and L.A Sicer “Rd IN STOCK ing to match. Grain Sole 2/8 

veeesee+++$2,00 in same colors at 5291, each.$1.00 No. 5647—Men’s Hi-Vamp Mule. Cuban heel. C width. IN STOCK 

. » Padded Sole and Heel. Calf with in Red, Frene Nile treet 

No. 512i—Men’s Opera. Padded Sole, Heel Seat and Satin lining and Black ... 1.8 
Sole and Heel Fawn wool felt to match. IN STOCK in Tan 
lining. Suede sole. IN —s only Mees $2.85 

d € ow ° . . 

7 a $ No. 5677—Same as above in Pat- 
Leather. Black Kid heel seat 


BEST-EVER 


SLIPPER CO., INC. BEST-EVER SLIPPER CO., INC., 75 Front St., Bklyn., N. Y. 


75 Front St., Brooklyn, N. Y. 8 ee 
Chicago............Republic Bldg. 
Seattle..............-Denney Bldg. SE artrie tre eee 


Export Dept...100 Gold St., N. Y. C. 
BNC Re ee EE eT ae Te 
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NATURAL BRIDGE ARCH SHOES 
ARE IN STOCK! 


READY TO WEAR 


100 


STYLES 


“Natural Bridge’”’ Arch Shoes are in stock “ready to wear.” 100 styles— 
sizes 2':/10—widths AAA to EEE. All priced to retail at $5 to $6 witha 
substantial profit. 


Do you want to make 40% NET on your stock investment ? 


Write for our Natural Bridge Merchandising Plan. Over 2,000 merchants 
have used this plan since October, 1929, and have no more shoe worr'es. 


Some Features of the"“NATURAL BRIDGE” Plan 
1... Exclusive agency in the most popular price field—$5 to $6. 
2... National advertising in Good Housekeeping and Ladies Home Journal, 


witha combined circulation of over 4,000,000 copies, over 12,000,000 readers! 


. 


3... Weekly radio broadcasting over the National Broadcasting Company's 
Blue network (WJZ and associated stations); every Friday night at 8:45 PM 
Eastern Daylight Saving Time. (5,000,000 families listen in each week). 


4 


4... Complete supplementary advertising,—local newspaper “‘tie-in” mats, 
signs, letters—everything to help you make more money. 

5... An in-stock “ready to wear” department of 100 styles— Leather Cuban 
heels, Wood Cuban heels, Baby Louis heels, (including EEE width), Junior 
heels, rubber sole sport types and 16/8 Spectator Sports heels. 


There is no line, near its price, that equals it! 


TWO WHITE SHOES IN-STOCK NOW 


el. C 
Hilue 
and 
$2.85 
0095. 





THE ““BOGO” THE CHARTIER 
1-</8 LXV heel 1-4/8 covered heel 


NATURAL BRIDGE 
SHOEMAKERS 


ATTHE BOSTON SHOW July 7-8-9 DI NAISIL@1. MO) im @1, 00D] DO] @) Gum Ea) G)@ MO) 
(Our headquarters are at the Copley-Plaza) 


N.C. Evans John G. Craddock LYN CH B U RG a a a Vi RG | N aN 


A. B. Brown Bert E. Drake 
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IN STOCK Zi Whil Sod oy 


Q Notable Product and Jewice of 
Tht United Hates Shoe Company 


AAAA’S TO C’s I's TO 9’s 








Write for a complete catalogue 


Dependable Service... 
All IN 


The PLAZA Gore Pump 
Built over 150 last with 17/8 heel 


No. 322— Patent with harmonizing, 
colorful trim 14351 
No. 323—Lido sand kid with har- 
monizing, colorful trim 1 
No. 334—-White kid with harmon- 
colorful trim 14601 
Black kid with harmon- 
izing, colorful trim 143 


The CAMPUS Tie 
Cult over 151 last with 16/8 Cuban 
Octagon Heel 
No. 385 — Lido Sand calf with 
brown kid trim 
No. 391—White kid with Lido sand 
kid trim 


No. 215 Morroco patent 
i 143 


Built over 73 last with 13/8 heel 

No. 900- Dull black kid with _ 

No. 901 — Patent with i matite 
on Cr | 


trim 


The JEANETTE Pump 
Built over 72 last with 21/8 heel 


No. 876—White crepe 
No. 877—White satin 
No. 878—Black s 

No. 879—Dull black kid 
No. 881—Patent 


Gincinnati 


The DELUXE Strap 
156 last with 18/8 heel 

No. 203—White kid with white kid 
and lizard stri 14601 
No. 204-—Dull black kid with pat- 
ent and Hematite stripping.... 14352 
No. 205 prov with black kid and 
Hematite stripping 14351 
No. 214 Lido ot kid with mode 
heige kid and java brown strip- 
ping 14 





The MELODY Pump 
Built over 73 last with 13/8 hecl 


No. 797-—Patent 
. 868-—-White 
No. 869-——Lido Sand kid 
Java brown kid .... 
871 Nautical blue kid.. 
. 872—Dull black kid 


The LOUISE 
Built over 150 last with 17/8 heel. 
No. 221—Dull black kid with Br 


snake trim 
No. 222 Riviera blue 
blue lizard trim 


The RAINBOW PUMP 
Built over 162 last with 19/8 heel 
. 732—Patent leather 
. 733—Black satin ...... 
. 735—Brown kid java 
. 757—Dull black kid.. 
. 824—White crepe 


AAAA’S TO C’S 


1°S TO 9's 





a 





Write for a complete catalogue 
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—— 


_, (hie eee 


Tae TY 


The HOLLYWOOD * 
Built over 75 last wit! 
No. 386—Java Brown kid 
Sand kid trim 
No. 387—Lido San 
brown kid trim 
No. 388—Dull Black kid 


grey kid trim 
Patent 


The LETTY Pump 
New 170 last with 20/8 
No. 206—Dull black kid 


and white snake and Her 

ping 

No. 208—Patent with bla 
Hematite stripping .....+.0.0.- 183 


The VERA 


Built over 155 last witl 
Continental heel 


No. 226—Dull black kid 
and white lizard trim 


RECORDER 
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IN STOCK (hit ha \N STOCK 


AAAA’S TO C'S VS TO 9'S | Potable Product and dwice o |\\.AAAA’S TOC’s 11'S TO 9's 
ee 


yg: ONL eRe 
Tht United 
—_ States Shoe Company _// 


Write for a complete catalogue oa Write for a complete catalogue 














aleable 


The LUCERNE Pump 


Built over 150 last with 17/8 
Spanish heel 


No. 216—Dull black kid with pat- The WHIZ 

ent trim 14351 

No. 217 White kid with white 

lizard trim 14601 

The DANUBE Pump No. 218—Mode beige kid with Java No. 35—Black satin kid with black 
cr 170 last with 19/8 heel brown kid trim 14 Calcutta lizard é 


No. 36— Brow 
Black satin kid Colcutts lizard 


White kid .. 7 
Black satin .. Ir] nol 
Patent leather | 
White Toscray silk 
(Dyeable) 
White Tosca linen 14101 
Black Brocade 

: 220—Blue kid 


Built over 202 last with 15/8 wood 
covered Cuban heel 


3 142 
Patent with black Calcutta 
strap 


The RICO 
Built over 151 last with 16/8 
Cuban Heel 
No. 392—Lido sand calf with mode P , 
beige kid trim 14601 The YORK 
No. 393—White kid with Lido sand Built over 205 last with 14/8 wood 
kid trim 14601 Cuban heel 
No. 213— Black kid with black calf ) 4 r 
tip, foxing and heel; Black and eo ee ie 
white Python strap and collar 14351 


fis yy) 


The DIANA Center Buckle 
Built over 155 last with 15/8 
Cuban heel 
No. 200—Dull black kid with pat- 
ent strap and black kid trim.. 14351 
No. 201 Patent with black kid The RHENA 
strap and Hematite trim Buil 220 I h 14/8 
No. 202—Mode beige kid with Java The PANSY uit “4 Mercocied™ “ss — 1 ; ° 

brown strap and Lido trim.... 14601 Built over 156 last with 18/8 heel ae Serer. Sewer lees 


. Black kid with black liz- 
No. 224--Du I black kid with a se Ae sony : sist 14251 


snake collar and strap........00+. 
No. 225 Mods beige kid ae a 
brown kid collar and strap.. 14601 


The DOMINO 
Built over 415 last with 14/8 
leather heel 
The ESTIN The DIXIE Sandal No. 10-—Black kid with black liz 


Built over 73 last with 13/8 heel. Built over 73 last with 13/8 heel “ il. derlay 
grow 

No. 902—Duil black kid with be m- No. 884 Patent with ag calf lizard underlay 

atite underlay 851 i 3851 

No. 903—Patent with Hematite un- No. 885—White kid 

derlay 13851 No. 886—Lido Sand kid... 
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Willur Coon Shoes 


WHITES IN STOCK 


Style B1869—White Eric Calf 
$5.35 


Nurse’s Blucher Tie, 405 combination 
last, 12/8 Ivory heel, Wing- 
foot toplift. 

AAAA to EEE. 3% to 11. 


Style B1612—White Eric Calf 
Black Calf Trim 
$5.75 


Sport oxford, 407 combination last, 
10/8 leather heel, Wingfoot top. 


AAAA to D. 2% to 10. 


B1977—White Linen 
$4.40 


Oxford, 405 combination last, 12/8 
Ivory Wingfoot heel. 


e Tn 


- 


Style B1736—White Kid 
$6.25 


Tongueless oxford, 309 combination 
last, 14/8 covered heel. 


AAAA to EEE. 2¥ to 11. 


> 


Style B1798—White Kid 
$6.50 


Center buckle one strap, 509 combina- 
tion last, 16/8 covered Louis heel. 


AAAA to EEE. 1 to 11. 


O shoes present greater 

PROFIT POSSIBILI- 

TIES than WILBUR 
COON’S. 

Buy these styles—long range 
of widths and_ sizes — and 
GET IN ON THE BIG- 
GEST WHITE SHOES 
SEASON FOR MANY 
YEARS. 


Wire Your Order—and 


SS 


Style B1826—White Kid 
$6.25 


Center buckle one strap, 309 combina 
tion last, 14/8 covered Cuban heel. 
AAAA to EEE. 1 to 10. 


Style B1859—All White Kid 
$5.75 


Three eyelet tie, 313 combination last, 
14/8 covered heel. 


AAAA to EEE. 1 to 10. 


Style B1896—White Eric Calf 
Black Calf Trim 
$5.50 


Prince of Wales tie, 409 combination 
last, 12/8 leather heel, fiber top. 
AAAA to D. 2% to 10. 


Write for Stock Sheet Showing 


eo ee ae 


R 


108 Styles IN STOCK 


Won bo. 


37 Canal Street, Rochester, N. Y. 
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